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LLIBeMuapcKkue ToBapbl KJjlacca «JIIOKC»
xopolwo npopatoTca | Les produits de
luxe suisses se vendent bien
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HecmoTps Ha bywyowmne Hag HauMOHabHbIMK BaJlloTaMn BUXPU N HAaCTOSLWME NMPOPbIBbI B
chepe BbICOKUX TEXHOIOrMI, B MPOLLJIOM rofy COBOKYMHas Bbipyyka 100 KpynHenwmnx
MNPOBbLIX MPON3BOANTENEN TOBAPOB Kiacca «JIIOKC» gocturna 214,2 mnpg 4oA1apos.
LLIiBenuapusa oOCTONHO NpeacTaBsieHa B penTuHre 6narogaps CBOMM YacoBLUMKAM.

I

Malgré les vents contraires qui agitent les devises et les grands bouleversements
technologiques, les 100 plus grandes sociétés de produits de luxe dans le monde ont
généré un chiffre d'affaires de 214,2 milliards de dollars I'année derniéere. La Suisse, grace
a son horlogerie, est dignement représentée dans ce classement.

Les produits de luxe suisses se vendent bien

KonebaHunsa BantoTHbIX KYPCOB U NnosdaBJsiEHNE Ha PbIHKE «YMHbIX YaCOB» OT MHOCTPaHHbIX
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KOHKYPEHTOB He cnocobHbl NogopBaTb MHTEPEC LesieBON ayaAnToOpuUn K TpagnuMoHHbIM
npeamMeTaM poCKOLWM, Kyaa BXOAAT M LWBENLAPCKME Yackl. B nocneagHeM penTuHre
komnaHuu Deloitte, HacunTeiBatowem 100 nponssoguTesnen co scero mmpa, 11 nosvuyunn
3aHATO nNpeactasnTenamu KoHdenepaunn.

BONbLWNHCTBO N3 HUX XOPOLLO 3HAaKOMbI MOKyMnaTenam no 4acosbiM 6peHaam Ulysse Nardin,
Audemars Piguet, Patek Philippe, Rolex, Breguet, Omega, Rado, Longines, Vacheron
Constantin, Piaget n gpyrum. EAMHCTBEHHaA WIBENLAPCKAas KOMMNAHNA B PENTUHIE, He
cAesaBllas CTaBKy Ha POCKOLLUHbIE XPOHOMETPbI UIN AParoueHHOCTH, - MPoOn3BOANTENb
obyBU, akcecCcyapoB 1 roToBon ogexabl Bally, Bbipoclwinin n3 HebosbLLOn hupmbl,
Ha4YMHaBLIEN CBOK AeAaTenbHOCTb B 1851 roay B noasasie haMUbHOro AoMa B npuropone
OnbTeHa WeHeHBepae (kaHToH 30n0TypH). CeroanHsa Bally 3aHumaeT 68 mecto B ToN-100
KpynHenLwmnx npom3sognTesien 3JIMTHbIX TOBApPOB € 06beMOM NpoAark, AOCTUralOLLLMM, MO
oLUeHKaM cocTasuTenen, 398 MsH [ONNApPOB.

Mo paHHbIM nccneposaHusa Global Powers of Luxury Goods, perTUHI BTOPOW roa noapsan
BO3rnasnseT ppaHuysckasa rpynna LVMH Moét Hennessy-Louis Vuitton. MNonynsapHocTb
cyMmok Louis Vuitton, wamnaHckoro Moét & Chandon, Dom Pérignon n Veuve Clicquot
(«BooBa Knuko»), KoOHbsika Hennessy, napdtomepun Christian Dior, Guerlain, Givenchy un
AaXke BXoOAWwmMX B rpynny weBenyapcknx 4yacosblXx Mmapok TAG Heuer, Zenith, Hublot
obecnevynnn 30/10TOMy NMpusepy BbIpy4Ky B pa3mepe 21,76 Mmapa [onnapos.
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BTopoe MecTo B penTuHre CHoBa yaanochk 3aBoeBaTb rpynne Richemont, 4ybsa wtab-
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KBapTupa pacrosioxxeHa B XXeHesBe. Han ee PUHaHCOBLIM pe3yibTaTOM TPYOATCH He
TONIbKO WBenuapckme 4acosLwmkm Vacheron Constantin, Jaeger-LeCoultre, IWC un Piaget, HO
n bpaHuy3ckaa komnaHuA Cartier, 3aBoeBaBlwas 6onee 100 neT Hazag TUTYN «lOBeAMpa
KOpOJiIen N KOPOA toBeMPOB» U A0 1964 roga coxpaHsBLasa cTaTyCc CEMENHOro
npeanpuaATns, a TakXXe «NPonucaHHbin» B FepMaHnun N3roToBUTESb SKCKJIKO3UBHbIX pyyek
Montblanc n ¢ppaHuy3ckuin gom moabl Chloé. CoBOKYMHbIN (OMHAHCOBLIA pe3yabTaT rpynnbi
Richemont B KaTeropumn ToBapoB Kjiacca «JIloKC» goctur 13,43 Mmapa AONNapoB, 4TO Ha
8,9% 6onblue npoLworogHero nokasaTens.

