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NMaHoeMusa HaHecna ygap no weenyapCkom YacoBOW MPOMbILLJIEHHOCTU, HO B KOHEYHOM
nTOore KpU3mnc cTas KaTasn3aTopoM AABHO Ha3peBLUMX NnepemMeH. B uesiom, cornacHo
HOBOMY OTYEeTY KOHCaNTUHrosonm komnaHmm Deloitte, YacoBLMKM HacTpoeHbl bonee
ONTUMUCTUNYHO, 4YeM B 2020 rony, HO ornaceHns OCTalTCA - MHOTMe UITPOKK adanTupyoT
cBou BU3Hec-CTpaTermm K HOBbIM peasinsam.
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La pandémie a perturbé I'industrie horlogere suisse et, en définitive, elle a été le catalyseur
d’'un changement indispensable. L'industrie est plus optimiste par rapport a 2020, mais des
inquiétudes demeurent et de nombreux acteurs adaptent leurs stratégies commerciales
aux nouvelles réalités, selon le dernier rapport de Deloitte.

Comment se porte I'industrie horlogere suisse?

LLIBenuapckas 4acoBas NPOMBbILLIIEHHOCTb BOCCTaHaBIMBAETCS U pa3BUBAET HOBblE TPEeHb!
- TAaKOBbl HEKOTOpPbIE BbIBOAbI NCCNef0BaHNA, NpoBegeHHOro komnaHuen Deloitte B nepuog
C cepenuHbl aBrycta no Ha4vaso ceHTabps 3Toro roga. OT4HeT BKAOYAET OHIANH-0OMPOCHI U
becenbl ¢ 67 pyKoBOAUTENAMU BbICLLIErO 3BEHa YaCOBOW MHAyCTpun n 5558
notTpebutensammn, npoxuneawwmmm B Kutae, ®paHunmn, repmanmm, NroHkoHre, Utanum,
AnoHnu, CuHranype, Weenuapuu, AO3, BennkobputaHum n CLUA. NHbIMn crioBamu,
AOoKNand npeacTaBnseT cobor LUesnoCTHYIO U Pa3HOCTOPOHHIOK OLLEHKY CEKTOpa U
MO3BOJISET MOHATH, KakK «TUKaeT» COBpeMeHHada YacoBaa UHOAYCTPUA.

Mocne pe3koro CHMXXeHUs NpoAark B NPOLUIOM rofy M3-3a Mep, NMPUHATLIX MO BCEMY MUPY
AN COEePXXNBAHUA MaHAEMUNN, SKCNOPT LWBENLAPCKNUX YaCcOB celnyac cCHoBa HabupaeT
060poThIl. Tak, 24% ONpPOLLUEHHbIX MEHEOKEPOB YaCoBbIX OpeHA0B Kacca JIIOKC OXXNAOAIoT,
4YTO K KOHLLY roa rnokasaTenun npofa>k BEpHYTCH Ha OOKPU3UCHLIN ypOBeHb. Mexxay TeMm,
36% pecrnoHAEeHTOB CHUTAKOT, 4HTO AOKOPOHABUPYCHbLIN YpOBEHb ByaeT AOCTUMHYT K KOHLY
cnepyowero roga, a 25% He oxXnparT 3Toro go koHua 2023-ro. HecmoTpsA Ha pa3Hble
MHEHUSA, NpeacTaBuTenn nHaycTpum 6osee oNTUMNCTUYHbI, YeM FroaoM paHee: 77%
pyKoBoAMTENEN NO3UTMBHO OLLEHMBAKOT NEPCNEKTUBLI Pa3BUTUSA LLUBENLAPCKON YaCOBOM
MPOMBbILWIEHHOCTU Ha CNefyoLWwmnin rog, Ho OHM OXXMAAKT PoCcTa TOJIbKO B CErMeHTe 4acoB
cToumocTbio 0T 5 000 (ppaHKoOB. B LLenom, B 3TOM cekTope obbeMbl IKCropTa 3a nepsoe
nosiyrogue TeKyuwlero roga y>ke rnpeBbiCuan gonaH4eMU4eCKn ypoBeHb, 0OHAKO Apyrue
CermMeHTbl MoKa OTCTaloT.

Kak n B npowsioM rogy, 601bLWNHCTBO PeCrnoHAEHTOB CHUTAT Kntam KpynHenwmm
pacTyLMM PbIHKOM ANS WBENLAPCKON YaCOBOW NMPOMbILLJIEHHOCTU, 38 KOTOPbIM CieaytoT
CLLUA n NHouna. OnpoleHHble pyKOBOAMUTENN MOYTN eguHOAYLIHO (96%) oxuaatoT pocTa B
KuTae, npn 3TOM B NPOLLJIOM FroAy 018 IKCMOopTa Weenuapckmx 4acos B NMogHebecHyto
yBenu4unace 6osnee 4em B ABa pasa.

