=]
OnybnmkoBaHo Ha LLBenuapmsa: HOBOCTU Ha PyCcCKOM fA3blke (https://nashagazeta.ch)

Bbi30Bbl LUBEULLAPCKOU 4YaCOBOM
mHpycTpum | Les défis de I'industrie
horlogere suisse

Auteur: 3appuHa Canumosa, , 11.12.2025.

.........

LLITa6-KBapTv|pa Swatch Group B Bune

Kak wBenuapckmne Nnpon3BoamMTenn 4YacoB pearvpytoT Ha crnag obbeMoB npoaaxk? M kak
OHW a4anTUPYITCS K U3MEHEHUAM pPbiHKa?

Comment les fabricants de montres suisses réagissent-ils a la baisse des volumes ? Et
comment s’adaptent-ils aux changements du marché ?

Les défis de I'industrie horlogére suisse
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hapMaLeBTUYECKOM NPOMbILLINAEHHOCTU, HO U ANA elle 0O4HOr0 CTOoJMNa HalunoHabHOro
3KCMNopTa - YacoBoWn nHAycTpuun. Npobnema cokpalleHns o06beMOB, C KOTOPOW YacoBble
MapKKN CTaNIKMBAKOTCH Y>XK€ HECKOJIbKO JIET, B NocsiegHee BpeMs TONIbKO YCUINIACh.

CornacHo nocnegHen NMeLLLENCa CTaTUCTUKE, B OKTABpe 3KCNopT LWBEeNLapCckux 4Yacos
cocTtasun 2,24 mapn paHKoB, 4TO Ha 4,4% MeHblle, 4Yem B npeabigyuiem roay. B
ceHTAbpe oH cokpaTuacs Ha 3,1%, a B aBrycTe oH ynasn Ha uenbix 16,5%. B uenom, 3a
necatb MecsueB 06beM akcnopTa coctasun 21,2 Mapa ppaHKoB, 4TOo Ha 1,6% HuXxXe, 4yeMm
rogom paHee.

9kcnopT B CLUA, Ba)KHENLIWA ANA OTPaCan pbIHOK CObiTa, cokpaTunca Ha 47%. HanoMHumM,
4YTO B HaYasie aBrycta BawunHrtoH BBen nowsnHbl B pasmMepe 39% Ha MMMNOPTHLIE TOBapbl
n3 Leenuapuun. B Hosibpe cTpaHbl 3aK104UIM TOProsoe corsaweHve, 6narogaps
KOTOPOMY MOLLNHBI Obl/IN CHUXXEHbI 40 15%. B Mecsubl, npeawecTBOBaBLUME BBEAEHUIO
MOLUINH, NPOU3BOAUNTENN YCNEeNn NOoNoJIHUTL cBoUu ckagbl B CLUA. CokpaTuiacsa Takxe
3KCMopT 4YacoB B AnoHuto (-5,6%) n BennkobputaHuto (-7,4%). B To xxe BpeMsa KNTaNCKnNn
PbIHOK AEeMOHCTPUPYeT MPU3HaKM BOCCTaHOBAEHMUA: 3KCMOopT B NogHebeCcHyo BbIPOC Ha
13%, B TOHKOHT - Ha 2,4%, a B CnHranyp - Ha 6,6%. CnibHbI poCcT 3adukcmpoBaH B OAD
(+40%) n ®paHuumn (+11%).

Kak nuweT Le Temps, n3-3a CHMXXeHNs o6 beMOB Npofak B 0Tpac/v HAMEeTUACHA TPeHA Ha
yCUJieHne 3/INTapHOCTU LWBENLAPCKUX HYAaCoB - NX KOJIMYECTBO COKpallaeTcs, a ueHa
pacTeT. 3a TpMauaTb JIeT, HanpuMmep, KoJIM4eCTBO IKCNOPTUPYEMbIX HYaCOB COKPaTUIOCh B
ABa pa3a, ¢ 6onee 4yem 30 MSIH eAMHUL, A0 NPUMEPHO 15 MAH. B To )Xe BpeMs X CTOMMOCTb
yBesin4maacb NoYTn B YeTbipe pa3a, NpesbicMB 25 mapa ppaHKoB B 2024 roay. Ecnn
paccMaTpuBaTb TOJIbKO CaMble JOoporne Moaenm, To Yacbl CToMMocTbio 0T 25 000 o 6onee
100 000 hbpaHKOB (3KCMOPTHYIO LLEHY HY>XXHO YMHOXWUTb Ha ABa, TPU WK YeTbipe, 4TobbI
MONYY4NTb PO3HUYHYIO) COCTABASAIOT MOYTU TPETb OT 06LLLEN CTOMMOCTU, XOTS UX OONS B
obbeme npodak CocTaBNAeT TOJIbKO 0K0J10 1%. Mpn 3ToM BCe BonblLuee 3HaYeHne
npuobpeTarT HECKONLKO OTAEbHbIX KPYMNHbIX bpeHaos. Ona cpaBHeHMA: 060poT OT
npofnax< 4acos Cartier (okono 1,8 mnpa ppaHKoOB) NMpeBbILLAET COBOKYMHbIN 060pOoT
Vacheron Constantin, Jaeger-LeCoultre n Lange & Séhne (1,2 mapa ¢opaHKOB).

