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OnybnmkoBaHo Ha LLBenuapunsa: HOBOCTUN Ha pycckom fA3blike (https://nashagazeta.ch)

Pro Juventute nponaraHgupyer
peanbHYI0 XXU3Hb | «La vraie vie» est a
I’affiche de Pro Juventute

Author: Jlenna babaesa, Lopux , 22.10.2014.

Boobpaxkaemasn «dolce vita»...(jugendkampagne.projuventute.ch)
LLIBenuapckuin bnarotBopuTenbHbin poHA Pro Juventute 3anycTtun kamnaHuio «HacTosAwas
XKU3Hb», Lleslb KOTOPOM - pa3obsiadnTb naeaan3npoBaHHY XWU3Hb, MponaraHanpyemyto B
couMasbHbIX CETAX, U MOMOYb NOAPOCTKAM CMPaBUTbCA C KOMMNJIEKCOM HEMOJIHOLLEHHOCTW.
I

La campagne de Pro Juventute intitulée «La vraie vie» a pour but de démasquer la vie soi-
disant parfaite des autres et aider les adolescents a résister a la pression des images
représentant des idéaux a la mode dans les réseaux sociaux.

«La vraie vie» est a I'affiche de Pro Juventute

NpeanbHble cendun (Mam «CaMOCHUMKIK») 1 POTO NPUATENEN, Ha KOTOPbIX OHW BbIrNSAAT
Kak non-3ee3fbl B BUOEOKAUMAX, CHATbIX NpodeccnoHanamMmm, co3gatoT y NOAPOCTKOB
BrevyaT/eHne, 4TO OHMN BUAOAT UAEaNIbHYIO XXU3Hb. Xy>XKe - YTO OHM YNyCKalT Maccy
YOOBOJIbCTBUMN, YTO CaMN OHU - HE TakKne naeajbHble U ocnennTesnbHble. 1o KpanHen
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... U TopbKas peanbHOCTb (jugendkampagne.projuventute.ch)
Mepe, 3TO BEPHO B OTHOLLUEHUM OHOI0 U3 YeTblpeXx LBenLapCckux noLpoCTKOB B BO3pacTe
oT 15 no 19 neT, KOTOPbIX BbIBOAUT N3 paBHOBECUSA CpaBHEHME COBCTBEHHOM MEPCOHbI C
OnMMcaHHbIMU N306pakeHnsAMU. BbiBECTM U3 paBHOBECUSA - eLle MAMKO CKa3aHo: 34ecCb n
COMHeHus B cebe, n Tocka, n npobnemsl C NUTaHMEM, a TO U BOBCE Aenpeccus, coobuiaeTt
Pro Juventute B cBOeM KOMMIOHUKE.

Y opraHmsauunm eCTb HOMep 3KCTPEHHOr0 Bbi30Ba - 147, NO3BOHMB MO KOTOPOMY, IOHOLUU U
AEBYLLKN MOFYT pacckasaTb 0 CBOMX npobrsieMax. Kak oTMeTuna KOHCYIbTaHT
MoOJIo4eXHOro TenedoHa gosepusa MoaHa KpecCMoHUHN: «Monofe)Xb B Haln OHU
noaBepraeTcs CUbHOMY [aBJIEHNIO, 3TO YYBCTBYETCH BO MHOIMMX TenedoHHbIX becenax».
A 41O genatoT ¢ cobon beaHble NOAPOCTKM? 13-NeTHAA AeBOYKa HacTaBuNa cebe CMHAKOB
OT OTYaAHUA, Tak Kak cHnTaeT cebsa HeKpacuUBOM 1N HEMNPUBIEKATEIbHOM MO CPaBHEHUIO CO
CBOUMM «Apy3baAMU» Ha Facebook. 15-n1eTHNM NapeHb CTOJIbKO BpeMeHW TpaTuUT Ha
HakKa4dMBaHme MbIlWL (U3 cTpaxa HUKOrga He HanTu cebe NOAPYIXKKY), YTO Y HEro yxe
MOYTK HET BPpeMeHU BCTPevaTbCa C APY3bAMU.

