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PoXxaecTBeHCKNe pbiHKK (Ha KapTuHKe - B CaHKT-IanneHe) - niobnmoe MecTo WBENLapoK
0115 NOKYNKW NoAapKoB. MparMaTuKn-my>x4mHbl npeanovntatoT NHTepHeT (© Switzerland
Tourism/swiss-image.ch/Christof Sonderegger)

MPUBBLIYKN N HAMEPEHUSA LLIBENLAPCKMX MOKynaTeNnen, a Takxe nx niobumslie mecta gns
npenpoXXAeCTBEHCKOro WOMNUHIa U HOBOroAHMe xenaHusa nsydmn npodeccop CaHKT-
[aNneHcKoro yHMBepcuTeTa, ampekTop LleHTpa nccnegosaHum B chepe yrnpasaeHns
KoMMepydeckumu npegnpuatnammn (IRM-HSG) Tomac Pygonbd.
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Les habitudes et les comportements des consommateurs suisses, ainsi que leurs endroits
préférés du shopping et leurs voeux de Noél ont été étudiés de pres par le professeur Dr.
Thomas Rudolph de Institute of Retail Management a I'Université de Saint-Gall.
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HacTpoeHune wBenuapcknux notpebuntenem n nx puHaHCcoBbIE 0OXKNAAHNA HakaHyHe HoBoro
roga HaxoasaTcs Ha nogbeme. Mpu 3TOM, NapagokcasnbHbIM 06pa3oM, KaXkaasa YeTBepTas
cemMbs B ByayLiem rogy HamepeBaeTCs CHU3UTb CBOM PacxXOAbl: TaKOBbl pe3ybTaTbl
onpoca, nposegeHHoro cpean 2000 weenuapues nccnegosatenaMmm CaHKT-Ian1IeHCKOro
YHMBEpCcUTeTa Noa PyKOBOACTBOM LOKTOpPa Hayk npodeccopa Tomaca Pynonbga,
avpekTopa LleHTpa nccnepnosaHnni B chepe yrnpaBaeHNnss KOMMepPYeCKnMm
npeanpuaTnaMun. NovyemMy n Ha 4em LWBenuapLbl XOTAT SKOHOMUTbL?

Bce Ha4anocb C HaMepeHna nccnenoBaTh MOKyMaTesIbHYO CNOCOOHOCTbL rpa)kaaH
HaKaHyHe poXXAeCTBEHCKUX NMpa3fHUKOB, 4TO AaJ10 NOBOA MOMPOCUTL Y4aCTHUKOB OMNpoca,
oxBaTuBwero basenb, bepH, bpur, Keap, ®Ppubypr, JlozaHHy, JliouepH, LLaddxayseH,
CankT-lanneH n Uopux, coenatb s3KOHOMUYeckue nporHo3bl Ha 2011 rog. bonee
MOJIOBMHbI ONPOLUEHHbIX LWBENLLAPLEB YBEPEHLI, 4TO B Bim»)Kanwme gBeHaguaTb Mecsues
SKOHOMUKE HUYEro He YyrpoXKaeT, U AaXKe OXXNAOAT yyYlWeHNS SKOHOMUYECKON CUTyaunmn
B cTpaHe (50,5% onpoweHHbIX). CooTBETCTBEHHO, 41% yBepeHbl, 4TO U X (PUHaAHCOBOE
nono)XeHme ctaHeT cTabunbHee, a 43,9% CNOKONHbLI, MOTOMY YTO OHO He U3MeHUTCA. Bcero
15,1% onacatoTca yxyaweHns UHaHCOBOIro COCTOSAHNSA U Ablp B CEMeNHOM bBroaxxeTe.
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XeHwWwunHbl K HoBoMy roay npegnoydunTtatoT npuoaeTbes... (fashionfame.com)

Mo3nTNBHO BONLLUNHCTBO OLLEHUBAET U CBOU MOKYyMaTesibCKMe BO3MOXKHOCTN B byayuiem
roay. B cpeaHeM, okono 75% notpebutenen nNaHNPYOT TPATUTb CTOJIbLKO XXe Ha 04exAay,
NPOAYKTblI MUTaHUSA, CNOPTUBHbIE TOBapbl, MpeaMeTbl Mebenun n nHTepbepa u
3N1IEKTPOTEXHUKY, KaK 1 B NPOLLUJIOM roay, a To n 6osblie. OQHAKO LWWBENLAPCKNE Mara3uHbl
paHO NOTUPAOT PYKMW, NPeABKYyLIas MOBbILWEHME MOKYNaTeIbHOW CNOCOBHOCTN HaceneHus:
B 2011 roay no4Ttu 25% NAAHUPYIOT 3KOHOMUTL B NATU 061acTAX, OKa3aBLUUXCA No4 Nyrnon
nccneposatenen. MNMpasaa, noka 6epexxnneble TEHAEHUNN - B MEHbLUNHCTBE, U
KOMMEHCUPYIOTCSA HaMepeHUsMIN NOBbLICUTb CBOW 3aTpaTbl CO CTOPOHbLI TeX noTpebutenen,
yenm goxon byneT pacTu.

