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CnapocTu npmnHOCAT 6onbwunin goxond, 4em baHkoBCcKme ycnyrum (nestle.com)

BpuTaHcKasa KoHcanTuHrosas koMnaHusa Brand Finance, exxerogHo cocTassifitoLLan
penTunHr 500 cambix goporux 6peHaoB Mmupa, 23 niong onybamnkoBana CNMcok Hanbonee
LLeHHbIX KoMNaHui LLesenuapun. Echm B MmpoBoM penTuHre Nestlé ctont Ha 69-M MecTe,
CMNYyCTUBLUNCbL Ha CEMb NO3MUKMIA MO cpaBHeHUto ¢ 2017 rogom, To B KoHbeaepauum 31o -
camMas goporasi Mapka.
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Selon le dernier classement Suisse 50 de Brand Finance paru le 23 juillet, Nestlé est la
marque la plus chere de la Confédération.
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Brand Finance: Nestlé est deux fois plus cher qu’'UBS

CtoumocTb Nestlé B aTom roay - 19,37 munnnapna gonnapos. Pe3ynbTaT, NpaBAaa, He
bnecTawmn, nockonbky B 2016 roay skcnepTbl oueHUAn pupMy B 23,4 Munnmnapna v
rnomMecTuian ee Ha 37-e MecCToO.

Kpome Nestlé, B MnpoBon penTuHr ot LLBenuapun Bolwna koMmnaHma Cartier, npopBaBLUNCh
Ha 159-e mecTo € 223-ro, UBS cnyctuncsa Ha 174-e (146), dupma ABB okasanacb Ha 195-m
(222). CtpaxoBas komnaHusa Zurich cnyctunack ¢ 206-ro Ha 232-e mecTo, Credit Suisse
HEMHOro NogHANCs - ¢ 259-ro Ha 251-e. PapmaueBTm4eckn rmraHT Roche cgan no3nyum,
rnoMmeHsB 260-e MecTo Ha 268-e, He bnewyT Rolex - 274 (215) n Swisscom - 279 (227).

NobaBuM, 4TO B CTOMMOCTM ynann Mmapku Purina - 304 (271), Nescafé - 330 (303),
cTpaxoswmkm Chubb - 346 (282) n Swiss Re - 392 (351). BepoATHO, oXxngan ny4ywiero
coipbeBoin Tpengep Glencore - 495 (401). ®upma Adecco, npefocTaBnsoLas peweHns B
cthepe ynpaBsaeHnsa NnepcoHasioM, rnornasa B PeENTUHI BMepBble - OHa 3aHsAna 487-e MmecTo.

YTO KacaeTcCs BbileLlero Ha AHAX PENTUHIa WBENLAaPCKUX KOMMaHUM, TO AecsaTKa caMbiX
noporux BbirnaguT Tak: Nestlé, UBS (8,58 munnnappga), nmaep B chepe TEXHOIOrNYEeCKnX
peweHnn ABB (8,02), Zurich (6,99), Credit Suisse (6,49), Roche (6,25), Rolex (6,2),
Swisscom (6,04), Nescafé (5,18) n Swiss Re (4,45).

JIiobonbITHO, 4TO € Npowioro roga bosble BCcex Boipocaun B LeHe TAG Heuer (+55%),
Adecco (+41%), STMicroelectronics (+40%), Baloise (+35%) n Magqgi (+31%); ynanu B
ueHe - Julius Bar (-22%), Lindor (-12%), Novartis (-11%), Glencore (-11%) un Alpiq (-9%).
BrnepBble B peMTUHI BOLLUIN NPON3BOANTENb CJIYXOBbIX annapaToB 1 NpoTe30B Sonova (37-
€ MecT0), XuMmmnyeckasa komnaHusa Lonza Group (46) n 6aHk BCV (50).

Bo3Bpawasacb K MUPOBOMY PEUTUHIY, HaNOMHUM, 4TO U3 Poccun B Hero sowwin CbepbaHk -
129-4a (154), N'asnpom - 315-g (339) n Jlykonn - 363-4 (369) nosmuunn.

Kpome penTuHra cambix gopormx bpeHpos, Brand Finance BbinyckaeT penTuHru Hanbonee
A0pOrnx aBnakoMmnaHum, pyTbosnbHbIX KOMaHA U T.4. B 3ToM roay B cnmncke 50 caMbix
LLEHHbIX aBManepeBO34MKOB KOMMNaHMA Swiss nogHsanack ¢ 47-ro Ha 45-e mecTo.
Poccumnckmum AsapocnoT nepewen ¢ 25-n Ha 24-10 no3nyuo. B MMpoBOM penTuHre
doHOoBbIX BUpXX WBenyapckasa SIX nogHsanacb ¢ 7-ro Ha 6-e MecTo, poCT ee CTOMMOCTH
coctaBun 23%.
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