OpraHun3aTopbl KamnaHusa «HacTosiwas Xu3Hb» («Echt Sein - La Vraie Vie») xoTaT
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MpumMepseM MacKy ceKCcanuibHOW KpacaBuubl...(jugendkampagne.projuventute.ch)



NMOMOYb MOAPOCTKAM 0CBOBOAUTLCA OT OAEPXKMUMOCTU HY)KON naeanbHOCTbIO, A19 3TOro
Pro Juventute noarotoswsa BUOEOPONK, apULLN, NAMATKN, KOMUKCbI, NIAHUPYET
MPoBeCcTN MEPONPUATUA B LLUKOJIAX.

CnoraH «MHoro4YncfiieHHble naeasnbl He UMET HU4Yero obLero ¢ peasibHOCTbIO»
HanoMMHaeT O TOM, YTO NOMELLEHHbIe B coLceTaX hoTorpamm He BCcerga oTpakawT
NOBCEAHEBHYIO AENCTBUTENIbHOCTb NX aBTOPOB. KpanHe BbIrogHbIe (DOTO MOoJsy4anTCs y
Tex, KTO oBsiafies1 HaBblkaMun paboTbl B Photoshop. YeMm Bbillle MacTepCcTBO, TEM BbirogHee
N eCcTeCTBEHHee CMOTPATCHA CHUMKW.

Ho Beab OHM eLle 00 MOSAB/IEHNS 3TOW NMCMXOJIOrM4eckon npobaemsl NOAPOCTKN CTpagaim
OT TOr0, 4TO He BbIrNAAAT, KakK Ux NtobrMble MaHEeKEHLWMLbI NN KNHO3BE34bl, OTMEeTUN
coTpyoHuK Pro Juventute, ncuxonor Ypc KuHep. lNpuv 3TOM N3MYYeHHbIX CPaBHEHUAMN
neBoyek HemMHoro 6osblie (28%), 4eM Manb4yunkoB (22%).

OcTanbHble LNdpbl TOXKE NOKa3aTesbHbl: N3 ThICAYN ONPOLUEHHbIX MOAPOCTKOB 52%
MPU3HaANCb, YTO CpaBHMBAIOT cebs co ceomMmn ngeanamm Ha Facebook, 41% - B uenom B
nHTepHeTe, 37% - Ha canTe Instagram, 28% - co cBouMN KyMmnpamm Ha TenesngeHmnmn, 20%
HaxonaT cebe obpa3ubl AN BOCXULLEHUS B XXYpPHanax, a 12% - B raseTax.

YT0obbl «CTaTb NpuUBAEKaTeNbHEE 1 NoNyAspHee», OBe TPETU PECNOHAEHTOB
onybankoBasnn ceon poTorpadum B UHTEPHETE 3a NocaeaHne Tpm Mecsua. 3a4acTyro ux
Lesiblo CTaHOBUTCA COBpaTbh MaKCMMYM MOJIOXKUTEJIbHbLIX OT3bIBOB, HONIbLUMHCTBO KOTOPbIX
Bblpa)KaeTCs B HAaXXaTUN KHOMKWN «MHE HPaBUTCA».

A BOT, 4TO paccka3sann o cebe n3BecTHble LIJBeI7ILI,apLI,bI, KOTOpbIE COrnacuJinCb nMpUHATb

... N KpyTOoro napHs (jugendkampagne.projuventute.ch)

yyacTue B nporpamme. lNMeBuua n My3blkaHT 13 JllouepHa Xangn Xannu (Heidi Happy):
«Mepen Ha4YanoM KoHuepTa MHe bbiBaeT TPYAHO NOOHATHCA Ha CLEHY, MOTOMY 4TO B 3TOT
MOMEHT MHe He X04eTCs HUKOMY NOKa3blBaTbCA Ha r/asa, a elle MeHblLue -



choTorpagupoBaTbCa. HO Kak TOIbKO Cbirpato NepByto HOTY, MHE BCe CTAaHOBUTCS
6e3pasnMyHo, MOTOMY YTO A MOrpPy>KatoCb B My3blKY, C/IMBAOCh C NyOANKON».

