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B KaKMX KOMNaHUAX Npeano4YmTaloT
paboTaTbh WBeHULaApPCKUe cTyaeHTbl? | Les
employeurs idéaux des jeunes diplomés
suisses

AsTop: Onbra KOpknHa, basensb , 12.10.2011.

Odmnc Google B Lilopnxe ocTaeTcsa caMmbiM BOCTpeboBaHHbIM MeCcTOM paboTbl cpeaun
OVNMJIOMUPOBAHHbIX CMELNaNNCTOB B pa3HbiX 061acTAX HaykKn. IX MOXXHO NOHATb... (DR)
Cnuncok cTa nyywunx pabotomatenen 2011 roga, nzbpaHHbIX MOSIOABIMU CrieLNANNCTaAMM
LLiBenuapun, 6bin onybamkosaH XxypHanoMm Universum Top 100. PEUTUHI naeasnbHbIX ANs
Kapbepbl NpeanpuaTuin, eXXerogHo BbiNyCKaeMbll B A€BATU CTpaHax, BK4Yasa Poccuio n
CLUA, - TOYHbIN BapoMeTp aKTyaslbHbIX TEHAEHUUA B MUPE TPYAOYyCTPONCTBA U
npodeccnoHanbHbIX NPeANOYTEHNIA HOBOIO MOKOIEHUS.

|

La liste des 100 employeurs les plus attractifs du pays, publiée en Suisse par le magazine
Universum Top 100, figure parmi les éléments clés dans le domaine de I'Employer Branding
et reflete des tendances actuelles sur le marché du travail ainsi que les objectifs de carriere
de la nouvelle génération de spécialistes.

Les employeurs idéaux des jeunes diplomés suisses
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AVNJOMUPOBAHHbLIX CNEeLMannCcToB - KOMNaHum LLiBenuapun oxBaTbiBaeT BCE BO3MOXHbIe
chepbl NpoecCuoHaNbHOW AeATeNbHOCTN, OT Hay4HbIX UCCNefO0BaHUN U BbICOKUX
TEXHOJIOrN A0 MapKeTUHIra, SKOHOMUKK 1 6aHKOBCKOro aena. PesynbtaT rnobanbHoOro
onpoca 6onee 9000 cTyneHTOB, CMNCOK CTa Nydwunx pabotonatenen 2011 ropa
(«Universum Top 100 Switzerland») - He TONIbKO K/1lO4EBOW 3J/IEMEHT LWIBENLAPCKOro
«Employer Branding», HeoTbeMnemMas 4acTb UMUAXKA KOMMNAHWUA, HO U aBTOPUTETHbLIN
NCTOYHUK MHOPMaL KM 0 NepcrnekTnBax KapbepHOro pocTa B JIOHE NpeanpuaTui,
obocHoBaBLLUMXCA Ha Tepputopun KoHdenepauynmn. Mo MHeHUIO cneymnanncTos, Bce bonblie
CTYyAEHTOB B NOMCKax paboTbl ONMPaOTCA Ha PENTUHIU, XapaKTepU3yloLwme KOMMNaHUIo
MMEHHO Kak paboTofaTens, a He TONbKO C TOYKM 3peHns ee rogosoro obopota un
MONOXKEHNA HA MEXAYHapOOHOM pPbIHKeE.

NTakK, B Kakux KOMNaHUaxX npeanoymTatoT paboTaTb Monoable WBenUapckme
cneunanancTbl?

B rno6anbHoM onpoce Universum Communications 3a 2011 rog npuHsanam y4actue 9 165
CTYAEHTOB, NPOAO/IKAKOLWNX UK 3aKaH4YMBaoLWmMX y4eby B ogHon 13 Hanbonee
BOCTpeboBaHHbIX 9KOHOMUKOW Chep: NpegnpuHNMaTEeNbCTBO U KOMMEPLUNS, UHXEHEPHbIE
N eCTeCTBEHHbIE€ HayKN, NHPOPMaLMOHHbIE TEXHOOM K. Ka)Kabl y4aCTHUK Bbibpasn cBOUX
noeasnbHbIX paboTogaTenen us NpPeaIoXKeHHOro cnncka 130 KoMnaHum A NPenIo KNI
cobcTBEeHHbIe pekoMeHpauun. B uensax o6bekTUBHOCTU, MepBOHAYaIbHbIN CANCOK Bbin
COCTaBJ/IEH HEe3aBUCUMbIMUK 3KCNepTamMun, fabbl nCkN4YnTb Ntoboe BAnsaHMe npeanpuaTuin
Ha CBOIO NO3MLUMNIO B PENTUHTE.

