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MAaTbh «WBEenUapueB>» BOLWJIN B CMUCOK
100 caMbIX U3BECTHbIX Op3HAOB MUpa |
Cinq dénominations suisses au
classement des marques les plus
puissantes du monde
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Nescafé - caMblli N3BECTHbIN 13 WBeNLapCcKnx 6paHA0B B MUpe

B necaTbi pa3 KOHCaANTUHroBoe areHTCTBO Interbrand cocTtasnseT cnmncok 100 cambix
M3BECTHbIX U NMpoAaBaeMblX MapOK TOBaApoOB B MUpeE.
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Pour la 10eme fois Interbrand publie son classement des 100 marques les plus connues et
les plus vendues au monde.
Cing dénominations suisses au classement des marqgues les plus puissantes du monde

MNepBble MeCcTa B CUCKe 3aHATbl amepukaHuaMu. JIngepoM, Kak u npexxae, octaeTcs
Coca-Cola, pblHO4YHaa CTOMMOCTb NPeaAnpuUATUS, MPON3BOAALLEro 3TOT HAMNUTOK,
cocTtasnseT 70,45 mnpa. gonnapos. Ha BTOPOM N TpeTbeM MeCTax HaXo4ATCA, Kak U B
rnpoLusible rogbl, aMepnkKaHckue npoussoanTenn komnoeioTepos IBM u Microsoft. 3aTtem
cnefyeT NMOUCKOBBIN MHTepHeT-ruraHT Google, KOTOPbIN HECKOJIbKO NeT noapsas
nepeasurascsa no no aTomy cnmucky, B 2008 roay 6yayym Ha 20 mecTe, B 2009-M - Ha 10
MecTe, U HakoHel, B 2010 rogy AOCTUr YeTBepPTON No3uumm (pbiHoYHas ctomMmocTb Google
43,56 mapa. oonnapos).

Kak Bcerga, B COTHE NyYLlNX MapoK MUpa 3aMeyeHbl N «LwBenuapubl». Kode Nescafé
3aHUMaeT 27 MeCcTo CNuckKa, pblIHOYHasa CTOMMOCTb 6paHaa 12,75 Mmapku Mmapa. PpaHKoB,
OH MPUHAANEXUT NULEBOMY KoHLiepHY Nestlé.
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C 60/s1bLlUMM OTPLIBOM OT KOhbe naeT cnefyowmni weenyapckum 6pang: 6ank UBS. (KTo
3HaeT, 4YTOo 3HaMeHunTasa abbpeBnaTypa gaTupyertca ewe 1532 rogom, Bocxoas K «Union
Bank of Switzerland» n3 Liopuxa, o6beanHmeummcsa B 1998 roay ¢ 6azenbckum Swiss Bank
Corporation gng cozgaHua cospemeHHoro 6aHka UBS?) MNMocne notepun 13 % cBoen
CTOMMOCTU BaHK nepemMecTusics Ha 86 No3numio (rogom paHbLue OH bbin Ha 72 MmecTe). Huk
LLTiokn n3 genaptaMeHTa Global Practice Leader Brand Valuation areHTcTBa Interbrand
yBepeH, 4To «UBS y>xKe nepeluarHyn CNoXXHbin pybexx. Kak BHyTPEHHME, TakK U BHELWIHNe
YyCUANSA MOKa3bIBalOT, 4TO 3TOT 6paHA 6narofgapsa yCTOMYMBLIM akTUBaM MMeeT NoTeHuman
BHOBb HabpaTb cuny». PbIHOYHAA CTOMMOCTb KpyMnHeENLwero weenuapckoro baHka
oueHunsaeTcsa B 3,8 MapAa. 0OJI1APOB.

N BnepBble B COTHIO CaMbiX U3BECTHbIX 6paHA0B Mupa Bowwen 6aHk Credit Suisse - oH Ha 80
MmecTe 4,01 mnapa. pbIHOYHOW CTOUMOCTW.

durHaHcoBas KoMnaHua Zurich HaxoguTca Ha 94 mecTe (3,49 MapAa. 4ONNAPOB).

3aTo MOKMHYJIN CNUCOK Yackl Rolex. «9To He cBsA3aHO C noTepen Rolex 4oxonoB, HO 13-3a
OTCYTCTBMSA «MPO3PAYHOCTM» MAPKN B 3TOM roay Mbl HE CMOIJIN OLLEHUTb €€ BbICOKO, -
nosacHun LWToKNK, - PykoBogntenn npegnpuatna He 3axotenn obHapoaoBaTh
HeobxoguMble AaHHble, @ 6€3 3TOro Mbl HE MOXKEM COCTaBUT CNNCOK». Ta e cyabba
oXxupana n nokKcosble Mapku Prada n Chanel - nx HeT cpean 3HaMeHUTbIX BP3HA0B NO
NMPUYNHE «HEMPO3PaYHOCTU>.

3aTo BOLWAM B CNMCOK aBToMobuan BMW, VW, Audi, Porsche n Mercedes, TenecdoHbl Nokia,
ABe Mapku BUCKK, NnBo Heineken (Ha 93 MmecTe, cpa3y nepen KoMnaHmen Zurich) n
kocMeTuky Nivea. @aKT, 4TO MaKCUMaJIbHOrO ycrnexa cerogHsa nobueaoTca Mapku 13
chepbl KOMMYHUKALUA N KOMMbIOTEPHbIX TEXHOIOM MW, CBA3AHO C TEM, YTO CErogHsLIHee
06L1ecTBO CTanNo O4eHb «TEXHOJIOMNYECKUN 3aBUCUMbIM». U Kak npodheccnoHanbHas, Tak u
YaCTHas XXN3Hb NI0OOEN CBA3aHa C NPOoAYKUMENn NpeanpusaTin, paboTatowmx B 3Ton
obnacTu, - CHNTAlOT aBTOPbI UCCefoBaHUA. [TOCMOTPETb CMNCOK MOXXHO 34€Cb, HA OOVH
POCCUNCKUI BP3HA B HEM He hurypupyer.
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