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CornacHo nocnegHemy penTtuHry Brand Finance, camoin goporom Mmapkon Mupa no-
npexxHemy octaeTca Apple. Muuweson ruraHT Nestlé no cpaBHeHUto ¢ 2015 roaom
MOAHANCA Ha 6 CTPOYEK N 3aHMMaeT 37 MecTOo, BO3r/laBMB CNMUCOK LWBENLLAPCKNX
npeacTtasuTenen pentuHra n onepegms 6aHkm UBS u Credit Suisse.

I

Selon le dernier classement de Brand Finance, Apple conserve toujours son titre de marque
la plus chere au monde. Le géant alimentaire Nestlé a gagné 6 places par rapport au 2015
et occupe la 37e position, arrivant en téte pour la Suisse devant UBS et Credit Suisse.
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valeur

CornacHo gaHHbIM 6pUTAaHCKOM KOHCAaNTMHIoBoW KomMmnaHmm Brand Finance, exxerogHo
cocTasnsawowen pentuHr 500 cambix goporux 6peHaos Mmupa, abCcontoTHLIM YEMMUOHOM B
3Ton obnacTm He nepBbIv rog nogpan octaetcs Apple. CToMMoCTb 3TOM Mapkuy, Mo
oueHkaM 3KkcnepToB Brand Finance, 3a nocnegHun rog ysenm4yuaacb co 128,3 mapg oo
145,9 mnpa oonnapos, B HaCTHOCTK, Bnarogaps ycnexy HoBbiX NPOAYKTOB - iPhone 6 n
iPhone 6s.

B necATke cambix gopornx 6peHnos Mmmpa npencraBsieHbl Cpa3y HECKObKO
BbICOKOTEXHOJIOMMYHbIX KOMMAHNIM, Kak NpaBnio, pacnonioxeHHbix B CLLUA. BTopoe mecTo B
3TOM roay yaasnocb 3aBoeBaTb Google (94,2 mnpa oonnapos), onepeguelleMy Samsung
(83,2 mnpa nonnapos), KOTOPbIA ONYCTUIICSA Ha HUXKHIOK CTyMeHb NnoAnyma, HeCMOTpS Ha
HebonbLIOE yBENMYeHne cToumocTn bpeHaa.

Amazon.com (69,6 Mapg 40N1apoB) NoKa3as Ayylnn Nporpecc B AecsaTke, NOAHABLUNCH
cpa3y € 8 Ha 4 mecTo 6bnarogaps pa3BUTUIO YCyrn Prime (BOCTaBKM B Te4eHMNe AHS), B TO
BpeMs Kak Microsoft (67,3 mnpa oonnapos), CTOMMOCTb KOTOPOro NMPakTU4YeCcKn He
N3MeHWMacb 3a NoC/eaHUA rof, NepemMecTusCca Ha 5 CTPoYKYy.
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B To BpeMs Kak LeHa Tpex MapoK 13 nepson gecatku - Apple, Google n Amazon.com -
3aMeTHO BblpoCsia B abCONOTHOM Bbipa)KeHWWN, CaMble KPYMHbIE MOTEPU NMOHECN
McDonald's (42,9 mnpg), General Electric (37,2 mnppn) v Volkswagen (18,9 mnpa nonnapos),
OKasaBLIasacH B LleHTpe CKaHAasna, CBA3aHHOro C MaHUMyNALUAMN B BbIXJIONMHON CUCTEME.
CeTb BbICTPOro NUTaHMA N aBTOMOBW/IbHBIN KOHUEPH (06a aMepuKaHCKMe) B 3TOM roay
BbILWJIN 3@ Npefesibl MepBon 4eCATKN, PpacrnooXNBLLUNCL, COOTBETCTBEHHO, Ha 12 n 13
MecTax, B To BpeMs Kak Volkswagen onycTtunca ¢ 18 cpasy Ha 57 mecTo.
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LLiBeniuapuns B nepBon coTHe penTuHra Brand Finance npepctasneHa komnaHuen Nestlé
(23,4 mnpp ponnapos), KoTopas NoAHANACb Ha 37 MeCTO, NMPu 3TOM OTAEJSIbHbIM - U
NOBOJILHO yCNelwHbIM - 6peHaoM B cnucke 3HaunTcs Nescafé, okasaBwumincs Ha 226
CTpoyke. LLIBenuyapcKoMy MULLEBOMY FMraHTy yAanoChb onepeinTb CBOMX KOHKYPEHTOB,
BKJItOYas (PpaHLy3CKOro Npon3BoanTens MosioYHbIX NpoaykTos Danone (156 mecTo) u
aMepuKaHCKMn KoHuepH Kraft (235 mecTo).