EcTecTBeHHO, CyOBEKTUBHOCTb NPU OLLIEHKE TOro UJIM MHOIO MOTEHLINAIbHOrO
paboToaaTens HensbexxHa. Ha MHeHMe MosoAbiX CreLnasncToB O NMPUBJIEKATENbHOCTY
TOWN MW NHOW OTPACaN NN KOMMAHWUN MOTYT MOBANSATbL COCTOSIHME HAaLUMOHaIbHON 1
MEeX1YHapO4HON SKOHOMUK, MOJINTUYECKME COObITUA UK CoLManbHble acnekTbl. OQHaKo,
NoAYEePKUBAOT CNEeLnasncTbl, B KOHLE KOHLOB, peLlatollee 3Ha4YeHne, HeCMOTPS Ha Bce
BHELIHNE U CyObeKTUBHbIE (DAKTOPbI OLIEHKM, UTPAET UMEHHO MMUOXX KOMMAHUN KaK
paboToaaTensa u MecTa AJis NepCneKTUBHOro NPotecCcruoHaIbHOro Pa3BUTUS U
KapbepHOro pocTa.

2010 ron, HECOMHEHHO, OKa3asiCA He CaMbIM CMOKOWHbLIM B 3KOHOMUYECKOM U
NOJIMTUYECKOM NnaHax: NpobsieMbl B 30HE €BPOMEenCcKon BaatoThbl, MOCNEACTBUSA HEPTAHON
KaTacTpodbl Ha nnaTgopme BP n nssepxxeHnsa synkaHa B VicnaHgnu ganu o cebe 3HaTb BO
BCeX CTpaHax, un Lsenuapus He cTana UCKaYeHneM. Ho, B OT/In4Me OT CBOUX Ccocefnien,
KoHenepauma cMornia ycToaTb nepepn noTpAaceHnsMu pUHaAHCOBLIX KPU3NCOB N faxe
nepexxunna 3a NpoLleLlni rog HeEKUN B3NeT Ha pbiHKe Tpyaa. Bnpoyem, weenuapckme
CTyLeHTbl OKa3asInCb BMOJIHE NOCsiefoBaTe/IbHbIMU B CBOUX OLLEHKaX, N B peNTUHre
naeanbHbix pabotonaTtenen 2011 roga He HabnwaaeTCca KapAMHANbHbIX U3MEHEHUI MO
CpaBHEHUIO C oNpocamMu NpoLbIX NeT. YTo, B CBOIO o4vepenb, CBUAETENbCTBYET O
CTabnsibHOM NOJIOXKEHUN NUANPYIOWMX Ha NPOTSKEHUN HECKONBLKUX NeT NpeanpusaTun.

Cnuncok cTa nyywmnx komnaHuin LLsenuapun onsa cneunanmcTtoB SKOHOMUYECKon cdepsbl
BO3rnaBuan nuuieson koHuepH Nestlé, 6aHkun Credit Suisse n UBS, 3a KoTopbIMKu cregytoT
Google, L'Oréal n Swatch Group. Byayuwmx nHxxeHepos npmsaekatT rpynna ABB, nuaep B
061acTn TEXHOIOM M AN 3IEKTPOIHEPreTUKN U aBTOMaTM3aLUmnn, TPAHCNOPTHLIN TMIraHT
Alstom, cneumanncT ¢ MUPOBbIM UMEHEM B NMPOU3BOACTBE 0O00PYAOBaHUSA, SHEPreTUYeCKmnxX
TEXHOJIOrNN 1 XKEeNe3HOL0POXXHOro TpaHCcnopTa, a TakxXe Siemens, He HY>XAalLWMNCca B
npencTtasseHnn. Google, IBM n wBenuapckue xenesHnble goporun SBB CFF FFS



NpPoOAOJIKAT CMUCOK JINAEPOB, KOTOPbLIA 3aBEpLUalOT, COOTBETCTBEHHO, HAa CEAbMOM U
BOCbMOM MecTax, Nestlé n Logitech.

