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B KpU3MUC JIIOKC CTAHOBUTCA «aeLuesBne> |
La crise fait du bien au luxe

Author: Onbra KOpkuHa, XXeHeBa , 20.10.2010.
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(leblogluxe.com)

Mo cpaBHeHuto c aBryctom 2009 roga ueHbl Ha NPOAYKLUMIO KJlacCa JIIOKC - TOHKNE BUHA,
curapbl, HEABMXMMOCTb U foporve aBTomobunum - ynanam Ha 6,2%.

|

Selon la société Stonehage les prix sur les produits et les services de luxe ont régressé de
6,2% l'année passée.

La crise fait du bien au luxe

[daxke ecnn Kpn3nc ckasancsa Ha nobom goxone, n ManeHbKoM, U 60nbLLIOM, NOCAEegHNI
ropa3no MeHblle NoYyBCTBOBAJ Ha cebe ero BansHue, - CHMTAOT 3KCMepTbl Stonehage,
KOHCaNTMHIOBOM KOMMNaHUM ansa obnagaTtenen KpynHbiX COCTOSHMA. Ko BceMy npo4yemy, B
MPOLUSIOM oAy LieHbl Ha NPOAYKLUNIO KJlacCa NIIOKC- OT CUFrap U TOHKUX BUH A0 POCKOLLHOMN
HeABVMXMMOCTWN N aBTOMOBUNEN NPEeCTMXHbIX Mapok - B LLIBenuapun ynanu Ha 6,2%.

«[MPUYNHON CHMIXKEHMSA LLEH Ha NPOAYKLMIO OOPOrnX MapoK CTanu, npexae Bcero,
KonebaHMsA LEeHHOCTN HaLuMOHa IbHbIX BajlOT B Te4eHMe roga: paHK BblpoC Ha 15% no
OTHOLUEHMIO K €BPO N Ha 3,6% NO OTHOLLUEHUIO K J0oJ1I1apy», - 3aKJlo4aeT nccienosaHue,
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CpaBHMB MasNTPY LEH Ha NPOAYKTbI 1 ycnyrun kateropun VIP: nnaTa 3a nHTepHaT s
neTen, ueHbl Ha HeABUXXMMOCTb JIIOKC B Lilopuxe n XXeHeBe, NibI>KHble KaHUKY bl B CaHKT-
Mopuue, oTabix B CaH-Tpone, aBTomobunum mapok Porsche Cayenne nam Aston Martin,
npeactaBuTenbHble HYackl, Kak Rolex Cosmograph Daytona nau IWC Portugaise,
LWwaMnaHckoe n curapbl. He 3abbiBas n pecTtopaHbl COOTBETCTBYOWEro ypoBHS - La Perle du
Lac nnun L’Auberge du Lac Ha nobepexxbe XKeHeBCKOro o3epa.

«MHNAUMA LeH Ha NPOAYKThl U YCNYrn Kiacca JIIoKC ropa3no 6onee namMeH4YmBa, 4em
6a30BbI ypoBeHb MHMIALNK, PAaCCHNTAHHBIA HA OCHOBAHUWN NHAEKCA NOTpebuTenbCKkmnx
ueH», - 06bvacHsaeT Mapk MakMionneH, aupektTop Stonehage B )KeHeBe B MHTEpPBbIO
XypHany Le Temps. COOTBETCTBEHHO, JIIOKCOBas UHMpNALNA «0broHseT» 6a3oBylo B
0bbl4HOE BpeMs 1 ropa3fo MeHblUe Hee B Mepmo 3KOHOMUYECKOro 3acTos.

Aston Martin - aBTOMObBWIb, KOTOPLIA NPEANOYNTAET COBPEMEHHLIN [)xenmMmc boHAa

Ecnm paccmaTpumBaTb M3MEHEHUS LLEH MO CEKTOpPaM, TO /INTHAA HEABMXXMMOCTb B XKeHeBe
n Lliopnxe, npeaHasHavYeHHas AN CAadn, nepexxmnBaeT HEKOTOPbLIN 3aCTON. 10 AaHHbLIM
depepasibHOro 61OPO CTAaTUCTUKKN, KOJIMHECTBO KBApPTUP M OOMOB KJlacCa JIOKC, He
Haweawmx cobCTBEHHUKOB, BbIPOC/IO Ha 10%, Torga Kak Kosin4ecTBo 06bLEKTOB 3JINTHOMN
HEeABUMXMUMOCTW, BbICTABNEHHbIX Ha NPOAAaXY, YMEHbLUNIOChL Ha 8%.

