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Ny

Odmc Richemont, KkpynHenwen weenuapckon KOMNaHMM Knacca Jtokc, B benbsto. ®oTo:
Richemont

CornacHo unccnepnosaHuto Global Powers of Luxury Goods, nposeaeHHoMy Deloitte,
LWBenLapCcKme JIIOKCOBbIe KOMMAHUM aKTUBHO UCMOb3YIOT LN(POBbIE TEXHONOINN 1
BKJIaAblBAlOT 3HA4YUTE/bHbIE CPEACTBA B Pa3BUTUE COUMAbHBIX CETEN ANSA NMPUBAEYEHNS
KJIMEHTOB N YCKOPEHUA poCTa.
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Selon I'étude Global Powers of Luxury Goods réalisée par le cabinet Deloitte, les entreprises
de luxe suisses se tournent vers le numérique et investissent massivement dans |’utilisation
des réseaux sociaux pour attirer leurs clients et accélérer leur croissance.

Le luxe investit dans le marketing numérique

HecMmoTps Ha 3aMefpiieHne TeMNOB 3KOHOMMYeCKoro pocta B Kutae, EBpone n CLUA, pblIHOK
npeaMeToB pocKoLn npoaoskaeT pactu. B 2017 roay nponaxu 100 KpynHenwmnx
MUNPOBbIX JIOKCOBbLIX KOMMNaHUN yBenninnmcb Ha 10,8%, a cCOBOKYyNHas Bblpy4ka CoCTaBuia
247 mnppa oonnapos, oTMevyaeTcs B KoMMIOHMKe Deloitte. Mpnyem 6onblue BCEro Bbipocaun
npoaa>kn B NappoMepHO-KoCcMeTn4eckon otpacaum (+16,1%), Toraa Kak npogaku
JIIOKCOBbIX CYMOK CHU3UANCb Ha 1,1%.

Bo3rnaesnseT penTUHr KOMMaHun ¢ HanbonbWuM 06 beMoM NMpodak MpaHLYy3CKNN KOHLEPH
LVMH, Ha BTOpOM MecTe - aMepuKaHCKasa KocMmeTmn4yeckas komnaHusa The Estée Lauder
Companies Inc. 3aMblKaeT NMepByO TPONKY WBENLLApCKN XonanHr Richemont, B KoTopbii
BxonaT Cartier, Van Cleef & Arpels, Montblanc, Jaeger-LeCoultre, Vacheron Constantin, IWC,
Piaget, Chloé, Officine Panerai. Elwe oaHa wBenuapckas koMnaHus, Swatch Group,
OKa3aJilaCb Ha BOCbMOM MecCTe penTuHra. jobaBum, 4To No4Tn nonosmHa (48,2%) ot
obuiero obbema npoAaxk nNpeaMeToB pocKoLwK, nponsseneHHbix 100 Beaywmmm
KOMMaHnAMK, NPUXoanTCa Ha nepsble 10 KOMNaHUM penTuHra.

B uenom, B CeEKTOpe YacoB Kaacca JIIOKC AOMUHUPYIOT nponssoanTenn ns Lesenuapun n
FoHKOHra. Rolex 3aHuUMaeT 14-10 CTPOYKY penTuHra n sMecte ¢ Richemont n Swatch Group
reHepupyeT 6onee 86% npoaak NpeaMeToB POCKOLUW, NMPOU3BEAEHHbIX LUBENLAPCKNMU
KOMMNAaHUAMW KJlacCa JIIOKC. B penTuUHr Tak)xe BOLWAM Takue Wweenyapckme bpeHabl, Kak
Patek Philippe (45-e mecTo0), Audemars Piguet (51-e), Chopard (53-e), Breitling (74-e),
Franck Muller (84-e) un Richard Mille (90-e). Bce 3T komnaHun B 2017 roay nokasasnaum pocT,
npv 3TOM NX FOAO0BbIE MPOAAXKN YBEANYNUAUCH HaA 7,7%.

