=]
OnybnmkoBaHo Ha LLBenuapunsa: HOBOCTUN Ha pycckom fA3blike (https://nashagazeta.ch)

LLiBeMuapcKkue cTypeHTbl bonbLue He
XOTAT padboTtaTtb B OaHkax? | Les
étudiants suisses ne veulent plus
travailler dans les banques?
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YpoBeHb NonynsapHOCTN 6aHKOBCKOIr0 CEKTOPA B PENTUHIE BO3MOXXHbIX BapMaHTOB
pa3BUTUNA Kapbepbl CPean WBENLAPCKMX CTYAEHTOB-9KOHOMUCTOB B 2014 roay cocTaBun
okoJs10 15%, B To BpeMs Kak B 2008 rogy 3TOoT nokasaTesb gocturan 23%.

I

Le taux de popularité des banques avoisine les 15% en 2014, contre environ 23% en 2008,
selon le classement des choix de carriére des étudiants suisse en sciences économiques.
Les étudiants suisses ne veulent plus travailler dans les banques?

BTopon roa noapsig 6aHKOBCKMI CEKTOP OCTaeTCsi BTOPOM No BoCcTpeboBaHHOCTU cdhepon
NesATeNbHOCTU, B KOTOPOM HaYMHaoLWMe LWBENLAPCKNE SKOHOMUCTLI XoTenn bbl paboTaTh
rnocJsie OKOH4YaHuA By3a. boNbLWINMHCTBO NMpeanoyYnTaloT AenaTh Kapbepy B KOMMNaHUSX Mo
MPoOn3BOACTBY M NpoAa>ke TOBapOB W yC/yr NOBCEAHEBHOIr0 CNpoca.

O6 3TOM CBMAETENbCTBYIOT LINMPbI U3 €)XXErogHoOro ncciegoBaHus komnaHum Universum,


https://nashagazeta.ch
https://dev.nashagazeta.ch/cities/bern

OCHOBaHHoM B 1988 roay B CTOKrosibMe CTyAeHToM Jlapcom ®punc-MoamHoM, peLlmnsLlImnm
N3Yy4YNTb KapbepHble Npeano4YTeHNs CBOUX CBEPCTHUKOB. Pe3ynbTaTbl ero nepBoro otyeTa
OKa3aJInCb [OBOJIbHO HEOXKMAAHHBIMU A1 MOTEHUMaIbHbIX paboTogaTenen n KOMNaHUMI
no noabopy nepcoHana, KOTopble NPOLOJIKAT C UHTEPECOM C/IeAnNTb 3a U3MEHEHNEM
3aMnpocoB NOTEHLUMAJbHbLIX COTPYAHUNKOB.

B3aB 3a 0CHOBY AaHHble N3 penTuHra Universum, ofiHa U3 KPYMHENLLNX KOHCANTUHI OBbIX
koMnaHunm mmpa Deloitte BoinycTuna cobctBeHHbIN oT4YeT Talent in Banking Survey 2014. B
HeM ocoboe BHMMaHMe yaenseTcs nonynsapHoOCcTN 6aHKOBCKOro CeKTopa B CTpaHe,
Ha3BaHMe KOTOPOWN C HUM Yalle BCero accounmmpyeTcs.

HecmoTps Ha TO, 4TO ABa KPYyNHeNWwmnx UHaAHCOBO-KPEAUTHLIX YYpe K 4eHUs
KoHhenepaunn BOWAN B HETBEPKY «MAeasibHbiX paboTogaTtenemn» C TO4KN 3peHns
Byaywmnx sSKOHOMNCTOB, BAHKOBCKUI CEKTOP TepPSET NNAEPCTBO B PENTUHIE y)Ke TpeTun
pa3 3a nocnegHune 4 roga, C HEKOTOPOW TPEBOroM OTMEYaloT COXKUBLLYHOCS TEHOEHLNIO
cneynanncTtbl Deloitte.

