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LLiBenuapubl NJIAQHUPYIOT SKOHOMUTDb, HO
He Ha PoxpecTtBe | Les Suissent veulent
économiser, mais pas sur les cadeaux de
Noel
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PoxxaecTBeHCKMe pbiHKU (Ha KapTuHke - B CaHkT-lanneHe) - niobumoe MecTo LWIBENLLAPOK
ON4 NOKYNKW nogapkoB. MNparMaTUKnU-My>X4uHbl npegnoyntatloT NHTepHeT (© Switzerland
Tourism/swiss-image.ch/Christof Sonderegger)

MPUBbLIYKN N HAMEPEHUNS WBENLLAPCKUX MOKYyNaTenen, a Takxe ux niobumbie mecta ans
NnpeapoXXAeCTBEHCKOro WOMNUHIa U HOBOroAHMe xenaHusa nlydmn npodeccop CaHKT-
FaneHCKoro yHMBepcuTeTa, ampekTop LleHTpa nccnenosaHui B chepe ynpasaeHus
KoMMepyecknmu npeanpuatnamm (IRM-HSG) Tomac Pygonbd.
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Les habitudes et les comportements des consommateurs suisses, ainsi que leurs endroits
préférés du shopping et leurs voeux de Noél ont été étudiés de pres par le professeur Dr.
Thomas Rudolph de Institute of Retail Management a I'Université de Saint-Gall.

Les Suissent veulent économiser, mais pas sur les cadeaux de Noél

HacTpoeHune weenuapckmnx notpeburenen n nx GUHaHCOBbIE 0XXUAAHNA HakaHyHe HoBoro
rofga HaxoaaTcsA Ha noabeme. [Npn 3TOM, NapafoKcasbHbIM 06pa3oM, Ka)kaasa YeTBepTas
cembs B byayuiem rogy HamepeBaeTCs CHU3UTb CBOM Pacxofbl: TaKOBbl pe3ybTaTbl
onpoca, nposegeHHoro cpean 2000 weenuyapues nccnegosatenaMmm CaHKT-I"assIeHCKOro
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YHUBepcuTeTa noL PyKOBOACTBOM AOKTOpPa Hayk npodeccopa Tomaca Pymonbda,
anpekTopa LleHTpa nccnenosaHnin B coepe yrnpassieHUsS KOMMepYeCcKummn
npeanpuaTnaMun. NoyemMy n Ha 4eMm LWBenuapLbl XOTAT SKOHOMUTbL?

Bce Ha4anocb C HaMepeHNa nccnenoBaTh NMOKyMaTesIbHY CNOCOOHOCTbL rpa)kaaH
HaKaHyHe poXXOeCTBEeHCKUX Npa3fgHMKOB, YTO a0 MoBOA MNOMNPOCUTb YH4aCTHMKOB OMNpoca,
oxBaTuBwero basenb, bepH, bpur, Ksap, ®Ppubypr, JlozaHHy, JliouepH, LLaddxayseH,
CaHkT-lanneH u LUopux, coenatb 3KOHOMUYeckue nporHosbsl Ha 2011 roa. bonee
MOJIOBMHbI OMPOLLEHHbIX LWBENLLAPLLEB YBEPEHDI, 4TO B bamxKanwne aseHaauaTb MecaueB
SKOHOMUKE HUYEero He yrpoXKaeT, U AaXKe OXXNOAT Yy4YlWeHNa SKOHOMUYECKON CnTyaunmn
B cTpaHe (50,5% onpoweHHbIX). CooTBETCTBEHHO, 41% yBepeHbl, 4TO U NX (PUHaAHCOBOE
nosoXXeHme ctaHeT cTabunbHee, a 43,9% CNOKONHbI, MOTOMY YTO OHO He U3MeHUTCA. Bcero
15,1% onacatTca yxyaweHns UHaHCOBOIro COCTOSAHNSA U Ablp B CEMeNHOM broaxxeTe.

XeHwWwunHbl K HoBoMy roay npeanoyuTaloT npuogetbes... (fashionfame.com)

Mo3nTNBHO BONLLUNHCTBO OLLEHUBAET U CBOU NMOKYyraTesibCKMe BO3SMOXKHOCTN B byayuiem
rony. B cpegHemMm, okono 75% notpebuTenen naaHNpyoT TPaTUTb CTOJIbKO XKe Ha o4exAay,
NPOAYKTblI MUTaHUSA, CNOPTUBHbIE TOBapbl, NpeaMeTbl Mebenun n nHTepbepa u
3/IeKTPOTEXHUKY, KaK 1 B NpoLIoM rogy, a To n 6onblie. OAHaKo WBenuapckme Maras3nHbl
paHo MOTUPalT PyKW, NpeBKyLlas NoBbiWeHNe NoKynaTesbHON COoCOOHOCTN HaceneHns:
B 2011 roay no4Ttu 25% NAaHUPYIOT 3KOHOMUTb B NATU 061acTAX, OKa3aBLUUXCA Nog nynon
nccneposatenen. MNMpasaa, noka 6epexxnneble TEHAEHUNN - B MEHbLUNHCTBE, U
KOMMEHCMPYIOTCA HaMepeHMAMUN MOBbICUTbL CBOW 3aTpaTbl CO CTOPOHbI Tex noTpebutenen,
yen goxon bypeTt pacTu.