B obuwem, Bce 66110 66l NpekpacHo, ecnn 6bl HE 0QHO MaslIEHbKOE «HO». TpeTun
hbnHaHCOBbLIN roa Noapsaa PoCcT NPOAaXK B LUBENLLAPCKON NHAYCTPUN POCKOLLN OCTaeTCs
H>Xe obLeMnpoBoro yposHs. o csioBaM yrnpasafloLLEro NapTHeEPa U 3KCcNepTa ceKTopa
MoZbl U pockowu koMnaHuu Deloitte Switzerland KapuH Ceregmn, 3To CBA3aHO C TEM, 4TO
BCe BXOAALLME B PENTUHI LUBENLAPCKME KOMMNaHUM paboTatloT B IOBEAMPHON U 4YaCOBOM
oTpacaun: eCn B IOBEJIMPHOM CEKTOPE OTMEYaloTCA Xopowme pe3ybTaTbl, TO PbIHOK YaCcoB
HeLaBHO MepexXxua HernpoCcTblie BpeMeHa.

YT0 XXe BMSAET Ha pOCT nNpodaxk B cepe ntokca? 1o MHEHNIO aBTOPOB MCCNenoBaHUs, Ans
LWBENLLAPCKNX KOMMAHUA OAHUM U3 raBHbIX (haKTOPOB PoCTa ABASAETCA UM POBOM
MapKeTUHr. JIlokcoBble BpeHabl BKaAbiBaloT 3Ha4YMUTebHblE CPEeACTBa B
WH(OPMALMNOHHbIE TEXHOJIOTMX U Pa3BUTME COLMAJIbHbIX CETEN, CTPEMAChH MPUBJIEYb
HoBbIN Tnn notpebutenenm - HENRY. 3T1on abbpeBunaTtypon (aHrn.: High Earners, Not Rich
Yet) Ha3bIBalOT Nt0AEN, KOTOPbLIE UMEIOT BbICOKNE 00X0Abl M BOT-BOT CTaHYT OYEHb
6oraTbiMu. OHM HaxoA4ATCA MOA CUbHLIM BJIMAHUEM COBPEMEHHbIX TEXHOJIOMUIA 1 4acTo,
NMPUHMMas peLleHne 0 NMOKYMKe, OPUEeHTUPYIOTCS Ha CoLMarbHbIE CETH.

KpoMe ycnneHusa cBoero npucyTCcTBMUA B UHTEPHETe, OPpYrMM Ba>KHbIM UCTOYHMKOM poOCTa
aons MBemuapCKMX KOMMaHUM CTann nponaxu B Kutae. Mo nporHosam Ceregn, HecMoTp4
Ha HeonpeneneHHOCTb reonoJINTUHeCKnNX n SKOHOMNYeCKnNX YCJ'IOBI/IVI, ME)KD,yHapOD,HbIM



PbIHOK JIIOKCa MPOAOJIKUT PacTu, Tak KakK «anmneTUT» Ha npeaMeTbl POCKOLLN CpeaHero
KJlacca B CTpaHax C hopMmnpyrolwencs pbiIHOYHOM SKOHOMNKOW OCTAaeTCA HEN3MEHHbIM.
Kpome Toro, Kutam ctaHeT ewe 60nee Ba)KHbIM PbIHKOM: 60IbLUMHCTBO KOMMNAHWN
afanTMpoBaaM CBOW MapKeTUHIroBble CcTpaTernm, 4Tobbl Ay4we CoOoOTBETCTBOBATb
cneynduke 3ToM CTpaHsbl.

OTHOLUEHMNA clla 1 LWBenLapun
CtaTbu no Teme

40% NOKCOBbLIX YacoBbIX 6peHa0B OAOCTYMHbI B 9J1EKTPOHHON KOMMEPLIUN
B Kpn3unc JIIOKC CTAaHOBUTCS «AELleBE»

LLIiBeLLapCKMEe YaCOBLUVKW MOBbILLIAKT LIEHbI
LLIBenlapckme Yacbl «<HaTUKaau» 17 mmnanapaoB paHKOB
LleHbl Ha WBeNUapCKME Yacbl MEHAKOTCS U3-3a NMajeHusa eBpo

2Tmyeckasa pockoub Chopard
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