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Ony6ankoBaHo Ha LLIBenuapus: HOBOCTU Ha pycckoMm sa3blike (https://nashagazeta.ch)

PbLIHOK KO eunHbIX Kancyn B LLiBenuapum
He CTOMT Ha MecTe | Le marché du café
en capsules suisse évolue

Author: Jlenna babaesa, ®pubypr, 11.07.2017.
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BbinrpbiBaeT cunbHenwnin? (tdg.ch)

B To BpemMsa Kak koMmnaHusa Ethical Coffee Company (ECC) o6bsBMMAa 0 NOYTU MOJTHOM
npeKkpaweHnmn BbiMyCcka KOPENHbIX KancyJ, He BblAep>XaB OJINTENbHbIX CyAebHbIX
pa3bupaTenscTB € hupmonm Nespresso, weenuapcknm ctaptan Direct Coffee npusnekaeTt
KJINEHTOB Pa3HOBNAHOCTSAMMN 3HAMEHUTOIN0 HaNMTKa, B TOM YuMCJ1e X0N04HbIM Koghe.

I

Tandis que Ethical Coffee Company (ECC) a annoncé la réduction quasi totale de la
production des capsules, épuisée par des litiges avec Nespresso, le startup suisse Direct
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Coffee attire des clients avec des variétés de cette boisson, y compris le cold brew.
Le marché du café en capsules suisse évolue

BolHa 3a Kancysbl, 0 KOTOPOW Mbl y>XX€ N1ucaaun, NoAXoouUT K KOHUY. [ToTpaTne OrpoMHble
CyMMbl Ha cynebHble nsgepxxku, Ethical Coffee Company nnaHupyeT pacnpofaTb OCTaTKu
CBOEN NPOoAYyKLWK 3a WeCTb MecsaueB, nocne Yyero byaeTt noctaBnsaTb buopasnaraemsolie
Kancynbl C Kohe N1lb HECKONIbKMM KJIMEHTaM N B HEDBOMbLLUMX KOSINYeCTBax.

«39TOT busHec 6osblUe HE NPUHOCUT NPUbLINbL, - OTMETUA B MHTEPBbLIO raseTe Le Temps
ocHoBaTesb ECC XKaH-MNonb MNanap. - Koe B kKancynax genatoT Bce. Bo PpaHuum cpeHas
ueHa cocTtassifgeT 10 caHTMMOB 3a Karcysy».

HemHoro nctopuun. B 2015 rogy Ethical Coffee Company (co wTab-kBapTupomn Bo
Opunbypre) obbsABMAa, YTO NaHUPYET Yepes Tpu roga obonTn hnpmy Nespresso
(moyepHee NpegnpusaTne NMWeBOro koHuepHa Nestlé) Ha wBenyapckoM pbiHKe. «Nestlé
caenan Bce, 4Tobbl NnomMmewaTb HaM. Ecnm 66l HaM He NpenATCTBOBaIN, Hawa NpubbIb
npesbicuna 6bl 500 MUINMOHOB hpaHKOB», - NoaYepkHyN XaH-Monb Mansp,
npopaboTaBwmnm B Nespresso ¢ 1988 no 1997 roga.

Ecnu noBa roga Hasapg Ha abpuke ECC B BepxHenn CaBone pabotanu 170 yenosek, TO
cerogHs wWTaT cokpaTuaca go 40 cotpyaHukos. Mnowaab pabpunkn - 8000 KBagpaTHbIX
MeTpPOB - M3Ha4vasbHO Bbina paccymTaHa Ha 200 paboyumnx, Tak Kak ocHoBaTenn ECC
Hages/INCb Ha POCT NpennpuaTus, HO CerogHa MHOrve noMeLweHns NycTyoT.

B HacToswee BpemMsa Kancybl ppnbyprckon upMbl NPoaadTCA TONIbKO B Mara3mHax
ceTten Globus, Aligro, MediaMarkt, Conforama u Spar/TopCC. B 2011 rogy komnaHus Coop
OoTKasanacb npofasaTb npoaykuuio Ethical Coffee Company: wBeenuapcKyto ceTb
cynepMapkeToB, NO-BUANMOMY, HE yCTpauBa u LLleHa N Ka4eCcTBO Kamncya. 9To cTasno
cunbHbIM yaapom ons ECC, a XKaH-Monb MNanap v 3geck ysunaen snnsHue Nestlé.

TeM He MeHee, npeanpuHUMaTesb He TepsaeT onTuMnsma. B mapte 2016 roga Ethical
Coffee Company nofiasa UCK 0 HapyLUeHUN aHTUTPECTOBCKOro 3aKoHoA4aTeIbCTBa C LeJibio
Noay4nTb OKOJ0 2,4 Munavapaa paHKoB 3a HecobnoaeHe NaTeHTHbIX NPaB U
HaHeceHne KoMmMep4eckoro yuepba. B npecc-cnyxbe Nespresso Ha3Banm 3Ty uugpy
HeobOCHOBAHHOMN N OTOPBAHHON OT peasiui pbiHKa.