Figure 2. Industry popularity among Swiss business students, 2008 to 2014
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MonynsipHble cepbl AeATEeNbHOCTU Cpean LWBenLapCKuX CTy4eHTOB-3KOHOMUCTOB
@deloitte

Bonblwe BCcero weenuapckme CTyaeHTbl, Kak U UX CBEPCTHUKN N3 APYTrUX CTpaH (Npuyem
He TOJIbKO M3yYatoLline 3KOHOMUKY) xoTenn 6ol paboTaTb B kKoMnaHum Google. Bnageneu
KpyrnHenLwen NonCKOBOM CUCTEMbI U OPYTNX NHTEPHET-CEPBUCOB INANPYET B CNUCKe
«npeanbHblx paboTonatenen» y byayuinx 3KOHOMUCTOB U KOMMbIOTEPHbIX CNeLnasncTos
BCEro Mmpa 1 BXOAUT B TPOMKY NPU3EPOB C TOYKM 3PEHUSA UHXXEHEPOB N FrYMaHUTapues.
OkcnepTbl Deloitte HeMHOro yameneHbl Takon nonynsapHoctu Google B LBenuapun, roe B
odmce KoMmnaHum B Litopnxe paboTatoT Bcero 800 yenosek. YTo He mewaeT 20,7%
CTYAEHTOB 3KOHOMUNYECKNX (paKybTeToB By30B KOH(enepaumm MeyTaTb NonacTb TyAa Ha
paboTy.

OT TpaHCHaUWOHaNbLHOW KOpropauuu, nmetolwen amwb Hebosblioe oTaesleHne B
LLIBenuapun, COBCEM HEMHOIO OTCTaN NPOU3BOAUTESb MPOAYKTOB NMUTAHUA C MUPOBbLIM
nmeHem Nestlé, wTab-kBapTUPa KOTOPOro pacrnosioxeHa Ha bepery XeHeBCKOro olepa B
ropoake Bese. Ha nuweBon KOHUEPH MeYTaloT TpyanuTbcsa 19,4% wBenuapckmnx
CTYAEHTOB-9KOHOMUCTOB. KCTaTu, Kak oTMeYatoT aHanuTuku Deloitte, «poaHbie»
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KOMMaHMW NoNb3yoTca 60bLLION NONYAAPHOCTbLIO: MOJIOBMUHA CaMbIX NPUBAEKATENbHbIX
paboTonaTenen B TOM-10 C TOYKN 3pEHUA LUBENLLAPCKUX CTYAEHTOB MMEKT MECTHYIO
MPOMNMNCKY. OTO CaMbll BLICOKNI NOKa3aTesb Cpeamn pe3ysibTaToB Onpoca B permoHe,
BKJIOYaloLWeM cTpaHbl EBponbl, banxHero Boctoka n Adpukn (EMEA).

HakoHeL, Ha TpeTbeM MecTe Mo NonNyasipHOCTU Yy LLUBENLA@PCKUX CTYLEHTOB-2KOHOMUCTOB
oKasasncsa kpynHeunwwuin 6aHk KoHdpenepauun. C UBS HapgetoTcs cBsA3aTb Byayulyo Kapbepy
16,3% pecnoHaoeHTOB. HeMHOro MeHblue - 14% - oTAatoT npegnovYTeHme BTOpoMy Mo
BeJIMYMHE npeacTaBmTento 6aHkoBCckoro cektopa Credit Suisse.

Figure 2. Industry popularity among business students, globally, 2008-14
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MonynspHble chepbl AeATeNbHOCTU cpean CTyLeHTOB-2KOHOMNCTOB BCero Mupa @deloitte

MpumMedaTenbHO, YTO MPAKTUYECKM BO BCEX CTPaHaxX Mupa paboTa B 3TOM oTpac/au
CTaHOBUTCSA BCe Bosiee NONYyNSAPHON Cpeaun XEHLWMH - B MPOLLJIOM roAy FOHOLUN N OEBYLUKMN
B PaBHOW CTeNeHn nHTepecoBaancb npogeccnen baHkmpa. Npmn 3ToM B CTpaHax
BocTo4Houm EBponbl (Poccuu, Mosbwe n Yexnn) CTygeHTKN HEMHOIMO Yalle Ha3blBatloT
(hPMHAHCOBO-KpeaNTHbIE y4YpeXXOEeHUS B KaYeCTBE XXelaeMoro mecta paboTsl.

