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PeknamHaga komnaHunsa Chanel, Pre-fall 2010

NMokynaTenn yctanam 3KOHOMUTb, HO He FOTOBbI NMepenJadnBaThb.

Les consommateurs sont fatigués de faire des économies, mais ne sont pas préts a payer
trop cher.

Le prix des prix

B MOAHbIX MarasnHax XeHeBbl MNOSBASIOTCA PELH KOIEKLUN OCEHHE-3MMHEro ce3oHa:
BbICOKME Canoru, KoxaHble 106Ku, KaleMnpoBble KapauraHbl N LUMPOKNE LUEPCTSIHbIE
6ptokn - BbIbOp panyeT. OgHaKO MHOrMe NokKynaTenun C NOKYNKOW He crnewaT: NoNTopbl
TbICAYM (PPAHKOB - @ CTOUT S 3TO MUOE NAaTbULe TaKNX AeHer?

MoKynaTenu oCTOPOXKHMNYAIOT, OTMEYaloT NPOoAaBLbl XKEHEBCKUX MY/IbTUOPEHAOB.
BuyepaluHmne nobuTtenn CNOHTaHHbIX MOKYMNOK NPOCAT OT/IOXKUTb Bellb Ha HECKOJIbKO AHEWN,
4TOObI Ny4dLle 064yMaTb MOKYIMKY, 1 BO3BPALLAKTCA 4151 NMOBTOPHOW NpuMepKu. MiIMeHHO
Tak HefaBHO nocTynuna Enena, Boibupas koxaHbin TpeHY B Zadig&Voltaire (895 eBpo).

B nonckax Hawnyylero NnpensioXXeHuns, HeKoTopble, Kak BaHecca, MOryT npuMepuTb Bellb
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B XKEHEBCKOM OyTUKe, 4TODObI MOHATHL, KakK CUANT, @ KYNUTb ee OH-NlalH. [la)ke C y4eToM
CTOMMOCTW A0CTaBKK 13 ®paHumn, Takas Nokynka 6eiBaeT 6onee BbirogHa. Cutyauus
«MpuLia 3a HoCKaMu, yliia € TyasMmm» ToXKe BCTpedaeTcs penko. Nokynatenm
NPUXoAsT B MarasuH, 4Tobbl KyNnnTb 3apaHee onpenesieHHYo Bellb, YacTO 3Has, CKOJIbKO
OHa cTouUT. Pacxonbl Ha NOKYMNKW NOCTENEHHO YBEINYNBAIOTCS, FOBOPSAT NpoaasLbl, U
MHOrMe roToBbl 3aNJIaTUTb BbICOKYIO LIEHY, €C/IN CYMUTAIOT, YTO OHA KOMMNEHCUPYETCS
KayecTBOM Beln. LIeHHOCTb - BOT YTO MHTEpecyeT NoKynaTesiel poCKOLLIW NpeXxae BCEro.

domam mof, Ybn PMHAHCOBLIE pe3ysibTaTbl CyLLECTBEHHO 3aBUCAT OT CUbl nx bpeHaa,
npoLwweaLWwmnin ro NpuHecC cepbesHblie UcnbiTaHua. «MNoTpebutenn 6onblue He [OBEPSAIOT
bpeHpam», - yTBepxgaeT MapTuH JlinHacTpom, rypy bpeHanHra n astop «Buy-ology: Truth
and Lies About Why We Buy» (“Buy-ology: YBnekaTesibHOe nyTellecTBue B MO3r
coBpeMeHHoro notpebutensa”). «OHM cTanu ropa3no bosee oCTOPoXKHbIMU. ELLle MHOro neT
Mbl HE YBMAWNM TOr0 YPOBHSA AoBepusa notpebutenen K mapkam, Kotopbin 6bia1 4o
peueccunm».

B aTon cuTyaummn BcTaeT Bonpoc 06 ycuneHmnn bpeHpa n yoepXXaHnm nossbHbIX KJINEHTOB.
Mpon3sognTen pocKowmn A0/KHbI 3aHOBO 06 BbACHUTL MOKYyNaTeNbHULE, «3a4€M e/ HY>XHa
eule ogHa cyMka Vuitton». OgHo Mmarum 6peHaa HepgoCcTaTo4YHO, ybexxaeH JIMHACTPOM.
[lomMa pocKoLn Jo/KHbI CHOBa NoBOPOTLCA 3a NoKynaTenen, 4oKa3aTb HE TOJIbKY
CUMBOJIMYECKYIO, HO N peasibHY0 LLEHHOCTb CBOMX U3A4enunin. Takyto NonbITKY, XOTS U
HeyOa4Hylo, HefaBHoO npeanpuHsan Louis Vuitton. Mpon3soanTens 4OPOrnx CymMok
BbINYCTWUN peksiaMy, KOTopas Co34aeT BrnevyaTaeHne, 4To CYMKWN Le€HHblI MOTOMY, 4YTO
LWbIOTCH BPY4YHYIO. B pekname geByllKa WbET UMI0N PYYKY CYMKU N3 KOXW, @ C/IoraH
rnacuT: «MHOro TepneHuns, NbHAHasA HATb U NYEINHbBIA BOCK». KOMUTET peKsaMHbIX
CTaHaapToB Benukobputanum (ASA) ynuuunn dpaHuy3ckuin bpeHa B obMaHe - CyMKU
WbIOTCHA Ha MawWwmnHax - n Louis Vuitton 6bin1 BbIHY>XAEH 0TKa3aTbCSA OT peKJiaMbl.