KaK BbISICHUAN YyYeHbl€, SKOHOMUTb LLUBENLAPLAM MOMOralT pacnpofakm n CHUXKEHHbIE
LleHbl Ha MPOAYKTbI MUTAaHNSA B CynepMapkeTax. iccnepnosaTenm CHNTAKOT, YTO K CKUAKAM
MarasuHbl NOATAaJIKMBaeT KOHKYPEHUNS C OUCKayHTepaMun: OHa »Xe ornpepenseT
TeHOeHuMn Ha byaywinin roa. 23% HacesieHna HaMepeHbl U fasiee SKOHOMUTb Ha
npoayKTax MMTaHUS, B TO BPEMSA KaK TONbKO 12% cobupatoTca yBenmynTb 3aTpaThl Ha efy.
MPUYMHBI, N0 KOTOPbLIM LUBENLapLbl SKOHOMAT - NpexAe BCero, Bo3pacramLwme pacxoabl
Ha MeQUUMNHCKYIO CTPaxXoBKY M KBapTnnaTy, OeH3MH 1 3/1eKTpUYeCcTBO, 3aTparmeatoLimne,
npexxae Bcero, JIAeN C HEBbICOKMM U CpefHUM AOCTaTKOM. [ponacTb Mexay
COCTOATEJIbHLIMU U HEUMYLLMUMWN CIOSAMUN HaceNeHnsa CTaHOBUTCA BCe Bonee ApKo
Bblpa>XEHHOW, 3aMeYatoT CaHKT-raJiyIeHCKue nccneposaTesin, 4To 3acTaBnseT



KOMMepYecKkmne NnpeanpusaTus HanpaesieHHO paboTaTb Ha «UeneBbie» rpynmnbi
nokynaTesien. Ko Bcemy npo4vemy, LiBenyapckue notpeburenm noka ewe He YyBCTBYIOT
cebsa B nonHom hnHaHcoBom 6€30MacHOCTY OT NOCNeACTBUIA KPU3MCa U OCTaloTCsA
OCTOPO>XHbIMUK B TpaTax.

BOT y>X Ha YeM LiBeNLLapLbl COBEPLUEHHO He COBNPAOTCS 3KOHOMUTb, TakK 3TO Ha
POXXOEeCTBEHCKUX Noaapkax. bonee 95% onpolueHHbIX y>xe B Hosibpe nmenn 4eTkoe
npeacTaB/ieHMe 0 NoJapKe, KOTOPbIA XOTAT MOJIy4YnUTb, 4TO obnerynno sagady
nccnegoBaTenen U NO3BOMIIO onNpeaennTb 0buime TeHaeHUUN. IHTepecHo, 4To B
No>XeslaHNAX HOBOroAHUX CIOPNPU30B ONTUMUCTbI U MECCUMMUCTbI €AMHOAYLLHbI: XXEJTaeMblit
CMWCOK NOJApPKOB BbIFNAAUT OANHAKOBO, HE 3aBUCUMO OT COCTOAHUA ceMelnHoro boaxeTa
N 3KOHOMUYECKUX MPOrHO30B Ha ByayLini ron.

...HO OT CbeCTHOro nogapkKa ToXe He 0TKa3bIBaloTCA

NTak, Kakne xxe nogapku ctajam caMbiMn XKeNaeMbiMU B KAHYH HOBOIMO4HUX Npa3gHUKOB
cpeawn weenuapues? Ha nepBoM MecTe, corsaacHo onpocy HSG, - onexaa n obysb (25,7%),
3a HUMU cneayoT KHUrm (23,7%), nyTewectsus (23,2%), buneTbl Ha TeaTpasibHble
npencTaB/ieHUsa N KOHUepPTbl (22,7%), B TO BpeMS KaK 3/IeEKTPOHHbIE MPMBOopbI, YKpaLLeHns,
CMOPTMBHbIE NPUHALNEXXHOCTU, NAapdOMEPUI0 U KOCMETUKY MO €JIKON 0OXXUAAT 0KOJ10
14,7% HaceneHunsa. DVD n npeaMmeTbl MHTEpbepa HAaXo0AATCA Ha NocNefHUX MecTax (0Koso
8%), 4,2% wBenyapues Me4YTaloT NoJYy4YNTb CbedobHbIN NoaapokK, a 2,1% - Nnpe3eHT ons
OOMaLLUHEero XMBOTHOIO.