CTOMMOCTb MapoK, He BOWEeALNX B MEPBYIO COTHIO, aBTOPbI UCCIeA0BaHMSA HE YKa3biBaloT,
no3ToMy 06 ycnexe oCTajlbHbIX LWWBENLAPCKNX KOMMAHUN MOXXHO CYANUTb JINLLb N0 UX
MecTaM B PeNTUHre n HaMeTUBLLENCA OUHAMMKE MO CPaBHEHMUIO B NpeablAyLWmnM OTHETHbLIM
nepuogoMm. Cyas no BCcemy, LWBENLAPCKUA (PUHAHCOBbLIN CEKTOP NepexmBaeT He nyyline
BpeMeHa: KpynHenwmne 6aHkn UBS n Credit Suisse 3aHsa1n, cootBeTcTBEHHO, 140 1 182
CTPOYKU, NOTEPSB HE MeHee 35 NOo3NLNA KaXKOblW.

Tak)Xe B CMNCKe NpourpasLLnX NO CTOMMOCTN BpeHa OKa3asnch: CbipbeBON Tpenaep
Glencore Xstrata, onyctuswuincsa ¢ 218 Ha 282 mecTo, cTpaxoBas KoMrnaHna Swiss Re,
rnepemMecTtuBWwasnca ¢ 278 Ha 317 mecTo, N 4YacoBasd Mapka Omega, cmeHusLasa 375
nosnuuio Ha 407-10.

Hennoxo nayTt gena y ctpaxoswmka Zurich, kotopbin nogHanca co 169 Ha 157 mecTo,
TeNIeKOMMYHUKALUMNOHHOW KOMMNaHNM Swisscom, 3aHaBLIEN 198 MecTo BMeCcTo
npowsorogHero 236-ro, 4acoso Mmapkn Rolex, pacnonoXmnseLlencs Ha 232 CTpoyke
BMecCTO 258-1, n MalWMHOCTPOUTENbHOIrO KoHUepHa ABB, coBepLUMBLLUErO CTPEMUTESbHbIN
B3s1eT ¢ 338 Ha 253 mecTo.

B To )Xe BpeMs ynana ueHa MapoK, KOTopble NpuHagnexaT KpynHEeNLnm
hapmaueBTn4eckum komnaHmaMm KoHdpenepauum, - Roche n Novartis 3aHsa1m B penTuHre
Brand Finance, cooTBeTcTBeHHO, 389 n 462 mecTa, caas cpa3y oT 30 go 50 no3nyun.
Oo6aBunMm, 4TO LWIBENLAPCKNI NpOnU3BOANTENb LEeMeEHTa Holcim, rogom paHee
PacnoNOXUBLINNCA Ha 378 CTPoYKe, Ha 3TOT pa3 BbibbIN N3 cnncka 500 camMbiX JOPOrmx
MapoK.

Poccuiickmne 6bpeHabl NnpeacTaB/iieHbl B peNTUHIe KoMNaHuamMm «CoepbaHk» (205),
«Jlykoun» (230), «Fasnpom» (299) n MTS (437 mecT0). o oueHkam Brand Finance, ux
CTOMMOCTb ynaJjia 3a NpoLwWJibii rof, UCKJKDYEeHMe COCTaBseT NNWb HePTAHAsA KOMMNaHUSA
«Jlykonn». bpeHabl «MarHnT» n «MeracoH», 3aHMMaBLUME B NMpoLorogHem penTtuHre 313
n 486 MecTa, Ha 3TOT pa3 He BowJM B cncok 500 camMbiX JOPOrMx Mapok Mupa.

LLIBENLIAPCKNE MAPKU

CTtaTbu no Teme

LliBenuapusa - Ha YeTBEPTOM MECTE MO KAaMUTaJU3aLNN KOMMAHUN
BanioTa v Cbipbe NOBANAAN Ha pe3yJibTaTbl KPYMNHENLLNX KOMOaHNN
Nestlé cTaBUT pekopd PbIHOYHOW KannuTaansaumu
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