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JKCKJIIO3UBHbIE@ NPOrpaMmMmbl Ha
LBEeMLAPCKUX NpeanpuaTuax |
Programmes simples et utiles dans les
entreprises suisses

Auteur: , Bee, 27.06.2013.

iPad’bl - B Kohe-6apsbl, pewnnm B Nestlé Nespresso S.A. (bilan.ch)

LLiBeuapckmne KoMnaHnn yBredeHbl pa3paboTKonm NporpaMMHbIX NPUIOKEHUN A4
BHYTpPEHHero nosib3oBaHmnsa. Takas HoBuHKa obxoantcsa nm B 20 000-80 000 dhpaHKOB.
Des applications a utilisation interne cartonnent dans les compagnies suisses.
Programmes simples et utiles dans les entreprises suisses

ToH B 3TOM obnacTm 3agana komnaHusa Apple, 6narogapsa CBOMM XMUTaM NpoAaXk: BHa4vase
iPhone, 3aTem - iPad. O «a6104HOM» NNaHLWeETe CHavyasla CKa3asiM «3a4eM 3TO HY)KHO>», a
noTom Bce bonbLie nogen ctanm ero nokynatb. COOTBETCTBEHHO, M MO CeN A€Hb LUNPUTCSH
4YMCN0 NpUIoXKeHUN, pa3pabaTbiBaeMbIX 019 CEHCOPHbIX YCTPOMNCTB.

Te, KTO 3aHMMaeTCcs pa3paboTKon Takux nporpamm, 6e3 gena He cMAAT, U BCe Gonblie
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3aKa30B MOAy4atloT OT Pa3/INYHbIX KOMMaHWA. Ecnv Bbl ymeeTe co3naBaTb MPUSIOXKEHUS, TO
BaM c/liefyeT OCMOTPUTESIbHO BbIOMPaTb TOYKY MPUSTIOXKEHUA YCUIUINA - PbIHOK
nepeHachbILEeH, N HY>XKHO BUAETb HOBble TEHAEHLMN, €C/IN He XeNaeTe NAoANTb NoYTun
HUKOMY HEWN3BECTHbIE MPOrpaMMmbl.

CoynpaBnsowmmn KOMMYHUKaLMOHHOIro areHTcTBa Creatives (Bese, kaHTOH Bo) MaTbe
dyBU NOAYEPKHYST B UHTEPBbIO XXYPHaaucTam Bilan, 4To «cpeaun Bcex NpuioXxeHun,
KoTopble Mbl pa3pabaTbiBaeM Ans KINMeHToB, 70% peannsyloTcs No 3akasy npeanpusaTun.
Mbl TONIBKO B Ha4afne nyTu, n nepej HaMm - OrPOMHbIE BO3MOXXHOCTU, TakK Kak MHoOrume
KOMMaHWM NOKa He 3a4yMbIBalOTCA O TakOM BapuaHTe paboTbl, TOrga Kak MHorue
npoLecchl C UCMOJSIb30BaHUEM obpeMeHNTEeIbHON AOKYMeHTaunum MoXXHO 6b110 6bl
rnepeBecTn B 3JIEKTPOHHbIN hopMaT».

KpoMe 3Toro, B cneunanbHbIX NPUI0XKEHUAX A58 BHYTPEHHEro nosb3oBaHnsa ocobo
HY>XOA0TCA OTAE/bl MAPKETUHIa, HaNnCcaHHbIe Ha 3aKa3 NporpaMmel HeobxoauMbl O
YNpPOLLEHNS OpraHn3aLum NnpeanpuaTuin n BHyTPEHHEN KOMMYHUKaLUN.

B yncne knneHtoB areHTcTBa Creatives - Nestlé Nespresso S.A., BCEMUPHO N3BECTHAs
MapKa Koge B Karncysnax. B Hosabpe npowunoro roga B 04HOM U3 CaH-(MPPaHLMNCCKNX
Mara3nH4ynkoB Nespresso 6bin1 onpoboBaH HOBbIN NPOEKT. Mpuieawne BbiNUTb Koge
KJIMEeHTbl MOr/In BOCNOJ/Ib30BaTbCA iPad’aMu, B KOTOPbIX OHM O3HAaKOMUJIUCL CO
cneynanbHbIM NPUIOXKEHMEM, AOCTYMHbLIM TOJIbKO B 6apax Nespresso. PesynbTaTt
MONYYMICA HAaCTOJ/IbKO MHOroobelLamowmm, 41o oboapeHHas ycnexom KoMnaHus npuHsana
pelleHne oCHacCTUTb TakKMK xe nnaHweTamm okosio 300 bapos 0 ceHTAbOpSA 3Toro roga.
HavanbHUK oTAena no cesA3aM c kameHTaMm Nestlé Nespresso S.A. [1>)koaHHa BaHH aep
JInHOoeH oTMeTuNa: «ITO - UFTPOBOW MOAXOL, KOTOPLIA NO3BONAET KJAMEeHTaM y4ylle y3HaTb
Haln NPoAYyKTbl, @ BMEeCTe C TeM NourpaTb B Urpbl, CeunanbHo pa3paboTaHHble Ans
Hawen Mmapku». Mo cyTn, Takasa cUTyauusa NPMBOAUT HaC K BbIBOAY, YTO BCS XXU3Hb - Urpa.
DTON LIEeKCNMPOBCKON LUTATON, NepeHecs ee B CErogHALLHNN KOHTEKCT, MOXXHO
06BACHNTB yCnex UCrosib30BaHUSA NaHLWeToB B Kode-bapax, TeM 6onee 4TO NaaHLWeETHbIE
KOMMbIOTEPbLI CaMU NO cebe ToXe - UFPpYLLKK.