KakK BbISICHUAN Yy4YeHbl€, SKOHOMUTb LLUBENLAPLAM MOMOralT pacnponaKm n CHUXKEHHbIE
LleHbl Ha NPOAYKTbI MMTAaHUA B CynepMapkeTax. iccnegoBaTenn CcUMTAlOT, Y4TO K CKUAKAM
MarasuHbl NoATaJIKMBAET KOHKYPEHUMSA C ANCKAyHTEpaMn: OHa »Xe onpegenseT
TeHAeHuun Ha byaywinin roa. 23% HacesieHNa HaMepeHbl U flasiee SKOHOMUTb Ha
NnPoAyKTaxX NMUTaHUS, B TO BPEMS KaK TONIbKO 12% cobupatoTcs yBenm4nTb 3aTpaThl Ha eny.
MPUYMHBI, N0 KOTOPLIM LLUBENLAPLbI SKOHOMAT - NpexxAe BCero, Bo3pacTalLlme pacxoabl
Ha MeANLUMNHCKYIO CTPaxoBKY 1 KBapTnaaTy, 6€H3nH 1 31eKTPpU4YecTBo, 3aTparmseatuime,
npe>xne BCero, Jtloen C HEBbICOKUM N CpegHMM AoCTaTKoM. [MponacTb Mexnay
COCTOSATEJIbHbIMU U HEUMYLLMMWU CIOSAMUN HacesNleHUs CTaHOBUTCSA BCe Bbonee ApKo
Bblpa>XEHHOW, 3aMeYatloT CaHKT-raJI/IeHCKMe nccnenoBaTesnin, 4To 3acTaBnseT
KOMMEpYEeCKne npeanpuaTmnsa HanpaBaeHHO paboTaTb Ha «UeneBble» rpynnbl
nokynaTesnen. Ko Bcemy npoyemy, WBENLapCcKme notTpebntenm noka ewe He 4YyBCTBYIOT
cebs B nonHonm ouHaHcoBoW 6€30MacHOCTK OT NMOCNEeACTBUN KPU3NCaA U OCTatoTCA
OCTOPOXXHbIMU B TpaTax.

BOT y> Ha YeM LiBenLapLbl COBEPLUEHHO He COBUPAOTCA SKOHOMUTL, TakK 3TO Ha
POXXKOECTBEHCKMX noaapkax. bonee 95% onpolleHHbIX y)xe B Hosbpe nMenn YyeTkoe
npencTaBJ/ieHNEe 0 NoJapKe, KOTOPbIA XOTAT MoJIy4MTb, YTO 0bsierynno 3agady
nccnenosaTenen 1 No3BoJINIIO oNpenennTb obLline TeHaeHUUN. IHTepecHo, Y4To B
NoXKenaHnaxX HOBOroAHUX CIOPMPU30B ONTUMUCTbI U NECCUMMUCTLI €AMHOAYLIHbI: XXenaeMblit
CMUCOK NOJAAPKOB BbIFNSAANT OANHAKOBO, HE 3aBMCUMO OT COCTOSIHUS CeEMelHoro broa)xeTta



N SKOHOMUNYECKNX NMPOrHO30B Ha 6y,D,yLLI,VIVI roa.
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...HO OT CbeCTHOro nofapkKa ToXe He OTKa3bIBalTCA

NTakK, kKakne >xe nogapkum Ctanam CaMbiMN XKeJlaeMbiIMU B KAHYH HOBOMO4HUX Mpa3aHUKOB
cpeawn weenuapues? Ha nepsom MecTe, cornacHo onpocy HSG, - onexaa n obyBsb (25,7%),
3@ HUMK cnenyT KHUMrKM (23,7%), nyTewecTtBus (23,2%), buneTol Ha TeaTpaibHble
npeacTaBsieHUsa U KOHLUepTbl (22,7%), B TO BpeEMS KaK 3JIEKTPOHHbIE Npnbopbl, yKpalleHuns,
CMOPTUBHbIE MPUHALNEXHOCTU, NAP(IOMEPUIO U KOCMETUKY Mo €/IKON OXKMNAAT 0KOJ10
14,7% HaceneHusa. DVD u npeaMeTbl MHTEPbEpa HAaXo4ATCA Ha NocNegHNX MecTax (0KoJs1o
8%), 4,2% wBenyapueB Me4YTaloT NoAYyYNTb CbedobHbIN Noaapok, a 2,1% - npeseHT ans
AOMaLUHEro XMBOTHOrO.