OnnnoMmupoBaHHbIe CneunanncTbl B chepe eCTeCTBEHHbIX HayK MO-NpeXXHeMy oThaloT
npeanoyTeHne apmaueBTuyeckmm ruradHtam Novartis, Roche n rpynne Nestlé, Ho He
OTKa3blBAKOTCA OT NocToB B PefepasbHON agMuHuUcTpaunm, Google nnmn Bayer. Beibop
MON04bIX CNeunanncTosB B 0671aCcTn MHHOPMALNUOHHbBIX TEXHOJIOMNI TaKXe He yaANBUI
cocTaBuTenen penTuHra: ero sosrnasunnum Google, IBM n Microsoft, wusenuapckui
nponsBoanTenb NepndepunHbiX YCTPONCTB AN KoMnbloTepoB Logitech, 6aHkn Credit
Suisse, UBS v nnaoep TeNeKOMMYHUKALMOHHbBIX TEXHOIOMMN Swisscom.

3a npowealwmnin rog HeEKOTOpble NPpeanpuaTUS COBEPLUNAN 3HAYUTESIbHbIN NMPOPbLIB B
pentuHrax Universum Communications. Tak, oMHaHCOBbIA ruraHT J. P. Morgan, KOHLEepH
ABB 1 komnaHus Microsoft Bownn B Ton-30 naeanbHbiX pabotonatenen ona CTyoeHToB
3KOHOMMYECKMX haKybTeToB. Cpean NHXXeHepoB MOoMnyAapHOCTbIO CTasn NOJIb30BaThCA
WBENUapPCKUN 3HepreTnyecknm KoHuepH Alpiq n rpynna Schindler, oanH n3 Begywmx
MWUPOBLIX NpOn3BOANTENEN NN TOB, 3CKANIATOPOB 1 BeryLmx 4OpoXKekK.

MarmncTpbl eCcTeCTBEeHHbIX Hayk Bce BonbLie npegnoyuTatoT Siemens, Logitech,
wBenuapckyto komnaHuio Givaudan, KpynHenwero B Mupe rnpon3soanTens nuileBblX
apoMaTnU3aTopOB M NapPOMeEpPHbIX KOMMO3ULMIA, a TakKXe ngepa KOHCaNTUHIOBbIX YCyr
B chepe 6usHeca Boston Consulting Group. B TpuauaTky naeanbHbix paboTonaTtenen c
TOYKMN 3pEHNS MONIOAbIX CNEeLNasNCToOB Mo MHPOPMALMOHHBIM TEXHOOMMAM Ha 3TOT pa3
BOLLIN KOMMaHUa PwC, npegocTasnsiowas ayamTopckme n KOHCaaTUHIOBbIE YCNYT K,
wBenuapckum Toproebin ruraHT Migros, The Coca Cola Company, a Takxe ®egepanbHas
aOMUHNCTpPaLMA.

Nossunuce B Universum Top 100 n HoBble nMeHa: B Ynucae "Newcomers 2011" -
LWBENLAPCKNM NMNLLEBON KOHLEepH Emmi, cneunanmcT No BbICOKUM TEXHOJ1I0rmam Sensirion
n npeanpuatTme Open Systems, pa3paboTynk cuctem 6esonacHocTn. B obwem n uenowm,
3amMevaloT cneumnasncTbl, B 3TOM rogy 3Ha4nTesIbHO BbIPOC/IN OLLEHKN NpeanpusaTuin
dHepreTMYeckoro cektopa - kak ABB, Alpig nnm Axpo. HeCoMHeHHO, He NMoC/IegHIo POJib B
MOBbLILEHUN NX PEUTUHIa CbiFrPasio pacTyLlee 3Ha4YeHNe 3HepreTu4ecknx TeXHoNorum ons
3KOHOMUKMN Byayuiero. B nocneaytowmx onpocax 3Ta TeHaeHuns bynet ewe 6onee
3aMeTHa, Y4MTbiBas akTyasibHYIO0 CUTYaLMIO B SHEPreTUYeCKOM CEKTope nocse
KaTacTpodbl B ANOHUM N HOBble TEHAEHL MW, HanpaBJieHHble Ha pa3paboTKky
BO30OHOBNSAEMbIX UCTOYHUKOB.

