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NMyTewecTBeHHUKU nwodaT LLiBenuvapuio
3a rapMOHMYHOe coYeTaHue TypusMa m
niwokca | La Suisse est une destination
préférée de la clientele sachant marier
tourisme et luxe
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LLlonnHry otBoanTCA BCe BOMbLUE MecTa B NyTeLeCcTBMUAX: OH CTAHOBUTCSA r1aBHOM
MPUYNHOM MOoe34KN NAN BXOAUT B CNMCOK OCHOBHbIX 3a4a4 TYPUCTOB, OTKpPbIBaOWMX 15
cebsa mup, oTMevaeT BceMupHas Typuctckas opraHmsaumsa (BTOOH).
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Le shopping prend de plus en plus de place dans I'expérience du voyage, en tant que motif
essentiel du déplacement ou comme I'une des principales activités des touristes dans leurs
destinations, estime I’'Organisation Mondiale du Tourisme (OMT).

La Suisse est une destination préférée de la clientele sachant marier tourisme et luxe

NMocnepgHmne wWecTb AECATUNETUN TYPUCTNYECKAsa OTpacilb CTPEMUTESIBHO pa3BMBaeTCH,
npespawasncb B 0AMH U3 Hanbosee akTUBHO pacTyLWmMX U peHTabenbHbIX CEKTOPOB
3KOHOMUKUN. HecMOTps Ha HEKOTOpPble BpeMeHHbIe TPYLAHOCTU, MOTOK MHOCTPAaHHbIX
TYPUCTOB yBe/IMYMBaAETCA C Ka)KAbIM ro0oM, NMpeoaosieB OTMeTKy B 1 mapna
nyTewecTBeHHUKOB B Aekabpe 2012 roaa. Mo nporHo3am BcemMmnpHOM TypuCTCKON
opraHmsauuu, B TedeHune cnepyrowmx 15 net cnenyert oXunaaTbh eXXero4Hblv MPUpPoCT B
pa3mepe 3,3%, To ecTb, B 2030 roay no nnaHeTe byayT nepemellaTbcs yxe 1,8 mapa
YyesoBeK.

Pa3BnTue TypnCTUYECKOro CEKTOPa Hepa3pbIBHO CBA3aHO C paboTon Apyrux oTpacnen, B
YaCTHOCTMW, TPAHCNOPTHOM cucTeMbl. B 2012 rogy CyMMapHbIA MPSAMON U KOCBEHHbIN
[oxon, nosiyd4eHHbIn bnarogaps passuTuio MeXXayHapoLHOro TypusMa, npesbicun 1,3
TPWJIJIMOH [0J11apoB, TO eCcTb 9% mMuposoro BBI, coobuaeT BcemmpHasa TypucTckas
opraHusaumsa B cBoeM nocsiegHem ot4eTe. CerogHs BO BCEM MUpe Kaxkabi 11-n paboTHUK
TPYAUTCA Haj yaoBieTBOpeHmneM notTpebHocTen NnyTewecTBEHHUKOB.

MoTpebuTenbCKNn TYpM3M - HEOTbEMJIEMAs YaCTb NPAKTUYECKN Ntoboro nyTewecTsus.
Mocellas HOBYO CTpaHy, MHOIMe NoKynatoT CyBeHUpbl cebe 1 6JIN3KUM UK OCTaBASIOT
BpeMs 015 LWONMNMHIra B NPU3HaHHbIX CTOJINLLAX MOAbI.