NHTepecHble pa3nnyns nposBAsOTCA B HOBOTOAHMX XXENAaHUAX XKEHLLUH N MY>XXYUH.
LLiBenuapkn oToaloT npeanoyTeHne ykpaweHusam (23,7%), napdproMmepmmn n
KOCMETUYECKNUM cpencTBaMm (21%), B TO BpeMS KakK CUbHbIN N0 0CObeHHO paayeTcs
BO3MO>XHOCTM MNOMNOJIHUTb KONNEKLUNIO TEXHUYECKMX YCTPONCTB (22,4 %) 1 CNOPTUBHbIX
npuHagnexHocten (20,7%).

KoMNblOTEpPHbLIE UFPbl N /IEKTPOHHbIE NPNBOPLI, TakXXe Kak DVD, ocTaloTCsA XenaHusamMmn
MOJI040rr0 NMOKOJIeHUs, a BOT U3 nuceM [leny Mopo3y B3pocsbix MP3-nnenepsbl nocTeneHHo
ncyesatoT. MNMoXxXunnble nan NpeanovynTaloT XopoLlune KHUMM, BXoAHble buneTbl Ha
KOHLEPTbl WX CNeKTakan 1 nytewecTteus. 29,2% neHCMoOHepoOB MeYyTalT O Bayyepe B
oTenb, bunetax Ha camoneT nan noesa.
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LLiIBeML@pCKME MY>XXUMHbI OCTAOTCA BEPHbIMU 3N1eKTpoHuKe (geschenke-total.de)

Tpemsa nanobneHHbIMU NoAapKaMM LWBENLLAPOK Y>Ke ABa roga NoApsn oCTalTCs ogexaa u
00yBb, KHUIM N 6MNEeTbl Ha KybTypHble MeponpusaTus. MNpasga 3a ro 6uneTbl OTOWM Ha
3aHWN NNaH, yCTYyNUB MecTo HapsaaM. Hebonblias nepecTaHOBKa Npon3oLsia n B
XKeNaHMAX MY>CKON YaCTU HacesleHUs, XOTS TpU NoONMbIX NoAapKa OCTaNIMCh TEMU XKE:
ofexnaa n 0byBb, KaK U Y XEHLLWH, BbILLIN Ha NepBOe MecTo, CMeCTMB NyTewecTBUS Ha
BTOPOE, a TEXHUKY U 3JIEKTPOHUKY - Ha TpeThbe.

67,9% wBenuapueB NpeanoymnTaloT gesaTb NpejpoX4eCTBEHCKME NMOKYMNKN B LLEeHTpe
ropofa, K 4emMy pacrnosiaraeT, npexae Bcero, npa3gHn4Hasa aTMmocdepa v
pOXXAEeCTBEHCKME pPbIHKN. Beab, COryiacHoO onpocy, KaXkabi NaTbin weenuaped, (19,5%)
npeanovYnTaeT UckaTb Nogapku Ans 6N3KUX MMEHHO Ha POXKAECTBEHCKUX pbiHKaxX. Mo
NHTepHeTy nx 3aka3biBaeT 16,6%, a KOMMep4yecKmne LeHTpPbl Nosib3yTca nosepmneM 57,5%
HacesieHUs.

Pa3nnyma B NOKynaTesibCKOM NOBEAEHUNN XKEHLWNH U MY>XHYUH 1N 3[4eCb NMOKa3aTesibHO: B TO
BPEMSA KaK NpeKpacHbIN Mo C YyAOBONLCTBUEM OTMNPABAAETCHA Ha POXKAECTBEHCKNE PbIHKU
(23,9%), NnparMaTuU4Hble MY>XX4YUMHbI UCNONbL3YIOT ANs Bbibopa nogapka NHTepHeT (21,1%).

Institute of Retail Management, YHuBepcuteT CaHKT-[anseHa

VHUBEPCUTET CaHKT-rajaneH
LBENLIAPUA NOJaPKN Ha POXKAECTBO
CtaTbu Mo Teme

[oe nokynaTb HOBOroAHWE Mogapku?
XnT-napaj HeyaayHbiX HOBOrOAHUX NOAAPKOB
MNonapute 6anxxHeMy 6/1aroTBOPUTESIbHOCTb

CTunbHble N0OaPKK
CaMble nobrmble Urpyuikm noa enkKon...
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