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LLiBenuapckun wokonapg Cailler y3HaroT
3a rpaHuuen | La marque du chocolat
suisse Cailler sera connue a I’étranger

Author: TaTbsaHa N'Mpko, bpok-Bese , 12.10.2015.
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MwpoBoi nuaep No NPou3BOACTBY NMPOAYKTOB NMTaHUa Nestlé, KoTopoMy Mapka
npuHagnexuT ¢ 1929 roga, 06baBMA 0 HavYane KOMMepUManm3aumn LWokKoaaga NnpemMmymMm-
knacca B CLLUA, BenunkobputaHum, l'epmannm n Kntae.
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Le leader mondial agroalimentaire Nestlé, auquel la marque appartient depuis 1929, a
annoncé le début de la commercialisation du chocolat premium aux Etats-Unis, en Grande-
Bretagne, en Allemagne et en Chine.

La marque du chocolat suisse Cailler sera connue a I'étranger

B 3TOl «BbICOKOM» LLOKONAAHOW KaTeropmn Nestlé Ha MMPOBOM pbIHKE MOKa He
npencTtassieH, xoTa Cailler - BecbMa pacnpocTpaHeHHas B LUBenuapum mapka. No4Ttn BCA
npoaykumsa HeboNbLIOro 3aBoAa, PacnosIoXKEHHOro B ropoake bpok, ocefgaeT Ha NoJsikax
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LWBENLAPCKNX Mara3smHoOB, a TYPUCTbl y3HaOT 06 3TOM LIOKoazAe BO BpeMs NnoceLeHus
«Jloma Cailler», oTKpbIBLWIEroca NATb €T TOMY Ha3afA. TakuMm cnocobom K 0gHON 13
nocTtonpuMmedaTenbHocTen KoHdenepaunm npuobuiatotca okono 400 Thicsay
nyTewecTBEHHNKOB B rof.

BblBOA MapKu Ha MeXAyHapoAHYo opbuTy KoHuepH Nestlé pelwnn ocyLecTBmuTb He
COBCEM TPaAMLUMNOHHBLIM CNOCOBOM: BMECTO YIOTHbIX KOheeH NN KPpynHbIX TOProBbIX
LLeHTPOB NOCPELHNKOM CTasl TUraHT 3/IeKTPOHHOW Toprossan Amazon. lNMpasna, oCTaBKa
LIOKOM1afa BO3MOXKHa noka Tosibko B CLUA, BennkobputaHuio n NepmaHuio, a ¢ cepefinHbl
HOSA6pSA K CMNCKY CTpaH Ha3Ha4veHus npucoeamHuTca Kutan. Kpome toro, Cailler MoXXHO
bynoeT KynnuTb B KpynHenwmnx aspornopTax XeHesbl, Litopnxa, Oybas n CuHranypa.

«Cpeaun noTpebutenen pacteT CApPOC Ha WOKOAa4 NpeMnyM-kaacca, N Mbl pacCHNTbIBAaeM
yOOBNETBOPUTL 3TUN OXXMAaHMA bnarogaps HaweMy MacTepCcTBY, KOTOpOe OTTa4ynBasioChb
no4yTtn 200 neT, n cTporoMy BbIBOPY MHFPeANEHTOB», - CO0bLMIa rNaBa Nnogpa3aeneHuns
KoHOUTepckux nspenni rpynnel Nestlé CaHapa MapTuHes B MHTepBbIo raseTe Tribune de
Geneve. OHa Tak)xe 3aBepusia NokKJIoOHHMKOB Wokonaaa Cailler, 4To nsrotaenneaTb ero no-
npexxHemy 6yayT Ha habpuke B bpoke, rae nmeeTca HeobxoanMMbIN NOTEHUMaN 4Ns
yBenm4eHns obbema nponssBoaCTBa B C/y4ae ycnexa.

CKa)keM HeCKOJ/IbKO CJI0B 1 O CaMOW MapKe, KOTOpPYIo LWBenuapubl 40 CUX NOp He
3KCNOPTUPOBAAN, MpennoymTas CoOXpaHATb MPEeKpPaCHbIN NPOAYKT OCHOBaTeNS
OOHOUMEHHOWN KoMNaHun PpaHcya-Jlyn Kane ncknio4mnTenbHo ana cobCTBeHHOro
noTpebneHus. NepBoe fOKyMeHTasbHOe ynoMnHaHume o Cailler oTHocuTCca kK 1819 ropy -
3TO NMpenckypaHT 6akanenHoro Mmara3smHa, rae B TO BpeMS pa3MoJIoThie LWWOKOaAHble
3epHa 0obaBnsnm B HaNUTKW.
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LLlokonaa, koTopbin ®paHcya-Jlyn nonpoboBan HECKONbKO NeT cnycTa B UTanum, okasancs
coBepLleHHO apyruMm. CMecb kakao-6060B € caxapoM npupasasia LWOKONa[y 3K30TUYECKUIA
BKYC, OH NpojaBasica B Ny4LINX Mara3mHax un beia Hegewes. Ypo)xeHel, Bese noctasu
nepepn cobon uenb: caenaTb HOBbIM MPOAYKT AOCTYMHbLIM AnS BCeX. [10 BO3BpaLlLeHnN
oomon oH Kynun Hebonbwyto WokKonagHyto pabpunky n ocHactun ee obopynoBaHMEM



