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OnybnmkoBaHo Ha LLBenuapunsa: HOBOCTUN Ha pycckom fA3blike (https://nashagazeta.ch)

3Be3anHan peksaMma B LLiBenuapum |
Publicité en Suisse, faite avec des stars
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Y3HaBaeMoe n11L0 - rapaHT ycnexa npoasuraemoro tosapa? (atpworldtour.com)
OAVH 13 nyYwnx cnocoboB NpuBaeyYb BHMMaHME K CBOEN MpOoayKUUK - NpUriacuTb gnsa ee
peknaMbl 3HaMeHUTOCTb. KomnaHunm B KoHeaepaunn Cc yaoBonbCTBMEM NpuberatoT K
3TOWN yNI0BKE, Nopon ueHon 6onbwinx ycnnmn. CKobKO TPaATAT Ha U3BECTHbLIX JIMYHOCTEN
LBenuapckmne pupMsl 1 K KOMy OHU B NepByto o4epenb obpalatoTca?

|

L'une des meilleures fagcons d’attirer I'attention a la production de la firme est d’inviter une
personnalité qui va aider a promouvoir des marchandises ou des services. Quel est le prix
de I'aide d’'une star dans la Confédération et quel sont les nuances de sponsoring?
Publicité en Suisse, faite avec des stars

Korga B 2009 rogy wBenLapCKum ropHobDKHUK Ouabe Kol cTasa 4eMrnmoHoM Mupa B
cynepruraHTe, TO BO BpEMS Harpa>kAeHUs XXYpHanucTbl, Nybanka n Tenes3pmutenm Moram
BUAETb Ha €ro Kernke Ha3BaHue PupMbl, KoTopas bblsla ero CNoHCOpoOM yxxe 11 net -


https://nashagazeta.ch
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Ovomaltine. Bonaa B UCTOpUIO, CMOPTCMEH NOMOIr BOUTU B HEE N KOMMaHUK-
NPOM3BOANTENIO LLOKOJIAAHbIX SHEPreTUYeCKNX HAaNnTKOB, KOTOpble CTanun
accouMmMpoBaTbCs C IHEPruen n HeNnpPUHYX4eHHoOCTbio Anabe.

Brnanensubl NpeanpusaTUiz YacTo CTOAT Nepes BbIGOpPOM: MOTPATUTL ThiCAYN PPAHKOB Ha
PEKNaMHbIN TENEePOIMK, KOTOPbIA Masio KTO 3aMeTUT, UK 06paTUTLCS 3@ NMOMOLLbIO K
N3BECTHOMY aKTepy, CMOPTCMeHY, NMeBLy Uan goTomoaenn?

HroaHCchbI

B nepsyto o4epeb ycnyramum 3Be3f Nosb3yloTCa yupexaeHnsa n3 cpepsl 06cnyxmBaHms -
BaHKN, CTpaxoBble KOMNAHUK, (PUPMbI, MPOM3BOASALLME MOOHYIO O4eX Ay U Nnapgomeputo,
TpaHCNOPTHble KoMnaHuu. B 2014 roay wBenLapckue npegnpusaTmnsa noTpaTuan Ha
CMOHCOPCKME OTHOLLIEHUSA C U3BECTHLIMU JINYHOCTAMU COTHU MUJIJIMOHOB (DPAHKOB, NuLIeT
XypHan PME.

B 3TOM gene ecTb CBOU XUTPOCTU: ANA NPeAcTaBNeHUs MapKn Nyylle He HAaHUMaTb
WHOCTPaHHYI0 3Be34Y, Oa)Ke eC/IN OHa U3BeCTHa 1 B LLBeuapnmn, Tak Kak 3TO MOXeT
Bbl3BaTb Y ayANTOPUN HEKOTOPbLIN «ANCCOHAHC» U MPOU3BECTU HEOXKMUAAHHLIN, @ MOPON 1
narybHbin s dekT.

