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B LLiIBenuapum pa3BepHyJsiacb BOMHa 3a
Kancynsbl | Guerre des capcules
compromet la monopolie en Suisse

Author: Onbra KOpkuHa, JlozaHHa , 19.10.2011.

What else? Noxoxe, B LLBenuapuun y Nespresso nosBUINCb KOHKYPEHTHI...

KOHKYpPEeHT co3faTens YHUKabHbIX repMeTun4YHbIX Kode-Kancyn Nespresso, KoMnaHus
Ethical Coffee Company nogana B cyn Ha Toprosyto ceTb Coop, OTKa3aBLUYIOCSH 3aK/104aTb
C Hel KOHTPaKT B nosb3y Nestlé. [leno o Kancynax Bo3BpallaeT K NoJIeMUKe 0 rocnoacTee
MOHOMOJIA Ha LUBENLLAPCKOM pPbIHKE.

I

La guerre entre Nespresso, Ethical Coffee Company et Coop se poursuit en justice. Ethical
Coffee Company, concurrent de Nespresso, a décidé de porter plainte contre Coop.

Guerre des capcules compromet la monopolie en Suisse

CynebHoe pa3bupaTtenbcTBo, npeactosiuee pupme Nespresso, co3gaTesnbHULEe
YHUKaJ/IbHON CUCTEMBbI FepMEeTUYHbIX Kancya Aa8 0GHOMMEHHbIX KOhEeNnHbIX MaLUuH,
HanoMnHaeT cyaebHble NpoLecchl TMraHTOB LN(POBbLIX TEXHONOMMA, KOrga OaMH U3 HUX
HayYyMHaeT Npon3BoanTbL 0bopynoBaHME UK NPOrpPaMMbl, COBMECTUMbIE C annapaTaMu
npyron mapku. lovepHee npeanpuaTue WBenLapckoro nuueBoro KoHuepHa Nestlé Bce
Yalle CTaJIKMBAeTCs C KOHKYPEHLUMNEN KOMMAHWUW, NOCTaBASOLWMX HA PbIHOK Kancysbl,
COBMeCTMMble C MawmHaMm Nespresso, HO AOCTyMnHble No 6onee HM3Kon LueHe. OanH 13
rnaBHbIX KOHKYpeHTOB, Ethical Coffee Company (ECC), nsrotasnmBaeT Kancysbl 13
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nereHaapHbIX KOenHbIX annapaTos.

Ka3anocb 6bl, Nespresso, Kak n ero koaneru B cchepe MHpopMaUNOHHbIX TEXHOOM NI,
MOryT 3aWMLLaTbCa NPOoTUB AybnamkaTos B cyae. Ho Ha ckaMbe NOACYAUMbIX U3-3a Koge-
KarncyJ, Kak HM CTpaHHO, OKa3aJslacCb WBenuapckasa Toprosas ceTb Coop,
MOHOMOJIN3MPOBaBLUAsA PbIHOK NPOAYKTOB NMUTAHMUSA BMeCTe CO CBOUM NapTHEPOM-
KOHKypeHTOoM Migros. OcHoBaTenb Ethical Coffee Company KaH-IMonb MNansap o6suHuA
TOProBOro rMraHTa B HapyLeHn 3aKOHOB cBOHOAHOIr0 pbiHKa 1 B nogaep>xke 6ec4yecTHom
KOHKYpeHUNN. MOTUBOM MNOCY>XXWJ1 pa3pbliB NEPEroBOPOB O 3aKH0HYEHUN BO3MOXKHOIO
KoHTpakTa ¢ Ethical Coffee Company, B koTopom, no cnosam XaH-lMNonsa Nanspa,
HEBO3MOXXHO He yCMOTpeTb BAusiHue Nestlé.

