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OnnaTta B pacCpoOUKY: NO TY CTOPOHY
3a3epkKanba | Payement par acomptes:
au-dela des apparences
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Yem 6osbLIe 3aHMMaelWbCs CNOPTOM, TEM MeHbLUe naaTusb... NMpasaa nn? (infoloisirs.fr)
YTOo NpuBiEKaeT KAMEHTOB NPeaNpUSaTNIA B OrOBOPaX, 3pUTENIbHO MOHMXAOLWNX
CTOMMOCTb YCNyr 1 ToBapoB? LLIBenuapckmne y4eHble NpoBeN MHTEPECHbIN SKCMEPUMEHT,
nccnepoBas nosefeHme notpebutenen n Nx OTHOLLIEHNE K «CreunpensioKeHnam».,
I
Qu'est-ce qui attire les clients dans les possibilités de payer a tempérament? Des acomptes
et des rabats séduisants, changent-ils réellement le prix? L'optique des consommateurs
n'est pas du tout la méme que celle des entreprises, concluent les chercheurs des
Universités de Zirich et de St. Gall dans son étude sur les stratégies marketing.
Payement par acomptes: au-dela des apparences

ABTOMOOUNL, aBOHEMEHT B (PUTHEC-LEHTP NN MOBUIBbHBLIN TenedoH: NoYTUN BCE CEroaHs
MO>XHO KYMNUTb B PAaCCPOYKY UM CO CKUOKOW, 3aK/IOYMB KOHTPAKT C NpeanpusaTUeM Ha
ONnTenbHbIN CPOK. [1Ba roga aboHeHTCKOM NaaTbl B 06MeH Ha MOAHbLIA iPhone no cmeLwwHon
ueHe? Kasasnocb 6bl, Bbiroga Hanuuo. Ho nogobHble NpefnoXeHuns, Kak U «CKUOKN
MOCTOAHHbIM KJINEHTAM», - HE YTO MHOE, KaK HOBasi MapKeTMHIroBasa cTtpaTerus
MPMB/IEYEHNS KJIMEHTOB. YTO BbIUFPbLIBAOT OT 3TOro NoTpebutenn, pemnim BbIaACHUTb
crneunanucTbl LleHTpa nccnenosaHma NoBeaeHNs U NMPOHNLATENbHOCTN NOKyNaTenemn


https://nashagazeta.ch
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(Customer Insight) CaHKT-IanneHCcKoro yHuBepcuTeTa n MMHCTUTYTa cTpaTern4eckoro
nJjaHUpPoBaHUA U 3KOHOMUKK NpegnpuaTnm (ISU) Liiopuxckoro yHMBepcuTeTa.

JonrocpoyvHble KOHTPaKThbl U 4OrOBOPbLI MO BbiMJlaTe B PaCCPOYKY CTas M HEU3MEHHbIM
Ko3blpeM npeanpuaTnii B bopbbe 3a KIMEHTOB - A0 TaKOW CTENEHMW, 4TO NocneaHne rnopon
3abbIBalOT 0 Ka4yecTBe YCAYr, KOHLUEHTPUPYSACh Ha UX LLEHE, MPOLEHTHbIX CTaBKax U CpoKax
onnaTbl. «bernbin B3rnag Ha COBPEMEHHbIN PbIHOK MOKa3bIiBaeT, YTO OrnJlaTa B PacCpPOYKy B
nocnenHee BpeMsa nMeeT ropasfno bonbliee 3HavYeHWe ona npegnpuaTun», - nog4epkmnBaeT
npodgeccop CaHKT-NanneHCKoro yHUMBepcuTeTa, LOKTOP HayK AHOpeac XeppMaHH,
pykKoBOAUTesIb UCcCnenoBaTenbckoro ueHTpa Customer Insight.

Moyt y KaXxaom chupmMbl 1Mo npofake asTtomobunen eCctb CBOM COBCTBEHHbIN DaHK,
peryampyoLwmnn BONpoCh! JIN3MHIra 1 COCTaBAAOWNIA A0roBOPbl TakKuM obpa3om, 4Tobbl
npeacTaBuTb caesnky Hanbosnee BbIrogHbIM 06pa3oM MokKynaTeso 1 NoayyYnTb Npubbinb.
«MpuBnekaTenbHOCTb» AOrOBOPOB O NpPOAaKe B PaCCPOYKy U crieunpenioXeHunmn
CTaHOBATCS COBEpPLUEHHO 0COObIM KOHLENTOM COBPEMEHHOIO MapKeTUHra, No MHEeHUIo
YYEeHbIX.

