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Ha BcemMunpHOM Typuctnyeckom opyme, KOTOpbIA NPOXOAUT B 3TU AHM B JlioLepHe,
npeacTaBuTeNn NHAYCTPUM 06CY>KAAOT BONPOCHI 3KO-CO3HATENbHOCTU, YCTONYUBOIO
pa3BuTUSA, pazHoobpasund, aurntannsaumn n apyrme TeHAeHUNn, KoTopble N3MEeHST TO,
Kakum obpa3om Mbl bByaem nnaHMpoBaTh M cOBepLlaTb NyTeLwwecTBUS.

Dans le cadre du Forum mondial du Tourisme qui se tient ces jours a Lucerne, les
représentants de I'industrie touristique vont parler de I’éco-conscience, du développement
durable, de la diversité, de la numérisation et d'autres tendances qui vont changer la facon
dont nous voyageons.

Quel sera le tourisme de demain?
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Typuctnyeckmn opym B JliouepHe B CMU 4acTo Ha3biBaloT «BI® B chepe Typmusma», 1 3T0
onpenesieHne, B LLesIOM, COOTBETCTBYET AeNCTBUTENIbHOCTN, NOTOMY 4TO, Kak 1 B [laBoc, B
ropog Ha 6epery ®npBanbALLITETCKOro 03epa Cbe3>XKalTCA UHBECTOPbI, MUHUCTPHI,
AnpekTopa, Mosioable TanaHTbl, uccnepgosatenn n npeanpuHumaTtenn. Cpeamn 550 rocten
13 80 cTpaH 3asBJIeHbl, HanpuMep, genepasibHbli COBETHUK v MapmeneH, MUHUCTP
Typu3ma ErunTta PaHng anb-MawaT, reHepaiibHbIN GUPEKTOP AenapTaMeHTa No pas3BuUTUto
Typu3ma ammpaTa Pac-anb-Xanma Xantam MaTTap, Npe3naeHT coBeTa ANPEKTOPOB
Litopuxckoro asponopTa AHgpeac LUMmua, reHepanbHbIn gnupekTop cetu Taj Hotels MNMyHeT
YaTBah, a TakXXe fereHgapHas gurypa LBenuapckom 4acosom oTpacnm XXaH-Knon busep,
[0 HelaBHero BpeMeHu BO3rjaBasBLUMM YacoBOe noapa3sfesieHne KoHuepHa LVMH.

CneumnanbHom rocten popyma ctana 16-netHas (!) MHOOHE3NNCKO-FONNIaHACKAA 3KO-
aKTUBUCTKa M3abenb BuinceH, KOTopyto 4acTo cpaBHUBAKT € [peTton TyHBepr - apyron
NEBOYKON-NOAPOCTKOM, 3aCTaBMBLLEN MOJIOAEXb BCEr0 MUPa BbINTU Ha YAnLbI C
TpeboBaHNAMN OCTAHOBUTbL KAMMaTmnyeckme nsmeHenmsa. B 2013 roay Nzabenb, koTopon
Torna 6bis10 BCero 10 nieT, BMeCTe CO CBOEN cecTpon MenaTwu, 3anycTuaa KkaMmnaHutoo «Bye
Bye Plastic Bags» (aHrn.: lNoka-noka, niacTUKoBble NakeTbl). [JeBoYKK npu3biBaan cnactun
NX pooHON OCTPOB bann OT TOHH NJACTUKOBbLIX OTXO40B, CKanMBaloWMXCa BAOb bepera,
nonagamLLmnX B OKeaH 1 rybsawmx oCTpoBHYO akocnuctemy. CHavyana K HAM He XoTenu
NPUCNYLLINBATbLCSA, HO NOC/Ee TOro, Kak OHM 06BbABUAN roNofoBKY, rybepHaTop oCTpoBa
COrnacusics BCTPETUTLCA C cecTpaMn 1 NO3)Ke nognncana 3aKoH 0 3anpeTe Ha bann
0OHOpPa30BbIX MJIACTUKOBbIX n3genun. N3abenb OKOHYUT LLUKOJY TOJIbKO B C/IeAYIOLLEM
rofy, HO ee pe3loMe y>XKe BbIrMNAaanT BHYLWNTENIbHO: OHa yCresia BbICTYNUTb C peybto Ha
TED, B OOH, Ha KoH(epeHUnn «Halmn okeaHbl», a TakXe bblfla BKAOYEeHa B CNMCKU CaMbIX
BINATEJIbHbIX MOAPOCTKOB, COCTaB/NIeHHbIX n3gaHnamm Forbes, CNN Heroes Young Wonders
n Time.