Kpome Toro, Nespresso npegycMaTpuBaeT co3faHue I'IpVIJ'IO)KeHI/II7I AOna NcrnoJib30BaHMA Ha
DEMOHCTpPaUndax njinm Bo BpeMA 0cobbIx MepOI'IpVIFlTI/IVI.

Opyron coynpasnswowmn komnaHum Creatives dununn baepTwmn nog4yepkHyn: «CornacHo
HEKOTOPbIM NCCIeA0BaHNAM, NIOON NMPEeAnoYNTaloT 3anyCTUTb NPUIoXKeHNe, a He
OTKpbIBaTb BeO-canT».

OT HOBbIX TEHAEHLNI He OTCTAlOT U KPYMHbIE YaCcOBble KOMMNAaHWW, A1 KOTOPbIX
crneuynasibHble MPOorpaMmbl CTaam orpoMHbiM obnieryeHnem B paboTe: B MyHKTax NMpoaax
BCerga nog PyKon nocTositHHO 0OHOBASIEMbIV KaTanor U3aesni, 1erko MOXKHO YBEINYNTb U
noapobHO PacCMOTPEThL Ha 3KpaHe MesbYalluve geTanu.

Ecnn npnbaBnTb K 3TOMY BO3MOXXHOCTb NpeBpaLLEHMSA NJaHLWETOB Npon3soacTea Apple B
KacCoBble TepMUHasbl U n36aBNEHUSA KIIMEHTOB OT TOMUTEJIBHOMO OXXUOAHUSA B o4epensax -
B MarasnHax, oTensax, pecrtopaHax 6bICTPOro NMTaHUs, - TO MOXXHO BbITb YBEPEHHBIM, 4YTO
Kpu3nc npodax iPad'am He rpo3uT.

MaTbe ®yBU OTMETWUJI, YTO B CKOPOM BPEMEHWN areHTCTBa HEABMXXUMOCTU TakXKe Morn Obl
pa3paboTaTb OAN15 cebsi BHYTPEHHUE NPUNOXKEHUS, KOTOPbLIE B HAUNYYLLEM BUOE



npencTaBAT onMcaHnsa U GoTorpadumn Xnbix 06bLEKTOB.

B cTopoHe He ocTanca n YHNBEPCUTETCKUIN FOCNNTasbHbIM LEeHTP KaHToHa Bo (CHUV), roe
0o KoHua 2013 roga 3aniaHMpoBaHO BBeaeHne MobunbHoro nHTepdenca ans iPhone, iPad
n nnatdgopmbl Android. upekTop oTaena nHhpopMaymoHHbix cnctem CHUV lMbep-®paHcya
Perame nog4epkKHys, 4TO Takoe HOBLLUECTBO «M03BOUT yaobHee npocMaTpuBaTh
KJIMHNYECKNE AaHHble, a TakKXXe NpurognTca B paboTe gexxypHbix Bpaven». Npn aToM
HUKTO HE HaMepEeH CMUCbIBaTb NPUBbIYHbIE HOYTOYKK, N OHM ByayT COCencTBOBaTh C
HOBbIMW YCTPOMNCTBaMM.

YuynTtbiBas MacwiTabbl FOCNUTaNbHOMO LEeHTpa, pedb naeTt o npuobpeTeHnn CoTeH, a To U
ThICAYM MNAHLIETOB A1 COTPYAHUKOB, pacluMpeHnn 30Hbl 6ecnpoBOAHON0 MHTEpPHeTa Ha
BCe 3JaHuA 1 pa3paboTke 3aWnTbl OT BO3MOXXHOMW Kpaxku iPad’oB. 3pecb urpaeT posib
[aXKe He CTOMMOCTb CaMOro KOMMbOTEpPa, a CEKPETHOCTb AaHHbIX, KOTOpblie ByayT B HEM
XpaHUTbCA. MNporpaMMunCTbl y4pexaeHns paboTatoT Hag TeM, 4TOObl MMEeTb BO3MOXXHOCTb
KOHTPOJZIMPOBaTb BCE YCTPOMCTBA, U, NP HEOBXOANMOCTKN, CTepeTb MH(pOPMaLIMIO Ha
paccTossHUN. ECNnM BOPULLKON OKaXKeTCs NOAPOCTOK, TO €ro 3TO He pacCTpouT, Tak Kak OH
byneT 3anHTepecoBaH B PYHKLMNOHANLHOCTN CBOEN HOBOW COBCTBEHHOCTU, HO €CJ/IN KTO-TO
peLnT NOTUXOHbKY YHECTU OAVH U3 MJaHLWeTOoB, CneunasbHoO C Lesbio y3HaTb
3anncaHHbIe B MaMATb CEKPEThbl, TO BO3SMOXXHOCTb YAaJIleHUs AaHHbIX NPUOETCA KaK Hesb3A
KCTaTwu.

CTtaTbu no Teme

MnaHweTam - 6bITh! - cHMTAOT cneumanncTbl EPFL
iPhone 5 mun cepauy 60abLLINHCTBA LLIBENLIAPLIEB
MporpammncTt n3 Ppmnbypra NnpoaaeT XOpoLIYO NaMATb
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