LLisenuapuam Swatch n Rolex, nonaswum B npowsioMm rogy B Torn-10, Ha 3TOT pa3 He
yaanocb yaep>aTbCsa Ha cBoux no3nmymnax. KomnaHma Huka Xaneka, Bnagetowas He
TOJIbKO nonysnsapHon mapkon Swatch, Ho n Breguet, Omega, Longines, Rado n apyrumun,
OKa3aJsilacb Ha 6 MecTe, NponycTUB Brnepen roOHKOHICKYIO toBENUPHYO KoMnaHuto Chow Tai
Fook Jewellery. Mpwn 3ToM pa3mep Bbipy4kn Swatch ysenmdunca Ha 9,9% wn pgoctur 8,8
MJIpA [ONJIAPOB, 04HAKO TeMMbl POCTa a3MaTCKOro KoHKypeHTa (+17%) no3sonnnm emy
Cpa3y NoAHATbLCA Ha 4 MeCTO B PENTUHTE.

ObocHoBaBLwwunincsa B XeHese Rolex onyctusica ¢ 10 Ha 12 MecTo, NMpu 3TOM TakxXe
yBennyme obbem npoaaxk Ao 5,4 mapa, ponnapos. [TOMMMO CTPEMUTESIbHO BOPBaBLUENCS
B «gecaTKy» Chow Tai Fook Jewellery, lwuBenuapckasa 4YacoBasi KOMMaHua nponyctuia
Bnepen aMepunkKaHCKy Koprnopauuo PVH, nponssogsalLyo ogexxay non mapkamm Tommy
Hilfiger, Calvin Klein n gpyrne.

Sales Rank FY13 Company name Country of origin|FY13 luxury goods sales (US$mil)
] LVMH Moet Hennessy-Louis Vuitton 5A France 21,761
2 Compagnie Financiere Richemont SA Switzerland 13,429
3 The Estée Lauder Companies Inc. United States 10,969
4 Chow Tai Fook jewellery Group Limited| Hong Kong 9,979
5 Luxottica Group SpA Italy 9,713
6 The Swatch Group Ltd. Switzerland 8,822
7 Kering SA France 8,594
8 L'Oréal Luxe France 7,791
g Ralph Lauren Corporation United States 7,450
10 PVH Corp. United States 6,200

Ton-10 nponssoauTenen npegmetoB pockowun © Deloitte

CnepnyeT OTMETUTb, YTO MPU COCTaBIEHUN PENTUHIra aBTOPbI UCCNe0BaHUSA ONMPaNCh Ha
pnHaHcoBble pe3ybTaTbl KOMMNAHUA, LOCTYMNHbIE KO BTOpoW rnonosuHe 2014 ropaa.
Moatomy B Global Powers of Luxury Goods noka He 3aMeTHbI MoC/eACTBUSA YKpenaeHuns
HalMOHaIbHOW BasiloThl A1 LWWBENLAPCKNUX Npou3ssoanTesien. ABTOpbl UCCNefoBaHNS

rnosaratT, 4To B ByayuiemM 3TOT (pakToOp MOXKET NOBbICUTb KOHKYPEHTOCNOCOOHOCTb
€BPOMNencKMX KoMnaHum, paboTamLLmX B TOM XXe cerMeHTe, oTMe4as nNpu 3TOM, 4YTO LleHa B
[AHHOM CJly4ae - He rfaBHbIV onpepensowmn aktop. AencTBnTenbHoO, cyas no ob6bemy
JKCMopTa WBenuapckonm npoaykumm 3a 1 keaptan 2015 roga, 4acbl n gparoyeHHOCTH