B LWWBenuapuun, HanpoTme, BaHKOBCKNI CEKTOP OCTaeTcsA B O0/bLUen CTENEHU «MY>KCKUM»
nenom. B aTon cpepe cobumpatoTca paboTatb 64% CTYAEHTOB U TOJIbKO 36% CTYyOEHTOK
MPW NMOYTN PaBHOM YUMCISIe YHALNXCA MY»XCKOIMO U XXEHCKOro noJjla Ha 3KOHOMUYeCKUnx
hakynbTeTax. BoamoxxHo, 6aHkaMm KoHgenepaunm cnenyet obpaTuTb BHUMAHNE Ha 3Ty
WHTEpPEeCHY 0COBEHHOCTb M MOMbITaTbCA UCMONb30BaTb MMEKOLLMACSA NOTEeHUMan.

LLIBenuapckme CTyOeHTbI-9KOHOMUCTbLI PacCYNTLIBAOT Ha 6onee KpyrnHoe BO3Harpa>kaeHune
3a CBOM TPy, YEM UX CBEPCTHUKM B APYrux cTpaHax. OaHaKo 3TO 06BbACHAETCHA BbICOKUM
YyPOBHEM pacxonoB, nosaratoT akcnepTol Deloitte. Tak, 6yaywimne 6aHkmpbl KoHpenepaumnm
paccyMTbIBAlOT Ha 3apnfaTy B pa3Mepe 66 ThiCAY PpaHKOB B rofl, B TO BpeMs Kak
OCTaJlbHble 3KOHOMUCTbI FOTOBbI «40BOJIbCTBOBATLCA» 65 ThicA4amMu. MNpuMeyaTesibHO, 4TO
B OPYrnX CTpaHax pa3pbiB MeX4y OXXnOaeMblM YPOBHEM onsiaThbl Tpyha cpeaun CTYOeHTOB,
OpPUEHTUPOBAHHbLIX Ha BAHKOBCKUIN CEKTOP, U APYrMMKU rpynnaMn 3Ha4YnTensHo bonbLue.
OpgHako rnaBHoe TpeboBaHue, kKoTopoe byayuine weenuapckme baHKMpbl NpeabABASAIOT K
3TOMy poAoy AeATeNIbHOCTU, BCE XKe KacaeTCs He 3aprniaThl, a CbanaHCMPOBaAHHOCTM MexXay
JINYHOWM XXN3HbIO N paboTon.

Hapsay Co CHMXXeHneM nHtepeca K PMHaAHCOBO-KPEAUTHLIM y4peXXxa4eHNsM Bce 6obLuyto
MonysSpPHOCTb 3aBOEBbLIBAOT KOMMaHUM, paboTawme B chepe Npom3BoACTBa TOBAPOB
KJlacca «JIIOKC», KOHCTATUPYIOT akcnepThl Deloitte. B 4acTHoCcTW, rpynna Swatch,
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obbvegunHsaoLWag nponssognTenen 4acos Mmapok Breguet, Omega, Longines, Rado n apyrux
(wTab-kBapTMpa KOTOPOM HAXOAMUTCHA, KCTaTw, B LUBENLAPCKOM bune), 3aHana B 3ToM roay
6 MeCcTOo B pelnTUHre «naeanbHbix» paboTogatenen.

paboTa B LlIBenuapuu
3AIC

6aHku B LlIBenuapun

CTtaTbun no TemMe

A6 B 6aHKMpPBLI HEe noLen...

Ctaxxep - npodeccusa byayuiero?

Credit Suisse cobupaeTca BBeCTM OTpULLaTE IbHbIE NPOLIEHTHbLIE CTAaBKM

LLIBenuapusa cobupaeTcsa 60poTbCA C YCTONYMBOCTbLIO K aHTUOBMOTUKAM
«Bce xoTaT 6bITb UCTOPUKAMU UV NCUXOS0raAMU>»

Bbicliee obpa3oBaHMe: Ha KOro ayylle BCero y4ntbcsa B LlBenuapun?
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