JIIouepH - LEeHTp LWOoNMNUHra u Typusma B LLiBenapum

B nocnegHem ot4yeTe BTOOH LBenuapusa npeactaBsieHa Kak HanpasaeHue,

E’:’g}““ Change (%)
1 China 129 +26%
2 United States 86 +3%
3 Germany 86 +2%
4 United Kingdom L% +25%
b Russian Federation 563 +1%

Poccmnckme TypucCTbl - B NATEPKE NYYLUNX KJIMEHTOB TYPUCTUYECKON N CMEXHbIX oTpacsen
(OMT)

npuenekatwlLlee obecrneyeHHbIX KJIMEHTOB, HE TOJIbKO »XXenatlLWwmnx nyTewecTBoBaTb, HO U
coBepLlaTb AOpOorne NoKynku. «na Toro, 4Tobbl MONYyYUTb NpeacTaBaeHne 0 MOLLN
LUBENLApPCKON MOAEeNN, OPUEHTUPOBAHHOW B BOJbLLUEN CTEMNEHN HA Ka4eCTBO, YEM Ha
KONM4ecTBo, npeacTtasbTe cebe JllouepH - ropoAoK, HacYMTbIBaOLWMn 0Koo 80 Thicay
Xutenem, - Ha gonto Kotoporo npuxoamtca 30-40% obbema Npofa>k 4acos B
LLsenyapumn», - 06bACHAT 3kcnepTbl BTOOH. A nnowapab LLiBaHeHNNaL, B cepLe cTaporo



ropofa, Ha KOTOPOM PacrnosioXKeHbl 3HaAMEHUTbIE I0BEJIMPHbIE U YaCOBble Mara3nHebl,
NMPOYHO yOEep>XUBAET TpeTbe MecTo B Mupe rno obbemy A0X0[0B, yCTynas AnLlb
Banpoomckon niowann B Napuxe n Toprosomy komnsekcy lNMnasa 66 B LLaHxae.

HepeBsaHHbIN MOCT Kanenbbplokke, 3HAMEHUTbLIN NaMATHUK «YMUPAKOLLNIA JIEB», MY3€eW,
decTtmBanu, ynobHas nHhpacTpykTypa, NO3BONSAOLWAA B KOPOTKMIA CPOK fobpaTbCca 40
Apyrnx gocrtonpmMeyaTtenbHocTen LLBenuapuu, n LWUNPOKNE BO3SMOXHOCTW A5 LWOMMAWHIa
- OT LWWBENLLAPCKUX HOXKEN, CbIpa, LWOKosaga A0 TOBAPOB KJlacCa «JIIOKC» - NPUBJIEKAIOT B
JliouepH € KaxxabiM rogom Bce 6onblle TypuctoB. Hanpumep, 3a nepuog ¢ 2007 no 2012
roabl YAC/I0 KUTAaNCKMUX NyTeleCcTBEHHUKOB, BblOpaBLUnX 014 cBoero npebbiBaHUA 3TOT
ropof, BblpOCJ/IO B NATb pas.

Tax free - pBUXyLLanA cusa noTpedbutenbLckoro Typusma

BTopbiM Mo NnoNynsspHOCTU MEeCToM cpeaun TypucTtos n3 MNMogHebecHom nmnepumn ctan
NHTepnakeH, roe Bnagenblbl O4HON0 CEMENHOr0O NPenpuaTuUs, OPUEHTUPYACH Ha
NnoTpebHOCTN pbiHKaA, HaHAM 0K010 30 MPOAaBLOB, YMELWMNX N3BACHATLCA MO-KUTANCKWN.
CneynanncTtbl BCeMMpHOM TYPUCTCKOM OpraHn3aunm oTMeyatoT, YTO TakKoW noaxon
onpasAbiBaeT cebs. [oacHNTaHO, YTO B CpeAHEM Ka)KObl KNTANCKNIA TYPUCT TPaTUT Ha
MOKYNKy weenuapckmnx 4acos ot 2000 go 5000 chpaHKOB 3a OAWMH BU3NT. DTU AaHHbIE
noaTBepXaaeT npeacTtasmTenb kKoMmnaHum Global Blue, 3aHMMatowencsa cuctemonm
Bo3BpaTa HAC (tax free) gna NHOCTpaHHbIX TYPUCTOB, WTab-KBapTMpa KOTOPOM
pacrnosnioxxeHa B HuoHe.