Onsa «cobnasHeHMsA» NOTEHLUMalbHbIX KJIMEHTOB CyLlecTByeT ABa 6a30Bbix cnocoba.
MepBbIi - NpeanpusaTne NPefoCcTaBNAeT KJMEHTY CKUAKY, €C/IN OH peLlaeTCs 3aK/II04NTb
KOHTPaKT Ha 6bonee foArnn Cpok. ATOT METOA UCMOoJsIb3yeT, HanpuMmep, pacnpocTpaHeHHas
B EBpone wKosa nsyyvyeHnsa aHrnmnckoro asoika Wall Street Institut nnm mHoro4ncneHHble
duTHec-ueHTpLl. Hanpumep, aboHeMeHT CpokoM Ha roa ctonT 100 hpaHKOB B MecsL, ecnn
Ke KJIMEHT 3aKJilo4YaeT KOHTPaKT Ha 15 mecsaueB, cyMmma yMeHbLluaeTcsa o 80 opaHKOB B
Mecsu.

AnbTepHaTMBa 3aK/l04aAETCs B TOM, 4TOObI NpeanoXuTb KNMeHTy 6ecnaaTHo NpoanTb
KOHTPaKT Ha onpeaeneHHbIn Cpok. TaknuMm obpa3oM, TOT XKe PUTHeC UEHTP Mor Obl
NnpeanoXXnTb NOTEHLUNANBHOMY KAMEeHTY aboHEMEHT Ha roa cTonmMocTbio 100 dhpaHKoB B
Mecsilu 1 «becnnaTHble» TpU Mecsua 3aHaTUR. Kak Bugnm, npubblib NpeanpuatTus oT
3TOro He MmeHsaeTcs. O4HaKO OANHAKOBO JIN BOCMIPUHUMAIOT 3TN NpPensioXeHns
noTeHuUnasibHble KINEHTbI?

YT06bI BEISCHUTB, KakK pearnpyoT Ha NoAobHbIe afibTepHaTMBbI NOTpebuTenun, n Kakon
NpuHUNN KaxkeTcs nM bonee cobnasHUTENbHbIM, LLIOPUXCKUE N CAHKT-rasINIeHCKME yyeHble
MpoBeIN Hay4YHbIN SKCNEPUMEHT. YHaCTHUKM 3aKo4asan OroBOpPbl CO CMOPTUBHbLIM
kKyboM 1 nnaTHbIM TeneBuaeHmneM. NoTeHunanbHbIM KIMeHTaM Obl10 NpeasioXXeHo
BblIOpaTb U3 ABYX BO3MOXXHOCTEWN: NOJIY4YUTb CKNAKY, 3aKJIIO4YUB KOHTPAKT Ha 6onee gonrum
CPOK, NN MPOANNTb KOHTPaKT Ha HECKOJIbKO MecsAueB 6ecnnaTHO. MNpn 3TOM CTOMMOCTb
aboHeMeHTa He MeHsNach.

Pe3ynbTaTbl OKa3aancb nopa3nTenbHbiMU. KINeHTbI, NepBOHA4YasIbHO Xenatouwmne
3aKJII04YNTb AOrOBOP Ha KPaTKUI CPOK (40 12 MecsaueB), npeanodynTanm npoasesaTb
KOHTPaKT B 0OMEH Ha CHUXeHne aboHEeHTCKONM naaThl. Te )Ke, KTO XO0TeN 3aK/4YnTb
NOroBOp Ha OO0Nrun cpok (bonee roga), ropa3no NpuBneKaTebHEE HAaX0ANN
npennoXxerHme «becnnaTHbIX» OOMOJIHUTENbHbIX MECSLEB.

NokynaTenb crienayeT COOCTBEHHOM NOrMKe, He 3aMeydas, YTo Npubblib NpeanpuUaTnsA oT
ero peleHns CoBepLlUeHHO He MeHseTCcA. ITon ocobor onTuUKon noTpedbutensa ymeno
MaHUNYNPYIOT CreunanncTbl N0 MapKeTUHry, cobnasHaa ero pasiM4yHbIMn
NpeanoXXeHUsMU, HAKaK He CKa3blBaloLUMUCA Ha obopoTe npeanpuaTus. 3aMeyYeHHbIn



LIJBeI7ILI,ap€KVIMVI nccnenoBaTendamMm q)aKT, 4YTO NpuUHUWMN OOroBopa, yaooBaeTBoOpAOLLEro
KNneHTa, 3aBNCUT OT CPOKa, Ha KOTOprI7I TOT XO4eT 3aK/TII0YNTb KOHTPaKT, OTKPbIBaeT
HOBbl€ BO3MOXXHOCTU OJ14 TeX, KTO 3aHNMaeTCa MapKeTUHIroMm. K coxaneHuo, ons
r|0Kyr|aTeJ1e|7| LeHa He MeHAeTCA.

yHuBepcuTeT Lliopunxa

VHUBEPCUTET CaHKT-raajleH

CTtaTbun no TemMe

MoTpebuTtenbckme KpeanTbl B LLIBENLIAPUN: KTO MeHbLIe?
LLiBerLlapLibl MAaHUPYIOT 3KOHOMUTb, HO HE Ha PoxxaecTee
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