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Kakum Oypet MoaHbIin OyTuUK Oyayuwiero?
| Quelle sera la boutique de demain?
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YMHbIe 3epKafia B Mara3unHax bygyuwero ®oTto: Accenture

MpoekT 6yTunka byayuiero 661 NnpeacTtasneH B xoae koHpepeHumn Crea Luxury Day B
MeHeBe. Mara3unH 3aBTpallHero AHa 6yneT ocHalleH NHTEPaKTUBHLIMU 3KpaHaMn 1
LMNDPOBLIMU 3€pKalaMu N U3SMEHUT Hall NPUBbIYHbIA CNOCO6 coBepLlaTb MOKYMKU.

Le projet de la boutique du futur a été présenté lors du Crea Luxury Day a Geneve. Le
magasin de demain sera équipé d’écrans interactifs et de miroirs connectés et va changer
notre facon de faire des achats.
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Quelle sera la boutique de demain?

YacoBble Npon3BOANTENN, MEHELKEPLI NATU3BE3A04YHbLIX OTENEN, PYKOBOAUTENN
KOCMETUYECKNX U MOAHbIX BpeHaoB, NpeaAcTaBUTENN KOHCANTUHIOBbIX KOMMaHUN 1
aHaNNTUKK cobpanuck B XKeHeBe, 4T0bbl 06CcyanTb NpobsieMbl COBPEMEHHOIO JIOKCOBOIO
pblHKa. BceM XoTennoChb y3HaTb, Yero XXAeT KJANEHT OT Noxo4a B Mara3uH JIOKCOBOIro
bpeHaa, 4eM ero yaAnBnUTb, Kak €ro nNpmesieYdb 1 yaepXXaTb, 4TO eMy NPeaNoXnTb - OAHUM
C/I0BOM, KaK eMy NpoAaTb JIOKCOBbLIAN TOBap UAN yCcnyry?

DKCNepThbl CXOAATCSA BO MHEHMUN, YTO PbIHOK JIIOKCa MEHSAEeTCS KaTacTpoduryieckm bbicTpo, y
notpebuTtenein chopMnPOBaINCL HOBbIE NMPUBLIYKYK, U MPOAABaTb TENEPb HY>XXHO UHAYe.
Mononble noan, KOTopble BbIPOC/IN CO CMAaPT(OHOM B pyKax, Havanu 3apabaTeiBaTb
nepBble AeHblIM U, CefoBaTeNIbHO, UX TPAaTUTb. A Nlyylle MAapKeTOosIorn Mupa JIoMaT
rosI0BY Haf TeM, 4TOObl MOHATb, MOYEMY MUJIIEHMASbI MOKYMAKT He Tak, Kak UX poauTesnu.

Ka)keTcs, OTBET Ha 3TOT BOMNPOC 3HAaeT KOHCa/TUHroBas KomnaHma Accenture, KoTopas
npencTaBuia Ha KoHdepeHUnn KoHuenT byTuka Byayuiero. TeXHOOrMM HY>XHbl 18 TOro,
4TObbI NyyLle 06CNyXNTb KNNEHTA, FOBOPUT rnaBa otaena «Moaa n nokce» B ACIN
(Accenture customer innovation network) CtedaHo Nanaccw. lNo ero cnosam, HoBas
napagurMa Ha pblHKe JIl0KCa CTaBUT KJIMEHTa N ero oxxnuaaHua npesbile Bcero. K
Ka)XAoMy nokynaTtento TpebyeTca nepCoHaNbHbIN NOAX04, HAUTU KOTOPbIN MOXXHO TOJIbKO
B TOM CJly4ae, eCc/im y3HaTb O YesioBeKke Bce. B 3TomM npogasuamM NOMOryT HOBble
TEeXHONI0rnn.

PaboTaTb 3TO OyaeT npuMepHO Tak. Cuctema ungpoBoro byTuka «npockaHupyeT»
noceTnTenNs y)xe Ha BXxoAe, naeHTuduympyeT ero no cMapTgoHy 1 OTNPaBUT BCIO
WH(OPMaLMIO COTPYAHUKY MarasnHa. Bo3pacT, po4 3aHATUIN, CKONIbKO AEeHer TOT TpaTuT
Ha NOKYMNKy oaexAabl 1 06yBMN, KAaKOW pa3Mep HOCUT, KAaKOW CTUNb NpeanovYnTaeT, Kakum
MOAHbLIM MapKaM MoCTaBWJ1 OTMETKY «HPABUTCA» B COLMANIbHBIX CETAX N NPOYMNe AaHHbIe
MOMOIYT MOHATb, YTO HY>XXHO NPenJIOKUTb 3TOMY KOHKPETHOMY 4YesioBeky. lNepen TeMm, Kak
MONPUBETCTBOBATb K/NEHTa, Npoaasel, byaeT 3HaTb 0 HEM ByKBaJIbHO BCE U CMOXXET
BCTPETUTb ero Kak CTaporo apyra.