cobCcTBEHHOro NPon3BOACTBa, CTaB NMMOHEPOM B aBTOMaTU3aL MM NpoLecca N3roToBEHUS.
Yxe B 1825 roay wsenuapLubl pa3HOro ypoBHs AoCTaTKa MOrv NO3BOJINTbL cebe
BbICOKOKa4YeCcTBeHHY0 npoaykuuto Cailler, koTopas, TeM He MeHee, CUJIbHO OT/InYanach OT
TOro LWoKoJ1ada, KOTOPbIM Mbl MPUBbLIKAN JTAKOMUTLCA CEroaHS.

GENUINE % % s
000 SWISS MILK CHOCOLATE
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B 1875 rogy 3aTb ocHoBaTens abpuku daHunan MNeTtep nsobpen cnocob n3rotosneHuns
MOJIOYHOr O LWoKonada. NpoaosXK1B 3KCMNEPUMEHTDI, OH HalaAWA Tak>Xe NPon3BoACTBO
nopoLlKa, KoTopbi Npyn nobaBneHnn BOAbI NpeBpaLLaCcs B MMTbEBOWN LLOKONAM,.

Mo3>xe K ceMenHoMYy aeny noaka4dnncs sBHyk ®paHcya-Jlyu, AnekcaHap-Jlyn, OTKpbIBLUNN
B 1898 roay abpuky B bpoke. B Havane 20 Beka accopTumeHT Cailler nononHuncs
LLOKOJ1ag0M C JIECHbIMWN OpexaMun 1 NpasnHe - LWOKOaAo0M C Ha4YMHKOW U3 caxapa,
MUHAANSA U NeCHbIX opexoB ¢ gobasneHnem BaHuan. B 1929 rogy Mapka CTaHOBUTCS
YyacTblo rpynnbl Nestlé.
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CHOCOLAT AU LAIT
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«Cailler Bcerpa 6611 n oCTaeTCa 04eHb LWBENLAPCKUM LWOKOMaaoM. OH NPoOn3BOANTCSA Ha
TOoW e habpuke. 3a nocnegHne 100 neT MOrso CMeHNTbLCA obopyaoBaHMe, HO hupmMeHHas
TEeXHOJI0rMA NPON3BOACTBa U peLenThbl WOoKoJlafa OCTaIMCb NPaKTUYECKN TEMU XKe», -
roBopuTCsa B opuumanbHoM npecc-pennse Nestlé.

HauynHasa ¢ 1 okTabpsa, B Amazon JOCTynHbl caegyouwme copTa wokonaga Cailler: B
nanTkax - ramma Ecorce (70% Cocoa Strong & Intense, 84% Cocoa Floral & Bittersweet,
Smooth Milk Rich & Creamy n Smooth Milk With Hazelnut) n ramma Art du Brut (Intense
Dark Almond, Hazelnut & Blueberry, Intense Dark Almond & Cranberry, Smooth Milk
Almond, Hazelnut & Cranberry n Smooth Milk AImond, Hazelnut & Raisin); B kopobkax no



16 n 25 wTyk (Signature Selection, Milk Chocolate Selection, Praliné Selection n Dark
Chocolate Selection).

OcTaeTcs HafeATbCA, 4HTO CTAapPT OKaXKeTCs yAa4YHbIM N BCKOPE Y Hac NMosiBUTCS NOBOA
COOBLUMTb HAWMM MHOMOYUC/IEHHBLIM YUTaTesNIIM N3 CTPaH MOCTCOBETCKOro NPOCTPaHCTBa O
HavaJsie MaccoBbIX Npogaxk wokonaga Cailler B 3Tom pervoHe.

LWBENLapCKUA WoKoaaa
LoKOJ1ad Kane
LokonagHasa pabpurka B LUBENLIAPUN

KYMUTb LLIBENLIAPCKUI LLIOKONAL,
CtaTtbu no Teme

Lindt & Sprungli B wWokonage
LLiBenuiapckmu 'pionep - cka3dka HagaBy
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