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B 2015 rogy ob6bem 3KCnopTa WBENLLAPCKOro Cbipa BblpoC Ha 0,3%. OaHako Tpu
KpynHenLwmnx Mmapkun, Takme kak Emmentaler AOP, Gruyere AOP un Appenzeller®, noHecnu
notepwu, coobuwaeT opraHmnsauma Switzerland Cheese Marketing (SCM), 3aHuMatoLwasncs
NMPOABMXXEHNEM LLBENLIAPCKOro Chipa.
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En 2015, les exportations du fromage suisse ont augmenté de 0,3%. Par contre, les trois
plus grandes marques que sont I'Emmentaler AOP, Le Gruyere AOP et I'Appenzeller® ont
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essuyé des pertes, indique I'organisation faitiere Switzerland Cheese Marketing (SCM).
Les fromages suisses I'Emmentaler, le Gruyere et I'’Appenzeller moins vendus

CunbHbIN (hpaHK BHEC CBOUN KOPPEKTUBbLI B (PHAHCOBbLIE pe3ysibTaTbl MHOMMX KOMMaHUN
KoHenepaunm, npoaarLLmX CBOIO NPOAYKLMIO 3a pybexxoM. Mo opurumnanbHbM JaHHbIM
depepasibHON TaMoXXeHHOW agMunHucTpaumm (AFD), B 2015 roay COKpaTUACA KakK 3KCNopT,
Tak 1 MNopT ToBapos (NoapobHOCTK Bbl HanaeTe B CTaTbe «Hawewn MaseTtbl.ch»).

LLIBenuapckue cbipofesibl Ha NepBbIA B3rnag He Tak CUJIbHO NoCcTpagann OT OTMEHbI
HaunoHanbHbIM BaHKOM NOPOroBoro 06MeHHOro Kypca: no aaHHbIM Switzerland Cheese
Marketing o6wwunin o6bem skcnopTa 3a 2015 rog ysenndunca Ha 0,3% v goctur 68459
TOHH. OgHaKO poCT LeH AJ18 eBpPOnencKux rnokynaTesen, Bbi3BaHHbIN YKpPernJeHnem
hpaHKa MO OTHOLLEHMIO K €BPO, BCE e Aan o cebe 3HaTb. DKCMOPT B 3TW CTPaHbI
CHM3MACA Ha 1,5% B KOIMYECTBEHHOM BbIpa>XeHUN, TO eCTb Aa)kKe rmbkas ueHoBas
MOJINTUKA LWBENLApPCKUX NMpon3BoguTesien He NoMorsaa NCNpaBuTb CUTyauunto. Bnpoyem,
Kak oTMe4vaeT SCM, npnynHamm CHUXKEHUSA Crpoca CTas He TOJIbKO CUbHbLIN hpaHK, HO
POCT KOHKYPEHL NN BHYTPU EBPOMbI, BbI3BaHHbLIN OTMEHOW KBOT Ha MOJIOYHbIE NPOOYKTbI U
BBEOEHMEM POCCUINCKOro asMbapro Ha NocTaBKy NMPOAYKLMUN.
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Hanbonee 3Ha4nTENIbHO OT CHMXXEHUSA 3KCNOpTa NocTpaganum paarMaHbl LWBENLLAPCKOro
CbipoBapeHus. MNMpogaku 3a rpaHnLy CblpoB DMMeHTasb, ptonep n AnneHuennep,
MPONCXOXAEHMNE KOTOPbIX 3alLNLLEHO CeEPTURMKATAMUN MPOUCXOXKAEHNA NPOOYKLUNN,
CHU3UNCb, COOTBETCTBEHHO, Ha 9,5%, 3,4% un 3,2%, coobwimna opraHmsaumsa Switzerland
Cheese Marketing.
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Bnpoyem, 3To He MellaeT DMMeHTaJ1l0, BXOAALWEeMY B HELOPOryto LLeHOBYO KaTeroputo,
OCTaBaTbCA CaMbIM 3KCMOPTUPYEMbIM LLIBENLL@PCKUM CbIPOM, Ha [0J1I0 KOTOPOro B obLem
obbeme npofax npuxoantca 18,5%. OgHako ecnn «NepBbii HOMEP» NPOAO/IKUT CAaBaTb
no3MuMmM TaKNMMKN TeMMNaMun, TO CKOPO ero MoXXeT onepenunTb prorep, 4019 KOTOPOro yxe
cerogHa pocturaet 17,4%. AnneHuennep noka 3Ha4yMTesIbHO OTCTaeT OT ABYX JINAEPOB:
Ha Hero npuxoauTca 7,3% obuiero obbema 3KkcnopTa.