«Coop, NpakTU4eCcKn yCTaHOBMBLUMNA MOHOMOJINIO Ha NPOAYKLMIO N3BECTHLIX MAapoK, MOXeT
AenaTb, 4TO XO4eT, C He3aBUCUMbIMU MpoussBoanTeNAMN. HY>KHO MOCMOTPETHL
OeNCTBUTENbHOCTN B rnasa. MNMpuwo Bpems, 4Tobbl B CEKTOPE NMULLEBON MPOMBbILLIEHHOCTH
LLiBeruapus LenCcTBUTEsNIbHO CTasla cBOOOAHBIM PbIHKOM, Ha8 KOTOPOM Yy noTpebuTtens ecTb
BbIOOp», - uMTUPYeET cnoa XaH-lMonb Mansapa Ha npecc-KoHgepeHunn B Lilopnxe
LBenuapckoe NHpopMaLMoHHOE areHTCTBO swissinfo.

Mpenctasutenb Coop Ypc Menep yTo4Hmn, 4To neperosopsbl ¢ Ethical Coffee Company
NENCTBUTENIbHO BEINCb, HO 40 NOANMCaHUA KOHTpPaKTa Aeso He gowsio. o ero cnosawm,
KOMMaHMA He yO0BAeTBOpUIa BbiCOYanLIMM TpeboBaHMAM TOProBom CeTU K CTaHA4apTaMm
KayecTBa, BKyca 1 akonorum. «Kpome Toro, Ham HeobxoanMbl AOKa3aTeNbCTBa, 4TO
NMPOAYKT HE HapyllaeT NaTeHTbl APYyrux KoMnaHum», - nobasnn Ypc Menep.

Ona XaH-Mona Nangapa 3KoNorM4ecknin apryMeHT LWBENLApPCKOro «koonepaTtmea» He
nMeeT HMKaKoro cMmbicna: Kancynbl Ethical Coffee Company oTBe4atoT BbICOKUM
€BpPONencKnM CTaHgapTaM B cpepe 3almnThl OKpyXKatowwen cpenbl (Hopma EN 13432).
EOoVHCTBEHHOe 06bACHEHMe BHe3arnHo npeKkpalleHHbIX NeperoBopoB - BMeLlaTesIbCTBO
ruraHTa Nestlé, peBHOCTHO KOHTPOMPYIOLLLEro NPUHaANexXallne eMmy pbiHKMU.

BnonHe BepoaTHO. B Havane okTabpsa wWBenuapCKmn cyn y>xe nMmen geso ¢ Kancyjamu
Ethical Coffee Company. Mo peweHuto cyga, oHU 6bIan N3bATHI N3 NPOAAXKN B LIOPUXCKNX
cyrnepmMapkeTax HeMeukux Toprosbix ceTten Media-Markt n Saturn. MocnenHue yxe
3a8BUAN, 4TO NodanyT anennauyuto, Tem bonee 410 Kancynbl ECC nonb3oBaancb yCnexom B
ropoge Ha Jinmmare.

XKaH-Monb Manap, NnpuBoasi HEKOTOPbIE ApYyrmne AokasaTenbCTBa BceMoryuiectBa Nestlé,
Cepbe3HO NoAyMbIBaeT 0 TOM, 4TObbl aTakKoBaTb LUBENLAPCKOro NMULLLEBOro rMraHTa B cyae
3a 6ecyecTHyY0 KOHKYpEeHUUIo - nocse Toro, kak pa3bepetca ¢ Coop. OH nogo3peBaeT
KOHLEPH B YMbIWJIEHHOM CO34aHUN NPenATCTBUA AN MPOU3BOAUTENEN KANCy,
COCTaB/IALWNX KOHKYpeHumnto Nespresso.

PbiHOK Koe-kancyn Nestlé nencTBMTeNbHO 3alMLaeT CTONKO: B UIOHE 3TOro roga
LWBENLApPCKOMY «ANUCKayHTepy» Denner cya Tak>ke 3anpeTu npoaaBaTb Kancysibl ApYyrown
MapKW, COBMecTuMble C MalinHaMn Nespresso. Bo ®paHummn Nestlé y)xe naBHo 6bopeTcs
npoTue Ethical Coffee Company n amepukaHckon mapku Sara Lee Corporation, co3nasLuen
cobcTBeHHYO Kancyny. Hago ckasaTb, conepHukn Nespresso noJsib3yTcsa NonyasapHOCTbIO
BO (ppaHLYy3CKNX cyrnepMapKeTax.