JIlobonbITHO TO, Kak OTpac/ib aganTUpyeTcs K HOBbIM TeHAaeHuUnsam. CornacHo
nccnenoBaHuo, Noaep>XaHHble Yacbl CTAHOBATCA BCe Bonee nonynsapHbIMU cpeaun
notpebutenen. Moyt KaKAbll TPETUN N3 ONPOLLUEHHbIX NOTEHLMAIbHbIX NMOKynaTesnen
3a8BuU, 4TO B 6avKanwmne aBeHaguaTbh MecsiLeB OH, BO3MOXHO, 3ax04eT npmnobpectu
6biBLUME B ynoTpebneHnn 4yacbl - 3TO NoYTM Ha 50% 6onblue, 4emM B NPOLLIOrOOHEM
nccneposaHnm Deloitte. MOTUBBI, KOTOPbIMU PYKOBOACTBYIOTCS Xenawlme KynmTb
CEeKOHA-XeHA Yacbl, MOryT 6bITb CaMbiM/ pa3HbIMU. Hanpumep, 44% onpoLUeHHbIX 3a8BUaN,
4YTO 3TO N03BOJINIO OBbl UM NpMobpecTn xenaemyto Moaesb ropa3no gewesne; 31%
rnokKynaTesien B CBOK o4yepenb XOTAT npnobpecTn 4acbl, KOTopblie bosiblue He
npon3BoasaTcs; 26% pecnoHAEeHTOB AeNatoT 3TO U3 MHBECTULIMOHHbLIX coobparkeHunn;
HakKoHeL, YeTBepTb yH4aCTHMKOB OMNpoca BbiIbMpatloT noaep>XaHHbIE YacCbl N0 NPUYnNHE
3KOJIOrMYHOCTU. Mpon3BoANTENAM YacoB 3Ta TEHAEHUMA NAET Ha NoNb3y, U 65%
pykKoBoAUTENEN BHEAPSAIOT CTpaTernm Ans co3fgaHus cepTuuumMpoBaHHOr0O pblHKA
ObIBLLINX B yroTpebneHnn 4acos.

Ewle ogHMM Ba>XHbIM TPEHAOM OCTaeTCs 3KOJI0MMYHOCTb. 72% 4acoBbix OpeHaoB
NHBECTUpYIT Bonblue cpeACcTB B YCTONYMBOE pa3BuUTME, YTOObI YMEHbLUNTbL YrNepoaHbIN
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cnen v yaoBeTBOPUTL 3anpockl noTpebutenei, 60% KOTOPLIX YYNTLIBAIOT 3KOJIOrMYECKYIO
6e30nacHOCTb NPU MPUHATUN PELLEeHUA 0 NOKYMNKe, B YaCTHOCTU, 3TUYHOCTb NOUCKa
NOCTaBLLNKOB 1 BO34ENCTBME MaTepuasioB Ha OKpYyXKatoLlyto cpeay. Mpo3pavyHoCcTb U
NMPOCNEXNBAEMOCTb B LIEMNOYKe NOCTABOK MMEIT peLlatoliee 3Ha4YeHNe y)xe cenyac u
OCTaHYTCS TAaKOBbIMM B OyAyLLEM.

3a nocsegHmne 18 Mecsues WBenUapckas 4acoBas NPOMbILWLNIEHHOCTb YCKOPEHHbIMU
TeMnaMuy ocBanBaJsia chepy OHIaNH-NPOAaXK, N 3Ta TeHAeHUMA npofosnkaeTcs. NoTeps
06beMOB NpoAak U3-3a COKPALLEHNS YMCla NyTeweCcTBEHHUKOB N 3aKPbITUS Mara3mHoB
oT4YyacTu Bblsla KOMNEHCUPOBAHA POCTOM aKTUBHOCTU B NIHTepHeTe. 67% ONpOLUEeHHbIX
PYKOBOAUTEsNIEN CHUTAIOT, YTO «XKUBbIE» NpoAakn byayT NpoaosKaTb 4OMUHUPOBATL, HO
ungpoBmnsaumnsa bygeT ycKopsaTbCsa - MOYTW NOJIOBMHA BCex noTpebutenen xoTaT NoKynaTb
B MHTEPHeT-Mara3mHax, coumnasibHbIX CETAX WIN Ha OHJIANH-ayKLMOHaX.

MexaHN4YeCKUM YacaM y>ke OAaBHO npeapekatoT rubesnb, oTMeyas, YTo OHU yCTynatoT
CMapT-4yacaM, 04HaKo, 23% noTpebuTenen HOCAT Kak TpaaNLMOHHbIE Yacbl, Tak ”
TEXHOJIOrNYHble AeBalchl. MOYTN Ka)kabl MATbIA MOKyNaTeNnb NnpnobpeTaeT Yachl B
KayecTBe MHBECTULUMW, a NMPpeacTaBUTENN MOJIOAbIX MOKONEHUA Y 1 Z npu Hannyum seibopa
NpeanoyYnTaloT He «YMHbIE», @ POCKOLLHblE MeXaHn4Yeckune Yacol. B obuiem, nepedpasmpys
N3BECTHOE BbICKa3blBaHMe Mapka TBeHa, MOXXHO CKa3aTb, YTO CJIyXM O CMEPTU YaCOBbIX
MEexXaHN3MOB OKa3aJ/InCb NpeyBesIMYEeHHbIMU.

B 6yayuieM, Kak cHuTatoT aHanuTukm Deloitte, cnocobHoCTb pacno3HaBaThk, NMpeaBuaeThb U
NMPOaKTUBHO afanTUPOBaThCsA K TpeboBaHMAM MeHsIoLencs cpeabl byneT oTanyaTh Tex,
KTO B YAaCOBOW MHAYCTPUN NMPOLIBETAET, OT TEX, KTO NMPOCTO AEPXKUTCSA Ha NJaBy, CTapasich
BbIKUTb.

LLiBenuapus
CtaTbu no Teme

BeccMepTHbI K WBenuUapckme Yachbl?

Baselworld nepeHoCKUTCA Ha HeonpeaeaeHHbIN CPOK, a HacoBas UHAYCTPUSA 3aMednseT xoa
Jlyquine yacbl Mnpa - ot XKeHesbl 10 CaHKT-MNeTepbypra
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KoMy NpyuHaaneXxunT WBenLlapckasd YacoBas MPOMbILLIJIEHHOCTbL?

Kak annaemMmnsa KOpoHaBMpyca NOBAUAET Ha WBENLLIAPCKYO YaCOBYIO MHAYCTPULO?
LLiBenulapckasa YacoBas MHAYCTPUA: KPU3UC Mo3aan?
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