NHTepecHble pa3nnynsa NposBAAIOTCA B HOBOMOAHUX XXENaHUAX XXEHLLMH U MY>XYUH.
LLiBeruapkn oTOoaloT NnpeanoyTeHne ykpaweHusam (23,7%), napdroMmepum n
KOCMETUNYECKUM cpencTBam (21%), B TO BpeMs KaK CUJIbHbIN N0 0COBEHHO paayeTcs
BO3MOXXHOCTW MOMOJIHNTb KOJINIEKLNI TEXHNYECKNX YCTPONCTB (22,4 %) 1 CNOPTUBHbIX
npuHagnexHocten (20,7%).

KoMnbloTepHbIe Urpbl N 3/IEKTPOHHbIE NPUBOPLI, Tak>Xe Kak DVD, ocTaloTCs XenaHusamMun
MOJIO40r0 NOKOJIEHUSA, a BOT U3 nucem feny Mopo3y B3pocCsibix MP3-nnenepbl MoOCTENEHHO
ncyesatoT. MNMoxunble NlOAN NPeAnovYnTaloT XopoLlne KHUMN, BXoAHble buneTsl Ha
KOHLEepPTbl UK CNeKTaknn 1 nyTtewectsus. 29,2% neHCMOHepOB MeYTalT O Bay4epe B
oTenb, bunetax Ha camoneT nan noesa.
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LLIBenuapckme My>X41HblI OCTAOTCA BEPHbLIMU 351eKTPOoHUKe (geschenke-total.de)

Tpems n3ntobneHHbIMN NoAapKaMuM LBENLAPOK Y)XKe ABa rofda Noapan OCTalTCsA oaexaa u
06yBb, KHUIN N BUNETHI Ha KYJIbTYpHble MeponpuaTua. Npaeha 3a rog 6uneTbl OTOWN Ha
3a4HUN NNaH, yCTYNMB MeCcTo HapsaaM. Hebosbluaa nepecTaHOBKa Npousowia 1 B
YKENAHUAX MY>XCKOW 4aCTU HaceNeHus, XoTa Tpu NtobnMbiX Nogapka oCTa/IMCb TEMU XKe:
odexpaa n 06yBb, KakK U y XXEHLLWH, BbILLJIN Ha NepBoe MeCcTo, CMEeCTUB NyTEeLIeCcTBUSA Ha
BTOPOE, @ TEXHUKY N IEKTPOHUKY - Ha TpeTbe.

67,9% wBenuapueB NpPeanoynTaloT geslaTb NpejpoX4eCTBEHCKME NMOKYMNKN B LeHTpe
ropofa, K 4emMy pacrnoJsiaraeT, npexae Bcero, npa3gHN4YHasa aTmocdepa u
poXAeCTBEHCKMe pbIHKW. Beab, cornacHo onpocy, KaXabl NaTbIv weenuapel, (19,5%)
npeanoyYmMTaeT UCKaTb MNOAAPKM AN8 BJN3KNX MMEHHO Ha POXXAECTBEHCKUX pbiHKax. Mo
NHTepHeTy nx 3akasbiBaeT 16,6%, a KOMMepYeckne LeHTpbl Nonb3ytTca gosepunem 57,5%
HacesieHUs.

Pa3nnyma B NnoKynaTesIbCKOM NOBEAEHUNN XXEHLNH N MY>XYUH N 30eCb NMOKa3aTesIbHO: B TO
BpeMS KaK NpeKpacHbIA NoJ C yA0BOJIbCTBMEM OTMPABASAETCA HAa POXKAECTBEHCKNE PbIHKK
(23,9%), nparMaTU4Hbie MYy>X4YUMHbI NCNONbL3YIOT AJ18 Bbibopa nogapka MHTepHeT (21,1%).

Institute of Retail Management, YHuBepcuteT CaHkT-[ansaeHa

YHUBEPCUTET CaHKT-raJJieH
LBenLapmna nogapkm Ha poXXaecTBo

CTtaTbu no Teme

oe nokynaTb HOBOroaHME NoaapkKn?
XuT-napaj HeyaayHblX HOBOrOAHUX MOL3PKOB
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MNopapute 6an>xHeMy 61aroTBOPUTESILHOCTb

CTunbHble Nogapku
Camble niobuMble NrpyLikn noa EaKoun...
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