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B LLiIBenuapum 3anpeTaT nortepThbie
A>XKMHCbI | Des entreprises suisses
renoncent au sablage des jeans

AsTop: Jiogmnna Knot, XXeHeBa , 12.01.2011.

CKopo MoAgHble O)XUHCbl 6yayT BbirnageTb BOT Tak (© Keystone)

OT Npogaku CTo/lb MOOHbIX OXXWHCOB B MOHOLWEHHOM CTuUe, C BblIbesIeHHbIMU NOJI0CKaMU U
NCKYCCTBEHHbLIMM noTepTocTaAMU, B 2011 roay 0TKa3biBalOTCS WBENLAPCKNE TOProBble
ceTun Migros n Manor. 13rotoBneHne nx BpegnT 340p0Bbio paboynx, Nnpnesoas K
3abo01eBaHNI0 CUIMIKO30M.
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Les accros du shopping ne sont pas les seuls a payer le prix fort de la mode des jeans
délavés: de nombreux ouvriers chargés de procéder au sablage de la toile tombent
malades.

Des entreprises suisses renoncent au sablage des jeans

He TonbKo «KpoBaBble» adpuKaHCKME BPUIIMaHTbI U HaTypaJibHble MeXa YrpoXKatoT
penyTaunm coBpeMeHHbIX MogHuL. CKopo UM npuaeTtcsa B OykBasibHOM CMbIC/ie CJIOBa
ocTaTbCs 6€3 WTAaHOB: OKa3bliBAaeTCsl, Takas NMonyJssipHas 1 AeMoKpaTUyYeckas oaexnaa,
KaK O>XUHCbl, MOXKeT BblTb CMepTesibHO OMaCHOW ANs Tex, KTo ee npoussoauT. Ons
NnoJsly4eHust KpacnBoro apdeKkTa NoTepToCTU AXKNHCOBYHO TKaHb obpabaTbiBatoT
cneunanbHbIM NMOPOLLUKOM U3 ABYOKUCU KPEMHUS, MPUBOASALLNM K 60Ne3HN TIerknx nog
Ha3BaHUEM CUJINKO3.

MNMeckocTpynHasa obpaboTka 6plok B AyXxe aMmepukaHCKux koeboes TpagnLMOHHO Benach
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BPY4YHYIO CcrieyanbHbIMN MUCTOSIeTaMun, BbiMyCKaloLWMMM No4 HAaNnopoM Necok Ha
OXKWHCOBYHO TKaHb. IMEHHO OHa No3BONSEeT NoJy4nTb HepaBHOMepPHoOe obecuBeynBaHme,
KoTopoe 6osiblle LEHNTCS MPOM3BOANTENAMN N CTUANCTaMU. K TOMy XKe 3Ta TEeXHUKA
ropa3fno npoLie n gewesse, 4em CTUPKa C KAaMHAMU U pyYHasa HexuMmmn4yeckan obpaboTka
cneumanbHON HaxkgadHom bymaronm nnam nasepom. B EBpocotose paspelueHHoe
coaep)xaHue OBYOKMUCU KpeMHUs B abpa3nBHbIX cpencTBax coctasnseT 0,5%, 8 CLUA 1 %.
Bo MHormnx atense Typuun, banrnagewa, Ermnta n Kutas oHO B peasibHOCTWN AOCTUraeT
80%! Typuwnsa cTana nepBon cTpaHou, roe B MapTe 2009 roga Takas TexHMKa bbina

oML manbHO 3anpeLlieHa, HO MHOrme NPon3BoAUTENIN NCMOJL3YIOT ee, KakK 1 npexae.

«Abpa3mnB, cooepKaLLMNCA B NeCKe, NPOHMKAET B NIerkKmne 4YesloBeKa 1 nposoUnpyeT
pa3BuUTME NeroYHbix 6onesHen, BNAOTb A0 NMOTEPU BOSMOXHOCTU AblwaTb. CMAMKO3
MN3BeCTeH yXe ¢ 19 BeKa, Toraa oT Hero cTpaganu waxrtepbl. Ho B Ty anoxy 6one3Hb
nporpeccmpoBasa 20 neT, a cerogHa HEKOTOPbIM pabo4ynm, N3roTaBaANBaOLLNM HOBbIE
KONNEKLUNN OXKNHCOB, AOCTAaTOYHO LWeCTn Mecsues, 4Tobbl 3abonetb!» - noscHuN MaTtTmac
LLInerenb, OTBETCTBEHHbIN 3@ PeKJIaMHbIE KaMMaHNW WBENLLAPCKOro NpaBo3aWmMTHOro
obveaunHeHns bepHckaa Oeknapaumsa. LLsenuapckme NnpaBo3alUTHUKM NPUBETCTBYIOT 3TO
peweHne Manor n Migros, HoO xoTenun 66l NONTK ewe fanblle: 06493aTb MapKKU BbINJIa4MBaTh
KoMMeHcaumio 3aboneBwnmM paboTHMKaM.

B npownom nekabpe komnaHms Migros NnpuHsana peweHne o HeMeaJJIEHHOM NpeKpalLeHNn
npoAa>kn NoTepThiX OXXMHCOB, @ Manor NnpncoeamHUTCA K HeEMY CO BTOPOro NoJslyroams
2011 ropa. O6 >ToM chupmbl coobwmnm B nepenadve «10 for 10» Begywiero
HemMeLKoA3blYHOro TenekaHana LWeenyapun SF. Tonbko fo KoHua 2011 npofatoT TepTbie
O>KUHCbl Mapkn H&M, Levi’'s u C&A, n oo KoHua 2012 rona - mapku Lee, Wrangler et
Benetton.

K KaMnaHun NpOTUBHUKOB OBYOKUCU KPEMHUSA HE NMPUCOEONHUINCH LLIBENLLAPCKNE
Toprosble ceTu Schild n Globus. 3aecb NpogatoT He TONIbKO COBCTBEHHYO NPOAYKLNIO, HO U
I>XMHCbl MapokK Armani, Prada, Versace nnn Dolce&Gabbana, B konnekumnm KoTopbix
oCTaeTCa MOAHas noTepTas AXWUHCOBKaA. «Mbl paboTaeM CO MHOrMMN MapKaMu 1 OOJIXKHbI
06CyanTb C HAMK, YTO Mbl MOXXEM N OOJDKHbI cAaenaTb», - nosacHUA cnukep Globus KOpr
BenbTn.
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