B 6yTukax byaywero kapamHaabHO N3MEHATCA TaKXe NpMMepoYHble KabuHbl. B 92%
C/ly4aeB rnokKynaTesib JIIOKCOBbIX TOBAPOB ULLLET BeLlb OHJIalH, @ NOKyrnaeT oflaniH, T.e. OH
NPUHMMaeT pelleHne O NMOKYMKe MMEHHO B MPUMEpPOYHO KabuHe, NO3TOMY OHU A0JIXKHbI
ObITb YCTPOEHbLI MaKCUManbHO KOMGOPTHO. Ha 3KpaH undpoBoro sepkana dbyayT
npoeunpoBaTbCA BUOEO C UCTOPUEN CO34AHMSA BELWN, peKOMeHAauMn CTUancTa n
noaxoaslwine akceccyapbl. ECam HaXkaTb Ha NOHpaBuBLUMECS n30bparkeHuns, To NpoaaBeL,
MONYYNT YBEOOMJIEHNE Ha MJAHLWIET U NPUHECET BeLM AN npuMmepkn. Takum xe obpasom
MO>XHO MOMPOCUTb NPUHECTWN APYron LUBeT, pa3Mep Win MoAesb, a TakXXe 3aKasaTb
AOCTaBKy Ha AOM. [lpyrmMmn cnoBamMu, He Hy>XKHO ByaeT BbICOBbIBATb HOC M3-3a LUTOPOK
KabuHkK, 4TobbI NO3BaTb NpoAaBLa: BCe byaeT nponcxoonTb BbICTpee u npoLye.

KoMmnaHusa Accenture nposesia uccnefoBaHue, B Xo4e KOTOPOro nlyyuna rnokyrnaTtesibCckoe
noseneHue 10 000 monoabix noaen B Bo3pacte okoso 20 net B 13 cTpaHax. BolIACHMNOCH,
4TO 69% M3 HUX COBEPLLAIOT MOKYMNKN, nepexonsa No CCbIJIKaM U3 coumanbHbIX ceTen. 44%
Y3HalT 0 MOAHbIX TPEHAAX He U3 MAHLUEBbIX XXYPHasIoB, a U3 NMonyasapHbIX Nnpoduien s
Instagram n Buaeo-o063opos Ha Youtube. OHM Bn3yansbl, T.e. 06WATLCA C HUMUN HY>XKHO HEe
TeKCTaMu, a KapTUHKamMn n sngeo. UM Ba)xHO MHeHWe gpy3en, N03TOMY OHU BblKJ1aAblBAOT
hoTO N3 NPpUMEPOYHON B COLMANbHbIE CETU U CNPALLMBAIOT COBET B pa3bl Yalle, 4em
CTapllee nokoseHue. Monoablie NOTpedUTENN CKIOHHbI K UMMNYJ/IbCUBHbBIM MOKYMNKaM, LeHAT



CKOPOCTb U rOTOBbI 3alJlaTUTb bonblue, ecnm TOBap OOCTaBAT B Te4eHWME HacCa.

Kak un kHAarnHs Lepbaukas, KoTopas CoKpywasacbh, 4TO HblHYE AOYepen He BbigatoT
3aMyX, Kak npexxae, n nbiTanacb Yy3HaTb, KakK XXe Hafo UX BblAaBaTb 3aMyX, Tak ”
npeacTaBuUTENN JIIOKCOBOIMO PblHKA MbITAOTCA MNOHATL, Kak Tenepb HaAo NpogaBaTb U Kak
Hano obLWaTbCsa C HOBbIMU KJIMEHTAMN - NPEACTaBUTENAMM MOJI0OOr0 nokoneHuns. OTeeT
OOWNH - HY>KHO FOBOPUTb Ha MOHATHOM UM f3blKe, T.€. Ha A3blKe NH(POPMaLMOHHbIX
TEXHOOr NN,
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