0Ka3aJICb YyTb SN HE eANHCTBEHHbLIMW TOBAaPaMu, MOKJIOHHUKOB KOTOPbIX CUJTbHbIM
(bpaHKOM He ucnyraTb.
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B cBOlO o4epenb yKkpenseHne paHka MOXET MOBbICUTb NOKyMaTesIbHY CMOCOBHOCTbL
xutenenm KoHgpenepaumsa, KoTopble NONONHAT psagbl MOCTOSAHHbLIX KIMEHTOB KOMMaHWUN,
Bxoaawmx B Ton-100, cHMTaloT aBTOPbLI NCCrIef0BaHUA.

YTO KacaeTCs OCHOBHbIX PbIHKOB CHbITa, 3KCMepTbl OTMEYaloT CHMUXKEHME TEMIMOB
3KOHOMMNYECKOro pocTa Kntasa n ycuneHue 60pbbbl ¢ Koppynumen B Ka4ecTBe hakToOpOB,
KOTOpble MOryT MOBAMATbL Ha 06beM cnpoca. HU3Knnm ypoBeHb NHMPNALMN U NafeHne LeH
Ha HedTb CNOCOBCTBYIOT POCTY NOKYMaTeNbHON CNOCOOHOCTN aMepUKaHLEB, CYMUTALOT
aBTOpPbl UCCNefoBaHNSA. DKOHOMWKA €BPO30HbI JIMLLb Ha4YMHaeT EMOHCTPMPOBATb
HEKOTOpble NPU3HaKN yay4dweHuns, 6narogapsa NoJINTUKE «KOJIMHECTBEHHOIO CMAMYEHNS»,
3anyLleHHon HegaBHO EBponencknm ueHTpobaHKoM. ANoHCKas 3KOHOMUKa Bblllia N3
peueccumn B Havane 2015 roga, B To BpeMs Kak bpa3unnma 6opeTcsa ¢ pocTOM MHPAALUUN W
rnageHunem Kypca HauMoHas IbHOW BalOThl.

HakoHel, nepcnekTBbl POCCUNCKOro pbiHKa, N0 MHeHUto 3KcnepToB Deloitte, He canwkKom
pafy>XHbl. 3a Ha4YasIOM YKPANUHCKOro Kpn3nca n BBegeHneM caHKLUmMn nocsenoBarn
MacCCOBbI OTTOK KanuTasa 13 cTpaHbl, CMPOBOLMPOBABLLUNA NMageHne HaunoHabHOW
BaNtoTbl. CHMXXKEeHMe LueH Ha HeTb Tak)Xe BHEC/1I0 CBOW BKJ1a4 B AaBJsieHne Ha pybb, a
orpaHMYyeHne AoCcTyna K MHOCTPaHHbIM (PUHAHCOBbLIM PbIHKAM N TEXHONIOMMSM OKa3alo
HeraTuUBHOE BANSAHME, B NEPBYIO o4epeab, Ha paboTy KOMNaHWUN SHEPreTn4ecKkoro
cekTopa. PoCcT ueH Ha HedpTb MOXKeET NoMoyb Poccumn, oaHako 6e3 ocnabneHmsa caHkunin en
byneT TpyOHO BEPHYTbLCA K CEPbE3HOMY SKOHOMUYECKOMY POCTY, CHUTAIOT aHAJIMTUKN
Deloitte.
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CTtaTbu no Teme

LLiBenuapusa - BULLe-4eMMNUOH MO NPOM3BOACTBY NpeaMeTOB POCKOLLN
PoxxoecTBO - He NOBO PACKOLLIENANTHLCS

LLIBenlapckme Yacbl N AParoLeHHOCTU He NoCTpadaln OT CHUXXEHUSA IKCNopTa
Korpa »xanatb nosasnenus Apple Watch B LliBenuapun?

LLiBenuapusa - B naTepke Hanbosee yCTONYMBbLIX SKOHOMUK MUPa
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