MNokynaTenn amM3anHepCKonm oaexabl XOTAT ObITb yBepeHbl, 4To npuobpeTatoT
Ka4YyeCTBEHHYI0 Bellb, KOTOPYIO CMOIryT HOCUTb A0JIr0o. B 3TOM ce3oHe KpyrnHble AoMa MOAbl
03aboTnance TeMm, 4TOObl yNY4LWNTb Ka4eCTBEHHOCTb CBOMX n3genuin. N3 amsamHepcKkmnx
KONNEeKUNIn, K Npumepy, COBCEM nUcHesna ogexna ¢ HeobpaboTaHHLIMU KpasMun 1
BEPHYJINCb POCKOLLUHbIE MaTepuasbl - Napya, 30J10TO, MexXa, 3K30TUYEeCKNEe KOXU, KOTopble
He TOJIbKO caMu no cebe ABNAITCA LOPOrUMU, HO N TpebyloT BonbLnx 3aTpaT U
MacTepcTBa. [la)xke Takas HENMPUXOT/INBas Bellb, KakK AXXWUHCbI, N0Jly4Yunsia Ka4yeCTBEeHHbIN
anrpeng. BaHecca oTkpbina ans cebsa oxmHcbl Ernest Sewn. OHM CTOAT AOPOXKE, YEM
npuBbl4HbIEe A1a Hee Diesel, HO NOOKYNUAM ee NPOAYMAaHHbLIM KpOeM U TeM, YTO cAeNaHbl
1n3 0cobo MArKoro geHmma c gobaBneHmem namkpbl, MO3TOMY «AeNaT HOMM AJIMHHBIMU U
CTPOMHbIMU». «Earnest Sewn» - urpa cfoB, HamMeKalLLLasa Ha Cepbe3HOCTb, C KOTOPOW
caenaHa kaxkgasa napa. A 300 dppaHKOB «3TO BMNOJIHE OMNMpaBAaHHas LeHa C y4eTOM YypPOBHS
NV3aHa U KavyecTBa MaTepuana».

MHormne gusamHepbl 0CO3HaIN, YTO BbIFrOAHOE COOTHOLWLEHMNE LieHbl U KaYyecTBa - Jiyyulee
npennoXXeHne, KoOTopoe MOXHO caenaTb YyBCTBUTE/bHbLIM K LLeHe MoKynaTesifM.
«KayeCTBEHHbLIN AW3alH 3@ pa3yMHbIe LEeHbl»,- Tak OpMYyanMpyeT CBON NPUHLMN On3anHep
Topwu bepy, KoTopasa co3paeT 06yBb, CYMKU U aKcecCyapbl, 04eHb NONyNAspHbIe Cpeaun
MOJ1I04bIX FONAMBYACKUX 3Be34. baneTkn Tory Burch ¢ y3HaBaemown 3010701 6poLbio CTOAT
B Bon Genie meHee 400 (hpaHKOB - 4TO 3HAYUTENIbHO HMXKE LieHbl 00yBU OT ApYyrux
3HaMeHWUTbIX an3anHepoB. B nepuon, Kkorga nokynaTenm CoKpalwaloT pacxobl, OHU ULWLYT
cnocobbl co3gaBaTb MakKCMMasbHO pa3HOOOpa3HbIM U PYHKLMOHaNbHLIN rapaepobd npu
MWUHMMYMe TpaT.



9TO OT/AIMYHO NMOHMMaeT AnekcaHap BaHr. B npowsioM rogy OH BbiMFpan NPecTUXXHYI0
npemuto Swiss Textile Awards, koTopow LLBenuapckasa penepaumsa TeKCTUNA HarpaxxgaeTt
CaMoro NepcnekTUBHOro MOJI0A40ro An3anHepa B Mupe. BaHr He co3gaeT npasfHNYHYIO0
ofexnay Ans ocobbix Criy4yaeB, a NOBCEAHEBHbIA U O4YeHb CTUJIbHbIN 6a30BbIN rapapepoo.
MpocTble YepHble ManKn caenaHbl U3 CMecu XJ1I0MKa, Wesika 1 Kawemmnpa. YepHas
TPUKOTa>kHaa obka ¢ ApanmpoBkon (162 ppaHkKa) MArko obTarmeaeT puUrypy n BolrNagaT
OHOBPEMEHHO CTPOro n HeopMasibHO.

MIMeHHO 3Ty 06Ky 1 Kynnia coTpyaHULA PEKAMHOI0 areHcTBa )xynm MapTuH, KoTopas
paccyYMTbiBaeT NOTPATUTb 2 ThiCAYM PpaHKOB Ha 0OHOBNEHNE CBOEr0 OCEHHErO
rapaepoba. [>Kynm roBopuT, 4TO ByaeT AenaTb MeHblUe NMOKYMOK B 3TOM rogy, HO KaXkayio
Bewb 6yneT BbibMpaTh 6osiee TwaTenbHO. «BCce B Mara3nHax Takue rnpuBeTMBbIE U
ynblb4mBbIe N FTOTOBbI CAeNaTb BCe, 4TObbl MOMOYb C BbiBOpOM». B cntyaumm, korga 3a
nokKyrnaTesien NpuxoanTbCa NoBOPOTLCA HE TONIbLKO AOMaM MO, HO 1 Blagesnblam
MarasuHoB, 419 MOAHML, HAaCTynuaa 3010Toas Nnopa. Kak roBopuT [>Kynu, «xXoawu,
BblOnpan».
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