Mon-neBeu bawwn (Baschi): «B 1oHOCTK A He 4yBCTBOBAJ YyBEPEHHOCTU HU B cebe, HU B
CBOeM roJioce. Korga g Buaen v ciblllas KOHKYPEHTOB Ha NPOCNyLUMBaHUN, 1 HAKOr 4a He
Mor cebe npefCcTaBUTb, 4TO MOW FOJI0C N MOU NecHW ByayT 3ByYaTb Ha KOHLepTax B
Lisenyapunm n F'epmaHun. Nos3ToMy A XO4y rnokasaTb MOJIOLAbIM, HTO MOXHO MHOIOro
[obnTbCA, ecnn octaBaTbCs cammM cobor. HeBa)KHO, 4TO AyMaloT U FOBOPAT ApYyrue;
ecnu Tbl NpUHNUMaeLwWwb cebsa TakmuM, KakuM Tbl €CTb Ha CaMOM ferne, Bce byaeT OT/INYHO...»

Mucc Weenuapuna-2003 besHka CuccuHr (Bianca Sissing): «HenpocTo 66T NOAPOCTKOM.
Haxke cTas poTOMOAENbIO, 3aBOEBaB TUTYN MUcc LLiBenuapus, MHe Npnxoansiocb B OHOCTU
nepexmnTb TsXesible MOMeHTbl. KOMY-TO A Ka3ajlaCb C/IMLLKOM BbICOKOW, KOMY-TO -
MaJIeHbKOW, C LIMpoKmMun begpamu... CerogHs, CNyCcTS HECKOJIbKO N1eT, MHe BCE BUAUTCHA B
nHoMm ceeTe. XoTena bbl NoXXenaTb AeByLIKaM NpucaywmnBaTbCs K cebe, K cBoemy Teny.
HdenanTte To, 4TO BaM HpPaBUTCA, BeAnTe 340p0BbIN 06pa3 XU3HM U He NnoJdaBanTeCh Ha
faBfieHne cpeacTB MacCoBOW MHpOPMaLUN...»

CHoybopauncT 4H Leppep (Jan Scherrer): «B Havane cBoen Kapbepbl CHOybopaAnCTa MHe
4acTOo C/ly4asloCb NPU3EMIATLCA HOCOM B CHer. MeHs 3TO o4eHb Kopobunno. MHe xoTenochb
coBepwaTb 6osbLUME NPbDKKK, MOKa3biBaTb YyAeca JIOBKOCTU Tak, Kak 3TO AenatoT
BeNMkune cHoybopamcTbl. HO CO BpeMeHeM s HayuYuICs LeHUTb KakAbl 371eraHTHbIN
MPbIXKOK, KAKNUM Obl He3Ha4YUTeNbHbIM OH HU Bbin. CerofHa A cebe roBopto: fake ecnin Thbl
HblpHEeLWb HOCOM B CHer, BCTaHb, YNbIOHUCb 1 NpoaosiKan A0bmnBaTbCA ycrexa».

N ecnu BepHO Bblpa>keHne «He B AeHbrax cH4acTbe», TO HEMHOro nepedpasnpys ero,
MO>XHO CKa3aTb, YTO CHACTbe N «HE BO BHELUHEM JIOCKE U LUNKE» - CKUHYB JINYUHY
HEUCKPEHHOCTN N BYIbFAPHOCTU, KakK 4acTO MoJsiogble NI0AN CTAaHOBATCS MOUCTUHE
NpPeKpacHbIMN, NPUBJIEKATE/IbHbIMN CBOEN €CTECTBEHHOCTbLIO N HEMPUHYXXOEHHOCTLIO.
Bedb KpacoTy NPUATHbLIX MaHepP, OT3bIBYNBOCTU N HEMPUHYKAEHHOCTM He Cco34allb
HUKaKMMK y1IoBKaMn. Tak 4TO, OOPOrme IoHble YNTaTeNbHULbI U YuTaTenu, bepernte
KpacoTy, AaHHYIO NPUPOAON, HacNaKganTecb KaXAblM MTHOBEHUEM MOJI0O0CTH,
pagynTecChb XXWU3HWU, CrewnTe TBOPUTb 006po0.
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CamoybunctBa cpean LLIBENLIAPCKOW MOOAEXH

LliBenuapckuin 6narorsopuTtenbHbin hoHa Pro Juventute otmevyaeT 100-neTue
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