Tax free okasan CyLleCTBEHHOE BAUSHME Ha pa3BUTMeE NoTpebnTesnbCcKoro Typusma,
nogyepkmeatoT akcnepTbl BTOOH. OTmeTnmMm, 4T0 B LLBenuyapumn yciosusa ero ohopMieHns
He C/INLIKOM NpuBJiIeKaTesIbHbl A1 MEeNIKOro WONMMHra - MMHUMasbHas CyMMa 3aKynku
coctasnsaeT 300 ppaHKoB, a cTaBka HAC (He BCA CyMMa KOTOPOro BO3BpaLlaeTCsa TYpPUCTy)
paBHa 8%. OQHaKo B ApYrnx cTpaHax cuctema tax free BHOCUT CyuwleCTBEHHbIN BKNa4 B
CTUMYJINPOBaHNE UHTEpPeCa K NOTpebunTesnbCKoMy Typusmy.

«Pycco Typucto», unu PUMUHMU - ropoa KOHTpPacToB

PasButune I'IOTpe6I/ITeJ'IbCKOI'O TYpuU3Ma npepgcrtasngaeT cobon 3Ha4YnTeNbHbIN NOTEHUMAN
onga pasBnuTtuA

MNna>x PumnHn @wikipedia
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MHOrMx pernoHos. ABTopbl oT4yeTa BTOOH npusoaAT npumMmep PUMUHU, MeXOYHAPOAHbIN
A32pPOMNopPT KOTOPOro B Havane 90-x ro4oB CTas O4HON N3 MepBbIX BO34YLIHbIX FaBaHewN,
NPUHMMaLWKNX YapTepHble pencbl N3 Poccnn. MHOroYncieHHble ayTaeTbl N 30Ha
becnownmHHon Toproean CaH-MapunHO, NO3BONAIOWME COBMELLATb NSXKHbIN OTAbIX C
LWONMUHIOM, CMEeCTU/IN aKLLEeHTbI OJ19 MHOIMUX MoceTuTesnien 3HaMeHUToro B cepegunHe 20
BEeKa MOPCKOro KypopTta POMaHbOHCKON pUBbEpPHI.

K 2011 roay poccusiHe CTaan caMomn 60bLWON FPYNNON MHOCTPaHHbLIX TYPUCTOB,
npubbiBatownx Ha poanHy ®epepunko ®ennuHu. Mo oueHkam Global Blue, Ha nx gonto
npuwinocb 86% obvema nponax tax free B 2007 rogy n 93% - 8 2012 roay. CornacHo
oT4YeTy KoMnaHuu Iscom Group, B cpegHeM POCCUNCKME TYPUCTbI TpaTuam netom 2012
roga okosio 75 eBpo B AeHb, MMHMMaJIbHAs CyMMa MOKYMNKK cocTaBuna 25 eBpo, a
MakcuMasibHasa - 10 TbicAY eBpo.

ST 1 gpyrue npuMepsl, NpeacTaB/ieHHbIE B OTYETE, MO3BOJIST OLEHUTb 06LLYI0
TeHAEHUMIO 1 BblAEINTb OCHOBHbIE NPUHUUMBI, 61arogaps KOTOPbIM Apyrue
TYPUCTUYECKNE HaMpPaBIEHUS CMOIYT CROPMUMPOBATL COBCTBEHHbIE NPEAJIOKEHNSA B
COOTBETCTBUM C NOTPEOHOCTSAMM COBPEMEHHbIX NYTELEeCTBEHHUKOB, Y6eXKaeHbl 3KCNepThbl
BTOOH.

NoTpebUTENbCKUN TYPU3M

KYMWUTb Yachbl B LIBENLLAPUN

Typusm B LlIBenuapun

CTtaTbu no Teme

LLiBenapusa - BULLE-4EMONOH N0 NMPOWU3BOACTBY NPeaAMETOB POCKOLLIN
3Tum netom LliBenuaputo nocetaT 6oablie TYpUcToB

LLiIBenapCKnin TYpU3M - Brepean njaaHeTbl BCEN
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