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PeknamHaga komnaHunsa Chanel, Pre-fall 2010

NMokynaTenn yctanam 3KOHOMUTb, HO He FOTOBbI NMepenJadnBaThb.

Les consommateurs sont fatigués de faire des économies, mais ne sont pas préts a payer
trop cher.

Le prix des prix

B MOAHbIX MarasnHax XeHeBbl MNOSBASIOTCA PELH KOIEKLUN OCEHHE-3MMHEro ce3oHa:
BbICOKME Canoru, KoxaHble 106Ku, KaleMnpoBble KapauraHbl N LUMPOKNE LUEPCTSIHbIE
6ptokn - BbIbOp panyeT. OgHaKO MHOrMe NokKynaTenun C NOKYNKOW He crnewaT: NoNTopbl
TbICAYM (PPAHKOB - @ CTOUT S 3TO MUOE NAaTbULe TaKNX AeHer?

MoKynaTenu oCTOPOXKHMNYAIOT, OTMEYaloT NPOoAaBLbl XKEHEBCKUX MY/IbTUOPEHAOB.
BuyepaluHmne nobuTtenn CNOHTaHHbIX MOKYMNOK NPOCAT OT/IOXKUTb Bellb Ha HECKOJIbKO AHEWN,
4TOObI Ny4dLle 064yMaTb MOKYIMKY, 1 BO3BPALLAKTCA 4151 NMOBTOPHOW NpuMepKu. MiIMeHHO
Tak HefaBHO nocTynuna Enena, Boibupas koxaHbin TpeHY B Zadig&Voltaire (895 eBpo).

B nonckax Hawnyylero NnpensioXXeHuns, HeKoTopble, Kak BaHecca, MOryT npuMepuTb Bellb
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TpeH4 Zadig&Voltaire

B )X€HEeBCKOM byTuKe, 4Tobbl MOHATbL, KaK CUOUT, @ KYNMUTb €e OH-NarH. [laxke C y4eToMm
CTOMMOCTW AOCTaBKU U3 PpaHuMK, TaKasa NMokKyrnka beiBaeT 6onee BbirogHa. Cnutyaumns
«MpuLIa 3a HOCKaMu, ywia ¢ TyaaMmu» Toxe BCTpevaeTca penko. lNMokynatenn
NPUXOAAT B MarasuH, 4Tobbl KynnTb 3apaHee onpeaesieHHYH0 Belllb, 4acTO 3Has, CKOIbKO
OHa CTouT. Pacxonbl Ha NOKYMKW MOCTENEHHO YBEIMYMBAIOTCHA, FOBOPAT NpoAaBLbl, U
MHOrMe roToBbl 3aN1aTUTb BbICOKYIO LIEHY, €C/IN CHUTAKOT, YTO OHa KOMMNEHCMpyeTCs
KayecTBOM Beln. LIeHHOCTb - BOT 4TO MHTEepecyeT NokKynaTesien poCKoLwun npexxae Bcero.

domam mof, 4bM (pHaHCOBbIE pe3ybTaThl CyLLeCTBEHHO 3aBUCAT OT CUiibl X BpeHaa,
npowweaLlmnin ro NpuHecC cepbesHble UcnbiTaHusa. «MNoTpebutenn 6onblue He [OBEPSAIOT
bpeHpoam», - yTBepxgaeT MapTuH JInHACTpoM, rypy bpeHavHra n astop «Buy-ology: Truth
and Lies About Why We Buy» (“Buy-ology: YBnekaTesibHoe nyTellecTsme B MO3r
coBpeMeHHoro notpebutens”). «OHM cTanu ropasgo 6osee 0CTOpPOXKHbIMU. ELle MHOro neT
Mbl HE YBMAWNM TOr0 YPOBHA AoBepusa notpebutenen K mapkam, Kotopbin 6bia 4o
peueccnm».

B aTon cuTyaumm BctaeT Bonpoc 06 ycuneHun bpeHga n yaepXXaHum noasbHbIX KIMEHTOB.
Mpon3BoanTenn POCKOLLN A0JIKHbI 3aHOBO OO BACHUTbL NOKYyMNaTelbHULE, «3a4eM el HY>XHa
eule ogHa cymka Vuitton». OgHon marunm bpeHga HegocTaTo4Ho, ybexxaeH JINHACTPOM.
[lomMa pocKoLn [O/KHbI CHOBa NoBOPOTLCA 3a NoKynaTenen, Aoka3aTb HE TOJIbKY
CUMBOJINYECKYIO, HO N peasibHY0 LLeHHOCTb CBOUX N3aennin. Takyto NonbITKY, XOTSA U
HeyOa4Hyto, HegaBHO nNpeanpuHan Louis Vuitton. MNMponssogntens 4OPOrnx CymMok
BbIMYCTWJ1 peKJlaMy, KOTOpas co3faeT BrevyaT/ieHne, YTO CYMKU LeHHbl MOTOMY, 4TO
WbIOTCA BPYYHYHO. B pekname geByllKa WbeT UMI0N PyYKY CYMKU U3 KOXK, @ CNloraH
rnacuT: «MHOro TepneHus, NbHAHaAA HUTb U NYENNHbIN BOCK». KOMUTET peKSlaMHbIX
cTaHpapToB BennkobputaHum (ASA) ynn4unn dppaHuy3ckmnm bpeHg B oOMaHe - CyMKWU
WbIOTCA Ha MawWwnHax - 1 Louis Vuitton 6b1n BbIHY)XXAEH 0TKa3aTbCA OT PEKaMbl.