Obpa3oBaslytocs bpewb NOMOram 3an0JHUTb APYrMe MapKu WBENLAPCKNX CbipoB. CaMbiM
yhadHbiM 2015 roa okasancsa ansg nonyTBepnoro coeipa Tuab3ntep, obbem akcnopTa
KOTOPOro BbIpoC Ha 41,9%. OueHnnum 3apybexxHble nokynaTenm n Markmm coelp Vacherin
Mont-d'Or (+5,5%), wBenuapckun paknet (+2,5%), ppunbyprckuin BawpeH (+3,3%), He
C/INWIKOM n3BeCTHbIN B LLUBenuapumn «Switzerland Swiss» (+3,9%), «[os0By MoOHaxa»
(+0,6%), n HeKoTOpble Apyrue cbipbl, 0ObbegNHEHHbIE B KaTeropusax «apyrue Tsepabie» n
«apyrmne nonyteepabie». A BOT «Qpyrne Markme» LWBenuapckme cbipbl, HANPOTUB, HE
CMOr I CMPaBUTbCS C UHOCTPAHHON KOHKYpPEeHUWen, NoOHecs noTepun Ha ypoBHe 28,6%.
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BbipyyKa LWBENLapCcKoro CbipOMOIOYHOro cektopa B 2015 rogy nocturna 613,7 MmaH
hpaHKoB, 4TO Ha 3,8% MeHbLUe YeM rogoM paHee. Takmm obpa3om, TeHAeHLUS,
HaMeTMBLUaACA B MepBOM NOJIyroann, noaTeepamnnach U no ntoram roga. Hecmotps Ha
HEKOTOpPbIN POCT LEeH, MOKJIOHHUKM LWBENLapCKOro Cbipa BbICOKO LLEHAT ero KayecTBo U
MPOLOJIKAKT XPaHUTb eMy BEepPHOCTb, 0OTMe4aeT SCM.

Okoso 80% 3KkcnopTa NPUXOOUTCA Ha coceaHne CTpaHbl: OCHOBHbIMU MoTpebutTensamm
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npoaykumu ns KoHgenepauum no-npexxHemy octatotca NepmaHus, 3akynusewias B 2015
rogy 30829 ToHH, UTanusa, Ha KoTopyto npuiocb 10332 TOHHLI, 1 PpaHuUS,
nMmnopTmpoBasLwas 4563 TOHHbI LWWBENLAPCKNX CbIPOB. [pn 3TOM, ecnin npoaaku B Utannio
BbIPOC/IN Ha 2,8%, To PpaHumMa cOKpaTuna notTpebnerHmne cpasy Ha 15%.
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3a0KeaHCKMe LeHUTenn WBenLapCckon npoayKumm He Menm npuyYnH OTKasbiBaTbCH OT
NoONMOro TaKOMCTBA: 3KCMNOPT B 3TOT PErmoH BbIpoC Ha 8,9% v goctur 12702 TOHH. He
C/IMWIKOM yAadHbIM okKa3anca 2015 roa onsa komnaHuin, paboTtamowmnx ¢ Poccmen: ¢ ogHOM
CTOpPOHbI, LLIBenuapus, He nonasLwas noa AencTBue NpoaykToBoro smbapro, Ha 15%
yBenum4unaa noCTaBkn B KOJIMYECTBEHHOM Bblpa>X€HUW, C APYrON - Bblpy4Ka Npu 3TOM
CHM3nnacb Ha 15%. HecmoTps Ha HapalwmBaHne 06bEMOB, POCCUNCKUIA PLIHOK MOKa
OCTaeTCHa A4 WBEeNnUapCKMX Npom3BoanTeNIEN HE CZIMWLKOM KPYMNHbIM noTpebutenem - Ha
Hero npuxoauntca 2% obwero obbema npopax.

no6aBum, 4TO, HECMOTPS Ha 0bume cobCTBEHHON MPOAYKLMNM BbICOKOIO Ka4yeCcTBa,
LLiBenuapus Takxe MMNOPTUPYET Cbipbl U3 APYruUx CTpaH. KpynHenwmmn ee
noctaswmkamm octatotca Ntanmna (19806 ToHH), PpaHumsa (14053 TOHHBI) n FepMaHng
(12768 TOHH), Ha OO0 KOTOPbLIX NpuxoanTca 85% npoayKumm MMNOPTHOINO NPON3BOACTBA
Ha NpuiaBKax LWBENLAPCKNX MarasnHoB. CUAbHLIN dpaHK NO3BOAMNI UMNOPTEpPaM
yBenn4nTb 06beM 3aKynok Ha 2,9%, npu 3Tom 6arogaps BbIrOAHOMY BaJIlOTHOMY KypCy
obLwimne pacxonbl COKpaTUANCL Ha 12%.

LUBENLLAPCKNE CbIPbI
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CtaTbu no Teme

LLIBENUAPCKUA Cbip XOPOLIO NPOAAETCA 3a FPaHULIEN
BHewHAa Toproeag LlBenuapun nepexuna cnag B 2015 roay
LLiBerlapusa cokpallaeT NoCTaBKM NPOAYKTOB B POCCUIO

B LliBenuapunn NnpoaaeTca «HenpaBubHbIN» NapMesaH
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