OpueHTaumMsa Ha NPEMNYM-CErMEHT NoAHMMaeT BONPOC O COXPAaHEHNN NPOMBbILLIEHHON
6a3bl B CEKTOpPE, TaK KakK CHMXeHne o6bemMoB B OCHOBHOM 3aTparmBaeT HaYvasibHbIN U
CpefHWUN LEeHOBbIe CErMeHTbl, KOTOPbIE XXMBYT 3a CY4eT KpynHoMacwTabHoro
npon3BoAcTBa. 3Ta Nnpobnema KacaeTcsa NOYTU UCKN4YMTEeNnbHO Swatch Group -
nocnefHen WBenLApPCKON KOMMNaHUM, KOTopas NpoAoJKaeT BbiMyCKaTb AOCTYMHbIE Yachl
MaCCOBOIro Npon3BOACTBa C TakuMu bpeHaamm, Kak Tissot nnm Longines.

NcTopuydeckn Swatch Group cnocob6cTBOBala COXPaHEHUIO HOY-Xay MEeXaHUKN: UMEHHO Ha
MeXaHW4YeCcKune Yachbl, a He Ha KBapLeBble, MPUXOANTCSA BECb POCT, 3adMKCUPOBAHHbIN C
Ha4vasia HyneBbix rogoB. OAHaKo CHUXeHne 06bEeMOB NMPUBOAUT K U3OLITKY
MPOM3BOACTBEHHbIX MOLHOCTEN. ManeHbKne KOMMaHnn, 3aHNMatloLWmMecs N3roToBJEHNEM
4YaCoB MO 3aKa3y A/ CTOPOHHUX KJIMEHTOB, bosiblUue He MOryT 3apabaTbiBaTb Ha obbeMax u
y>Xxe nepecmaTpumBatoT cBot bnsHec-moaens. Swatch Group, B CBOlO o4epenb, AenaeT
CTaBKYy Ha MHHOBaLWN N NOBbILWLEHNE TMOKOCTU NPON3BOACTBEHHbLIX MOLHOCTEN. pnMepoM
MOXKET CJIY>XUTb AEMOHCTPALMOHHAA MacTepckas «Smartfactory», oTKpbITas B 04HOM 13
uexos ETA B 'paHxe (npoMbiwneHHOM LeHTpe Swatch Group). NobbiBaBwmne Tam
XXYpPHanncTbl Le Temps obHapyxunam poboToB, MHHOBALMOHHbIE CTAaHKU U MaJIEHbKYIO
KOMaHAy, COCTOSLLYI0 U3 BbIMYyCKHUKOB lMonnTexa - nccnepgosaTesien, MEXaHUKOB,
NH>XeHepoB, poboToTeXHNKOB. B cnepywowem rogy 6yayT BHeApPEHbl HOBble CTaHKMN,
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CMOCOBHbIE N3rOTOBUTb OCHOBHbIE MAACTUHBLI MEXAHWU3MOB 3@ HECKOJIbKO MUHYT U
obpabaTbiBaTb MUJIJIMOH OANHAKOBbLIX AeTasliern Ui oaHy e QUHCTBEHHYIO AeTallb, YTO
3Ha4YUTEsIbHO YCKOPUT NPOU3BOACTBEHHbIN UMK, Swatch Group nog4epKMBaeT, 4TO peyb
noet He 06 ycTpaHeHun paboynx mecT, a 06 aganTaumm K pbiHKY. Kak oTtmeTun B becene ¢
XXypHanucTtamm rnasa Swatch Group Huk Xanek, «Mbl CTanm 4eMrnmoHamMmu rno
NnPOn3BoOACTBY HEDOONLLLUMX CEPUN, N B KOHEYHOM UTOre rmbkocTb NnpuHocuT nobeny». Mo
€ero cJs1oBaM, cerogHsa KoMrnaHusa MoxeT «bblTb peHTabesibHOW NMpu NPOU3BOACTBE ThICAYN
WTYK, TOrga Kak paHblle HY>XHO 6b1s10 MPON3BOANTL HECKOJIbKO AECATKOB ThICAY>».

Oob6aBunMm, 4TO B OKTADOpE B LLEHOBbLIX CErMeHTax Habaganacb NPoTMBOpPEYMBasa AMHaAMUKA.
[loporune 4acbl C 3KCMopTHoOM cToumocTbio 6onee 3000 ppaHkos BnepBbie (!)
3aOUKCMpPOBaAIN 3HAYNUTESIbHOE CHUXeHWe Ha 7,1%. HanpoTue, 3KCNOPT B LLEHOBOM
cermeHTe oT 500 oo 3000 dpaHkoB 3a WTYKY (+9,4%) n B cCaMOM fgeleBoOM CcerMeHTe o
200 cppaHkoB (+8,3%) 3Ha4YnUTENIbHO BbIPOC, YTO YaCTUYHO KOMMNEHCMPOBAJIO NageHve B
CaMoI BbICOKON LLEHOBON KaTeropun. BoaMo>XHO, peyb nget o koppekuyumn. Tak, B CLLUA n3-
3a NOLWWJINH 1 NafeHnsa gosapa Weenuapckme HYacbl Knacca JIloKC NogopoXKaam Ha TpeTb
(v BpA4 Nn yperynmpoBaHne TaMOXXEHHOro criopa npmeBeaeT K TOMY, Y4TO y)Ke NPpUHATbIe
peLleHns 0 NoBbILLEHNN LeH ByayT oTMeHeHbI). JIOrM4HOo, 4To noTpebutenn obpatnam ceomn
B3rnaf4 Ha Yacbl Apyrnx cermeHToB - Swatch Group sBHO 3auHTepecoBaHa B TOM, 4YTOObI
3TO CTaJ10 AOJIrOCPOYHOWN TEHAEHLMNEN.
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