XOopoLwnM NMpMMepoM OTHOLLUEHNI «KOMMAHUSA-CIMIOHCOP U 3HAMEHUTOCTb>» MOXeT ObITb
CtaHuncnac BaBpuHka. B sHBape npowsoro roga Ha OTKpbITOM YeMnMoHaTe B YeHHaun Ha
pykKe y Hero 6bisin 4acbl BOAya3CcKon MaHyakTypbl Audemars Piguet, 3a HeCKO/IbKO
MecsUeB 40 3TOro ero no3gpasnasan ¢ nobenon B AnoHUM LWBENLAPCKUIA NPON3BOANTESb
TEPMOCOB 1 TEPMOKpPYXeK Sigg. Kpome «poAHbIX» KOMMAaHUN, N3BECTHOCTb TEHHUCUCTA
NCMOb3YIOT PUPMbI U APYTUX CTPaH...

Mo obcTosTenncTBaAM

Hy>XHO 3aMeTuTb, 4TO YHUBEpPCasibHOro peuenTa paboTbl CO 3HAMEHUTOCTAMM He
CYLLECTBYET, B Ka)KIOM KOHKPETHOM CJlyyae BlafesibLly Mapku Heobxoammo
CaMOCTOSITE/IbHO PELUNTb, K Kako ayanTopun oH obpallaeTcs, N Koro CTOUT NpUriacuTb
AN MPOABMXXEHWS TOrO UM MHOMO ToBapa, 4Tobbl He cecTb B JIyXYy. Beab 6opeu-cambucT
O6yneT CTpaHHO CMOTPETbLCS, PEKAMUPYs NOCYAY, a NMcaTeslb - UFPOBbIe
BULAEOMNPUCTABKMN. ..



Ycnex benvHabl BeHYNY - 3TO 1 ycnex ee cnoHcopa (carandache.com)

KpuncTtnH XXako, B NPOLLUIOM KOHCY/IbTaHT B chepe CNOHCOPCTBa, OTMeTusa, 4TO B Nepuros
cBoen paboTbl He pa3 obLianack C Ha4YaJlbHMKAMKU, KOTOPbIE MPUHUMANN pPeLLleHnE O
COTPYAHNYECTBE C U3BECTHLIMU JIIOAbMU «B NEPBYIO o4epenb Ha OCHOBE JIMYHOW CUMMATUN,
a He ncxoasa N3 nHTepecos pupmbl». CerogHa M NpUXoaAnTCa aep>xaTb cebsa B pyKax, Tak
KaK CMOHCOPCTBO 06X0ANTCA HeaeLeBo.

Kpome Toro, nHorga uenecoobpasHee BbibpaTb He 3Be34Yy, @ MOJIOOOWN TaJlaHT U
noaoaep>XmBaTb €ro rof 3a rogoMm, He pacnblifAsaCb Ha KPAaTKOCPOYHbIE COTPYAHNYECTBA.
Ecnun xxe npeanpuatue nponssoanTt 601Tbl, TO HAHMMATb 3HAMEHUTOCTb COBCEM He
06a3aTenbHO, MOXKHO 060MNTUCL «KIAaCCUYECKMMU CpeacTBaMM» NPOABUXEHUS ToBapa.

Kak poctaTtb 3Be3ny?