NMapgeHve cnpoca Ha POCKOLWHbIe anapTaMeHTbl 0TPa3nioCb Ha CHUXXEHUN YPOBHA AoXo4a
BO BCeM ceKTope Ha 3,1%. He UCckto4eHOo, 4TO NMPUYNHOW CTaNlo U COKpaLLeHne
BC/IeACTBUE KpU3nNcCa Konm4yecTBa 00beKTOB HEABMXMMOCTHN, 3ape3epBMPOBaHHbIX
MYJZIbTUHALMOHANIbHBIMU NMPeanpuaTUsaIMn ans CBOUX COTPYAHNKOB.

YTO KacaeTCsa OoTAE/NbHbIX MPOAYKTOB KJlacCa JIIOKC, Kak CyMKN Hermes nnm ogexxna n
akceccyapsbl Burberry, nccnegosaHue He nokasbiBaeT, pewmnancb M Npon3BoanTenn
MPEeCTMXXHbLIX MapOK Ha MOHMXXEHME LeH, 4Tobbl noaaep»XaTb CNPOC B KPU3NCHbBbIE
BpeMeHa. Bo BCAKOM cniy4yae, eCc/in OHU N ONYCTUIN LeHbl Ha 3JIMTHYIO NPOAYKLUUIO, TO yXe
CHOBa UX MOOHMMAIOT. 3aTO raCTPOHOMUNYECKMe yO0BOIbCTBUA N curapbl cToAaT Ha 10,8%
MeHblle, 4eM roa Hasan.

CornacHo ncciefoBaHUAM APYroro cneuvanncTa no NpoayKUMm Kaacca JtoKe, rpynmnbl
Bain&Co, pbIHOK 3 1MTapHbIX TOBApPOB M yCayr B byayuiem rogy 3ameanmt obopoThl, TEM He
MeHee, yBennymB Ha 4-5% obbvembl npogaxk. Ecnm B 2010 roay, 6narogapsa AMHAMUYHOCTY
a3MaTCKUX CTPaH U 0XKUBNEHNID CEBEPOAMEPUKAHCKOIrO KOHTUHEHTA, PbIHOK KJlacca JItOKC
COBEpPLUNI HACTOAWMIN CKAa4YoK, NOBbICMB 060pPOT No4Tn Ha 10%, byaywinin ron nporHo3bl



obewatoT ropa3no 6osee CNOKONHbLIM.

B aToM roay o6bembl Npofak MOryT AOCTUrHYTb 168 Munnnapaos espo (224 munnnapga
¢ppaHKOB) No cpaBHeHUto ¢ 153 munnvappamm espo B 2009. 37% obopoTa NpUXOANTCA Ha
Espony, 30% - Ha CoeanunHeHHble LLUTaTbl, 17% - Ha A3uio, He BKJloYasa AnoHuio, 11% B
camon AnoHunn. B Kntae B 3TOM rofly pblHOK NMpoAyKLMK Knacca JIoKC caenan
3HAYUTENbHbIN CKAYOoK 1 yBennyinn ceon 06opoT no4tn Ha 30%. Mo NporHo3am 3KCNepToB.,
HacnegHuua MNogHebecHOW MMNepun 4Yepes NATb JIeT CTaHET TPeTbUM B MUpE Mo
3HAYMMOCTUN PbIHKOM 3JIMTHOM NPOAYKLWUN, B TO BpEMS KaK [0/ B MMPOBOM obopoTe
AnoHun cHm>xaeTtca ¢ 2007 ropa.

JIIOKCOBasA HEABMXXNMOCTb LLIBENLIAPUSA

HeOBMXNMOCTb B LLIBenuapuu

LwBenLapmnsa HeABMXXNMOCTb

CTtaTbu no Teme

LleHbl Ha WBENLLI@PCKNE YacCbl MEHAKTCSA U3-3a NaJeHUS €BPO

LleHbl Ha HEeABUXXMMOCTb NaAatoT, HO 04eHb MeaJIEHHO

Jliokc-otenm 6yayT 60poThCsa C KPU3NCOM BCEMM cnocobamMu, KpoMe CHUXKEHNSA LIeH
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