]

baneTkun ToHn bepy

NMokynaTenn AM3anHepPCKOnM ogexabl XOTAT 6biTb yBepeHbl, 4TO npuobpeTatoT
Ka4YeCTBEHHYIO Bellb, KOTOPYIO CMOIyT HOCUTb A0Jro. B 3TOM ce30He KpynHbie AoMa MoAbl
o3aboTmnance Tem, 4Tobbl YyNy4LWNTb KQYeCTBEHHOCTb CBOUX N3gennn. s ansamHepcKknx
KONNeKUnn, K NpuMepy, COBCEM ncHesna ogexga ¢ HeobpaboTaHHbIMU KpasaMu 1
BEPHYJINCb POCKOLLUHbIE MaTepuasbl - Napya, 30J10TO, MeXa, 3K30TUYECKNE KOXU, KOTOpble
He TOo/IbKO caMu no cebe ABNAOTCS OPOrvMMM, HO N TpebytoT BonbLwnx 3aTpaT U
MacTepcTBa. [la)xe Takas HEMPUXOT/IMBASA Bellb, KaK AXKWUHCbI, N0Jly4nsia Ka4yeCTBEHHbIN
anrpeng. BaHecca oTkpbina ang cebsa gxmHcol Ernest Sewn. OHM CTOAT AOPOXKE, YeM
npuBbIYHbIE ANa Hee Diesel, HO NOAKYNUAM €e NPOAYMAaHHbLIM KPOEM U TEM, YTO CAeNaHbl
n3 ocobo MArkoro aeHmma c gobasneHneM nanmkpbl, NOITOMY «OeNaloT HOMM OJANHHBIMA K
CTPOWHbIMU». «Earnest Sewn» - urpa cnoB, HaMeKalLwasa Ha Cepbe3HOCTb, C KOTOPOW
caoenaHa Kaxxgas napa. A 300 opaHKOB «3TO BMNOJIHE onNpaBAaHHas LeHa C y4eTOM YPOBHA
AN3anHa U KayecTBa MaTepuana».

MHormne ansanHepbl 0CO3HaNN, YTO BbIFOAHOE COOTHOLUEHME LieHbl U KaYyecTBa - Jlyyllee
npensioXXeHne, KOTopoe MOXXHO cAeslaTb YyBCTBUTENbHbIM K LleHe NoKynaTensMm.
«Ka4yeCcTBeHHbIN AN3alH 3a pa3yMHbIe LeHbl»,- TaK (hOpMyMpyeT CBOMN NPUHLUNN An3anHep
Topu bepy, KoTopasa co3naeT 06yBb, CYMKUN N aKCcecCcyapbl, O4eHb NOoNyaspHbIe cpeau
MOJ1I04bIX FONNUBYACKUX 3Be34. baneTkn Tory Burch ¢ y3HaBaemown 301070 6poLbio CTOAT



B Bon Genie meHee 400 ()paHKOB - YTO 3HAYUTENBLHO HUXXE LieHbl 00yBU OT ApPYyrux
3HAMEeHUTbIX OM3alHepoB. B nepnoa, Koraa rnokynaTean COKPaLlaoT pacxodbl, OHU ULLYT
cnocobbl co3gaBaTbh MakCUMasibHO Pa3HOOOpPa3HbIN U PYHKLMOHaNbHBIA Frapaepob npwu
MUHUMYyMe TpaT.

OTO OTZIMYHO NOHMMaeT AnekcaHap BaHr. B npowsiom roay oH Bblnrpa NpecTuXXHYyo
npemunto Swiss Textile Awards, koTopon LLiBenuapckas henepaunsa TEKCTUNA Harpa>kgaeTt
CaMoro NepcnekTUBHOro MOJI0AO0ro An3anHepa B Mupe. BaHr He co3gaeT npasfHNYHYIO0
ofexnay Ans ocobbix Criy4aeB, a MOBCEAHEBHbIA U O4eHb CTU/bHbIN 6a30BbIN rapapepob.
MpocTble YepHble ManKN caenaHbl U3 CMecn XJ10MKa, Wweska 1 Kawemupa. YepHas
TPUKOTa>kHas bka ¢ ApanmpoBkon (162 paHkKa) MArko obTarmeaeT puUrypy n BoirNagaT
OOHOBPEMEHHO CTPOro u HeopMasibHO.

NmeHHO 3Ty 106Ky 1 Kynuaa COTPyAHMLA PEKAMHOIo areHcTBa [A>Xynm MapTuH, KoTopas
paccyYMTbiBaeT NOTPATUTb 2 ThiCAYM PpaHKOB Ha 0OHOBNIEHNE CBOEr0 OCEHHErO
rapaepoba. [>Kynm roBopuT, 4TO ByaeT AenaTb MeHbLUE NOKYMOK B 3TOM rofly, HO Kakayto
Bewb 6yneT BbibMpaTh 6osee TwaTenbHO. «Bce B Mara3nHax Takue rnpuBeTIMBbIE U
ynblb4MBbIe N TOTOBbI CAeNaThb BCe, 4TOObl MOMOYb C BbiBOpOM». B cntyaumm, korga 3a
nokKyrnaTesien NpuxoanTbCsa NoBOPOTLCA HE TOJNIbLKO AOMaM MO, HO 1 Blagesblam
MarasuHoB, 415 MOAHMWL HacTynuaa 30/10Toas nopa. Kak rosoput IXynu, «xogw,
BblOUpan».
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