Kenas 3apydnTbCa NOMOLLBLIO TpUAT/IOHUCTa Manka 3rpo3a A1 peksiamMmbl CBOEN
npoaykuuu, rnasa ppubyprckom komnaHum Marvinpac NpocTo y3Han HoMep ero TenedoHa
1 NO3BOHWUJ. B 60NbLIMHCTBE XKe Cly4aeB 3HAMEeHUTOCTM nopyyatoT obuieHne co
CNOHCOpaMun creunanibHOMy areHTy, HO HeboNbLWMM KOMMaHNAM He CTOUT OTYanBaTbCH,
TaK Kak rnopon n3BeCTHble JIMYHOCTU pPacrosioXKeHbl MOMOYb NpeanpuHUMaTento, faxe
ecnun Bo3HarpaxgeHue byneTt He CKa3o4HbIM. 3a NpuMepamMun Aaneko XOANTb HE HY>KHO:
areHT NbDKHUKa OJapuno KonoHbu pacckasan, 4To Japuo nogaepxmnsaeTt HebonbLUyto
LWBENLLAPCKY (hUpMy «CKOpee 13-3a BbICOKOr0 MHEHUS O ee NPOAYKLMN, YeM 13
rHaHCOBbIX coobparkeHUn». HeCKONbLKO NeT Ha3ah weenuapckun pytbonmcT MoraHH
dorenb CTan NLOM aBTOCaJsIoHa B KaHTOHe Bo, Tak Kak 3HaKOM C riaBon NpeanpuaTus u
LLeHUT Ka4yecTBO ero paboThi.

LLeHa cnoHcopcTBa
TOYHYO CYMMY Ha3BaTb KpallHe CNOXXHO, TaK KakK BCE 3aBUCUT OT KOHKPETHOro cjy4as.

Hanpumep, KOHTpakT Nespresso ¢ [)Kopa)xeM KnyHU, KOTOpbIA peknamMmmpyeT NPoayKT C
2006 ropa, npuHOCUT aKTepy 5-10 MnnInMOHOB B rof.



CebacTbsH Ynannepo, reHepasbHbI ANPEKTOP XXEHEBCKOW KOMMaHMK Sponsorize,
rnoMoramLwen npeanpmaTmaMm oNnTUMU3NPOBATbL CBOU OENCTBUA B chepe CNOHCOPCTBA,
oTMeTun, 4To B LLBENLapm NoMoLLb OTeYeCTBEHHOM 3HaMeHUToCTN obxoamTcsa B 200 000
- 500 000 ppaHKoOB B rod. 3a 3TO 3Be34a NpoaBuUraeT NPOAYKTbl N YCIYrn, HOCUT ogexxay
bpeHaa, «BblAenseT» ero Npm nossaeHUN Ha NybankKe n Ha CBOMX CTpaHULax B
coumManbHbIX CETAX.

Tak>Xe oT O4HOro A0 NATKU AHEN B rofy 3HAaMEHUTOCTb TPATUT Ha y4acTue B
MepornpuaTnAX, KOTopble OpraHn3yeT KOMMNaHus: ooToceccnm, NpuUcCyTCTBME Ha BbiICTaBKax,
TOP>XEeCTBEHHbIX BeYepax N T.4. (BCe aKLMM YKa3aHbl B KOHTPaKTE, KOTOPbIN B
6ONbLIMHCTBE C/ly4YaeB AINTCSA OT Tpex Ao NATu neT). Nopon KoMNaHUM MOryT OrOBOPUTb
coBepLUeHne onaaTbl B 3aBUCUMOCTN OT pe3ysibTaToB, 4TOObl 3HAMEHUTOCTb HE MOosy4Yuna
o4YyepenHOM YeK HU 3a YTO.

ConyTcTBYlOLLME pacxoabl

Ba>XHO MOMHUTb, 4TO OAHOW CYMMOW KOHTpakTa upMe He oThenaTbCs, Bedb Ha
CBSA3aHHYIO PEKJIAMHY0 KaMMNaHWio NOPor NMPUXoAUTCA TpaTUTb B NATbL pa3 bosibLue,
oTMeTun 3KcnepT B obnacTu peknamsl, no3aHHey iBaH ®aHToNn. Hanpumep, kpome
KOHTpaKTa ¢ Pogo)xepom ®enepepom, koMmnaHusa Rolex paspaboTana COOTBETCTBYOLLYIO
cTpaTeruto «nof Hero», KoTopas BKJ4Yana nybankaumio KOMMIOHUKE Nocsie ero MaTyen u
T.A4.