OfHa 13 CaMbIX MHTEepEeCHbIX YacTen hopyMa - KOHKYpC cTapTanos Start-up Innovation
Camp. Bcero B KOHKypce MHHOBaLMOHHbIX Bu3Hec-moaenen y4yactsosanm 250 monoabix
KOMMaHnn u3 56 cTpaH, HO B pUHa BbILWLAM TOJIbKO 15 n3 HMX. B cnucke pnHanncTos
OKa3aJInCb M NATb LWBENLAPCKUX CTapTanos. Tak, pebsaTta u3 Trip Boutique (Litopunx)
Cco34a/n NepcoHaibHOro OHJIanH-aCCUCTEHTa Mo opraHu3aunn noesanok. B Prognolite
(BUHTepTyp) pa3paboTanm KOMMNbIOTEPHYIO CUCTEMY ONTUMU3aLLMK paboTbl NepcoHana u
yrnpasieHus NULLLEeBbIMU OTX04aMun Ans pectopaHoB. RoomPriceGenie (Llyr) npennaraeTt
HeboNbWKMM OTesiIAM NporpaMmMHoe obecneyeHve AN pacyeTa AMHaMUYECKUX LeH, a
EuroTube (Ltopunx) 3aHnMaeTcsa pa3paboTKoM TEXHOIOMMN N TECTUPOBAHNEM
WHPACTPYKTYPbI 4189 YCTONYUBbBIX TPAHCMOPTHLIX CUCTEM. B dhmHan Bbilen Takxe
NpoeKkT, 0 KOTOpoM Hawa MNa3eTa y)xe pacckasbiBasa: ctapTan Kitro co3gan nepsoe
MOJIHOCTbIO aBTOMaTU3NPOBAHHOE peLleHne, NO3BOJIAIOLLLEE OTENIAM U pecTopaHam
YMEeHbLWUTb KOJIMYeCTBO BbibpacbiBaeMon efbl.

MobeonTtenn NpencTaBAT CBOEN NMPOEKT nepen roctaMu opyma, nosyvaT Npus B paMmepe
20 000 gonnapoB 1 CMOTYT y4acTBOBaTb B ABYyXJieTHEN nporpamMmmMme busHec-Koy4uHra. Ecnanm
y BacC naes npoeKkTa B cqpepe TypmsMa 1 Bbl XOTUTE MONbITaTb CHACTbA B CaeaylowemM
KOHKYpPCe, TO Y4TUTE, 4TO K Y4aCTMIO AOMYCKaTCA CTapTanbl, OCHOBaHHbIe He 6onee 5 neT
Ha3apg, uMmerowme cobCTBEHHbIN MPOAYKT U OMbIT NEPBbIX NPOAAXK, @ TaKXe HalesIeHHble
Ha MeXXAYHapOAHbIAN PbIHOK UM BHOCALWME 3HAYNTENbHbIN BKAL B pa3Butue
onpenesieHHOro pervoHa.

TPaHCMOPT LWBEenLapus
TYpu3M B LLIBenLapuun
CtaTtbu no Teme
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XXeHeBa - LWBENLAPCKNN Inaep ropoackoro Typru3ima

N30bpeTaTenb LWBENLLIAPCKOro FOPHOro TypusMa - pogom nu3 CaHkT-Mopuua
JXXeHeBe He yaasloCb NePEMaHNTb NPOodEeCcCMOHaNIOB TYPUCTUYECKOro brnsHeca
XXeHeBLaM BO BTOPOIM pa3 BPYYUIU «TypUCTnyeckmnim Ockap»

«Geneva Pass»: XXeHeBa BbINyCTWUJa «NacnopT TypucTa»

ABrnakomnaHusa SWISS 3anycTuaa nopTan anad TYPUCTOB

Bopbba 3a Typucrtos
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