Mpynna Nestlé Bcerna nogyepkmBana, YTo 6,1aroCKNIOHHO OTHOCUTCS K KOHKYPEHLUW, HO
6yneT 0o nocnegHero 3allnaTh CBOM NaTeHTbl. TeM 6onee pblIHOK Kode-Kancy s, KOTopbI



OCTaBaJICad OOHMM U3 CaMbIX OOXOOHbIX Ha MNPOTSXXeHUN nocnenHux gecatu net. B 2010
rogy npofakun nobumelx Kancyn xxopaxxa KnyHu npuHecnn npeanpusaTtuio 3,22
MUNInapaoB paHkoB, B 3ToM roay Nestlé paccunTbiBaeT yBenm4nTb Npubbiib ewe Ha 500
MUINMOHOB. Ecninm Nespresso o653aH cBoOMM ycrnexoMm notpebuTtensam NnpoayKuum Knacca
JIIOKC, TO €ro KOHKYpPEeHTbl pacCYMTbIBAOT NOKOPUTb MeHee J0pOorMMmn Kancysiamu
CKPOMHble Bo)KeTbl, OTKPbIB MM HOBble BO3MOXXHOCTU Kode.

AmMepukKaHCcKun npoussoaunTesb Sara Lee Corporation Bbilen Ha eBPONENCKUN PbIHOK B
npowJsioMm rogy, oaHoBpeMeHHo ¢ Ethical Coffee Company, 1 B HaCTOAWWN MOMEHT
npoaaeTt ceBon Kancynbl Bo ®paHumm n Hnpepnangax. Ethical Coffee Company B
bnvxanwee BpeMs nNaaHMpyeT OTKPbITb BTOPON hmnanan Ha hpaHLy3CKON Tepputopumn
(nepBbI HaxoanTca B6n3n XKeHeBbl), 4TOObI YBENINYNTL NPON3BOACTBO Kancyn Ao 3
MUIIMApPLO0B B rOA.

MNoka Tonbko LLBenuapusa peBHOCTHO 3awmuiaeT pblHOK Nespresso oT BpakaebHbIx Kancyn
KOHKYpPeHTOB. Bonpoc Bkyca? Y XKaHa-llonsa Nansapa HECKOsIbKO NHOe MHeHue: «[Ons
MaNeHbKNX 1 BoNbLINX NPeanpuUaTNiA A4ENCTBYET O0OMH 3aKOH. LLBenuapckas cynebHas
cucTtema crnpaBensiMBa, HO Mepbl B MOJIb3Y YeCTHOM KOHKYPEeHUUN HaXoOsaTCcs B
3anyLeHHOM COCTOosHMN. Kak Nog4YepKHYJ10 HeJaBHO dKOHOMMYeckoe nigaHmne Agefi, boino
6bl Hennoxo, ecnu 6bl 3TUM, HaKOHeL, 3aHANacb KOMUCCUSA N0 KOHKYpeHuUnn COMCO».
NonobHble HeraTuBHbIE BbICKa3blBaHUSA O MOHOMOJINU KPYMHbIX TOProBbIX CETEN Ha ToBapbl
M LUeHbl B MocsiegHee BpeMs BCe Yalle chblwaTcs B LLBenuapun: HaBepHoe, Aesi0 BCe-Taku
He B Kancysax, a B NpuHUmMnax yrnpassieHns SKOHOMUNKOW.
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«Nespresso, 4To e ewe?»

LliBeniiapckme HOBOPOXXAEHHbIE N0JAYyYaT MOJOYHbIN Nespresso
Nestlé B Poccun npoOTUBOCTOUT aTakaMm

B Nestlé co3nanu MmopoxxeHoe anasa cobak-aaieprukonB
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