Mo cnosBam aHanuTmka 6aHka Vontobel XXaHa-®ununna beptwn, ECC n gpyrue
npon3BoanTeNN KoerHblX KarcyJs - He3HavynTelbHble KOHKYpPeHTbl A1 Nespresso,
NpubbIIb KOTOPOM Ha MUPOBOM PbIHKE UCHUCSETCA MuaanapaamMmm paHKoB.

Ona nobutenen npogykuun Ethical Coffee Company ctont gobasuTb, 4TO upmMa He
ncyesHeT, a, HaobopoT, HaMepeHa BbINYCTUTb HOBLIN NPOAYKT. Ha cerofHsA noka n3BecTHO
JINWb TO, 4TO KOMMaHUA NpPoAoJIKUT paboTaTb C Kode n bnopasnaraemMbiMm MaTepmaiamn.

OA4uvH 13 MO1I0AbIX UTPOKOB Ha LUBENLLAPCKOM pbiHKe - cTapTan Direct Coffee. Cynpyru-
ocHoBaTenn Mukasnb n Mapu Tynb pa3paboTann ona KNIMEHTOB KHOMKY A/ 3aKa3a.
MocnepHasa npeactaBnsaeT cobonm MUHN-YCTPONCTBO, KOTOPOE NMPMMarHnyYmMBaeTcs K
KoheMallnHe; Korga Kancybl 3aKaH4YMBaKOTCH, CTOUT HaXKaTb 0OHY KHOMKY, 1 Direct
Coffee nony4uT 3aKas OT UMeHU KaneHTa. Mnkasnb NOAYEPKHYS, 4TO ONa npuobpeTeHns
nobumoro npoaykTa «bonblie He NPUAETCSA BKAKOYAaTb KOMMbIOTEP UM OTKPbIBATb
npuno)xeHme B cMapThoHe». lobaBuM, 4TO CTapTan npeasaraeT U Ppa3HOBUOHOCTMH
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X0No0aHoro koge (HaCToAHHOro B X0JI0AHOW BoAe B TedyeHue 24 4acoB), B KOTOpoe
nobaBnsgeTcs MOJIOKO U nen.

[0 TOro, Kak pewnTbCsa NoMNbiTaTb CHAaCTbsA Ha pbiHKe Koge B LLBenuyapumn, Mapun paboTtana
XXYpHanucToMm B FepMaHum, a Mnkasib - KOHCY/IbTaHTOM B pupmMe Boston Consulting
Group. Bo Bpemsa ceagebHoOro nyrewectsmsa oHM nocetunm 3dgumnonmio. No3HaKOMUBLLUCH
3[eCb C pa3HbIMN NPON3BOANTENAMMU, MONOLOXKEHbI PELLUNSIN OCHOBATb COOCTBEHHYO
KOMMaHwWIo.

«Mbl YYUNNCb Ha MPaKTUKE», - MPU3Hanca Mmnkasnib, KOTOPbIA PeryaspHoO feTaeT B

Sdmonuio, rae BCTpeyaeTcs C NOCTaBWMKaMN KOPENHBLIX 3€PEH U KOHTPOJIMPYET 3Tanbl
peannsaynm coumanbHbIX MPOEKTOB, PUHaHCMpyeMbix U3 npubbinn Direct Coffee. B aToM
rogy Cynpyru paccH4mTbIiBalOT A0CTUYb ToproBoro o6opoTta B pa3mMepe 300 000 ¢ppaHKOB.

HanoMHMM, 4To NpaBnTeNbLCTBO KoH(eaepaum HaMepeHo B Hegasiekom byayuiem
noafep)xaTb Ha4YMHAOLWNX NpeanpMHUMaTenen: WBenyapckum ctapTanam byaert
BblAEeJIEHO NATLCOT MUAJNOHOB dpaHKoB. OT peasnsaunm Takux NporpamMmm BbINIpatoT,
BEPOATHO, N OTe4YeCTBEHHbIE MPON3BOAUTENN KOJEe, KOTOPble CMOryT rnopagoBaThb
rypMaHoB apoOMaTHbIMN HOBUHKaMWU.
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B LliBenuapun Ha4ynmHaeTcs KodpenHas BONHa

Kode - cambii LIBENLLIAPCKUIA MPOAYKT?

B LliBenlapnmn pa3BepHyaacb BOMHA 3a KaNCyJibl

Cyanbba kode B LliBenuapun

LliBenuapunsa yBeam4mT Nnpon3BoacTBo Aobumoro kode [Ixxopaxa KnyHu
LLiBenuapckmne ctapTanbl nosayyat 500 MUAJIMOHOB (PpaHKOB
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