FoBOpSA 0 cny4vae, Kkorga pupmMa genaeTt CTaBKy Ha MOJIOAOW TaslaHT, MOXKHO MPUBECTH
npuMmep KomnaHmm Caran d’Ache. Heckonbko net Ha3ag Caran d’Ache Ha4ana
CNOHCMPOBATb TEHHUCUCTKY bennHay BeHuuny, n Tenepb, NOC/e HECKOJIbKNX KPYMHbIX
noben CNOPTCMEHKW, MOTPaYeHHble AEHbIM OKYNAKTCA: KaXKAbl pa3, korga bennHpa
0OCTaeT LWAapPUKOBYIO PYYKY, OKpYy>KatloLime BUAAT Ha3BaHNE XXEeHEBCKOW (hUpMbl.

Boayasckun neseu bactnaH benkep oTkAoHAET 60NAbLWIMHCTBO NPeaIOKEHUNA, KOTOpPbIE
eMy fenaloT pa3Hble KOMMNaHUW, TakK Kak MUP MY3blKN ropa3fo TOHbLUE U AefIMKaTHee, YeM
cnopT - Nobble accoumaumm C TeM UIN UHbIM MPOAYKTOM 3[eCb CBA3aHbl C 60bLINM
puckoM. Mpuxogntcsa bbiTb O4eHb paccyanTesibHbIM, YTOObl HE HaBpPeANTb CBOEMY
nMnaxy. Bmecte ¢ TeM NCNONHUTENb HE NePBbIN o COTPYAHNYAET C YacoBbIM BpeHaoM
Omega, a Tak>Xe aBTOCaJIOHOM, KOTOpPbIV NMpeaocTaBusl eMy B MNoJib30BaHMEe MaLUNHY B
obMeH Ha YaCTHble KOHLEpPTbl, U aBMaKOMMaHMen, KOTopas 3a OKa3aHHble yCayru gapuT
nesuy aBmabuneTsbl...




bacTtnaH benkep pa3bop4me B Bbibope cnoHcopoB (omegawatches.com)

®upma CebacTbsiHa Ynannepo B HacTosLLee BpeEMS NPOABUraeT aJibTEPHATUBY
AOPOroCTOSALLMM 3BE€34aM, KOTOPYK MOXHO Ha3BaTb MUKPOCMOHCOPCTBOM. YT0b6bI
COKOHOMUTb AEHbIM, HUKTO He 3anpeLlaeT Npuefiedb A8 peKklaMbl TEX XXe aBTOPYYEK,
rajCTyKOB WM NporpamMMHoro obecnevyeHnsa npnsHaHHOro B ceoen obnacTtum aKkcnepTa,
NMPOBECTN KOH(EePEHL MO, NOATOTOBUTL CreumnanbHble nybnnkaumn. B aTom cnyydae mnpme
npunpetca TpaTutb «Bcero» 50 000 - 100 000 dhpaHKoOB B rof,.

Oob6aBnM, 4TO CNOHCOPCTBO MOXKET OKa3aTbCHA U PUCKOBAHHbLIM AEN0M, TakK Kak Nopon
3HAMEHUTOCTb HAaYMHAET «MNJI0OX0 Cebs BECTU»: OTNYCKaTb HEJIeCTHbIe 3aMeYaHunsa B afpec
pa3HbixX cnoes obuwiecTsa, 310ynoTpebnaTb CAMPTHLIM UK YCTPanBaTb CKaHA4aN bl. B Takux
C/lyqasax KOMMaHWKM 4aCTO pa3pbiBalOT KOHTPAKThl, KOTOPbIE BK/OYAOT MYHKTbI O
KOHKPETHbIX «KapaTeJibHbIX Mepax».

LIBENLIAPCKME KOMOAHNN

LLiBenuapus

CTtaTbu no Teme

[NaBHblE WBENLLAPCKNE CMNOHCOPLI

LLiBerlapusa yBEANYNT NPOU3BOACTBO Ntobumoro kode [xopaxa KnyHu

«Jlnua» weenuapcknx 6peHaoB: OT akTepoB A0 CMNOPTCMEHOB
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