Ewe 6onee nHTEpecHo NpocaeanTb pa3HULLY B NPeAnoYTEHUAX NPEKPACHOM U MY>XKCKOW
NMOJIOBMHbI LUBENLLAPCKNX CNeumnanmcToB.

B chepe 3KOHOMUKN MHEHUS MonoabixX Ntogen o6 ngeanbHbIX paboTogaTensdAx coBrnagatoT:
He 3aBUCUMO OT MoJia, CTYAEHTbl MPeanoynTatoT KPynHble MeXAYHAPOAHbIE KOMMOAHWN,
Kak Google, UBS n Credit Suisse. OgHaKo aHa/n3 penTUHra rnokKasbiBaeT, YTO XXEeHLNHbI-
3KOHOMMUCTbI CKJIOHHbI 6onblle paboTaTb B MeXXAYHAPOAHbIX OpraHM3aunax, kak KpacHbiin
KpecT, n B npegnpuaTruax No npon3BoaCcTBY KOCMETUKN N TOBAPOB noTpebneHns, kak
L'Oréal n Procter & Gamble.

YOnBUTENbHO, Kak pacxoaaTcsa MHeHUs ob naeanbHoM paboTogaTesie B POMaHACKOM U
HemMeLuKoA3blYHOM YacTax Lesenuapun. Ecam paHkorosopswme cneumanncTel Ha nepseble
no3numn BbigBuratoT Google, Credit Suisse, UBS, Nestlé, ABB, Novartis, SWISS,



depepasbHyo agMUHUCTpauunio, IBM n Roche, To B HeMeuKOW YaCcTu NPeaAnoYmTatoT, Mo
nopsaky: Nestlé, ®enepanbHyto agMMHUCTpaumio, MexxayHapoaHbin KomuteT KpacHoro
KpecTa, Google, UBS, Swatch Group, Credit Suisse, Novartis, Megna-KoHUEPH paano n
TenesnaeHus LLeenuapum SRG SSR Idée Suisse n L'Oréal. B obenx vyacTax LLUsenuapun
6e3yCcnoBHbLIM NMAEPOM OMPOCOB O penyTaunuym KOMMNaHUM AN CTY4EHTOB-3KOHOMUCTOB U
nH>xeHepos cTana McKinsey & Company, mexxayHapoaHasa KOHCa/lTUHIOBass KOMMNaHUA,
crneymnann3npyrowasca Ha pelleHnmn 3aaay, CBSA3aHHbIX CO CTpaTern4ecKnm yrnpasaeHneMm.

B pamkax onpoca Universum Communications Mmonoable crneunanncTsl LUsenuapumn
NnoAeNINIINCb TakKXXe CBOMMU OXXMOAaHUSAMN OT NpodeCcCnoHaibHOW AesaTesibHOCTU. Kak 1 B
npoLwioM rogy, BaxHee Bcero (15 56% onpolueHHbIX) 0OKa3asioCb paBHOBECUE MeXay
JINYHOM XWN3HbIO U Kapbepon. 47% Ha ceoemM byayuiem paboyem mecTe xenawT
npeonosieBaTb TPYOHOCTU, MPOTUBOCTOATL KOHKYPEHLUN N OTBEYaTb BbICOKUM
TpeboBaHmaM. na 30% onpoLleHHbIX Ba)XHbIM OKa3aslaCb TBOpPYECKNI noaxon K paborte n
dunococbunsa npeanpmaTmsa. 28% CTyAEHTOB MeyTaloT o cTabunbHoOM paboyem mecTe,
apyrue 28% xoTaT 6bITb IMAgepaMmn, Takoe XXe KOJIMYEeCTBO ONPOLLEHHbIX He NpoYb
caoenaTb Kapbepy 3a rpaHuuen. Ona 23% B paboTe Ba)XHO COXpaHATb HE3aBUCUMOCTb U
aBTOHOMHOCTb.

o MHeHUo MONOAbIX WBENLAaPCKUX cneymnanncTos, PenepanbHasgd agMUHUCTpaumsa, Migros
n 6aHK Raiffeisen npeacrasnsaoTca naeanbHbiMmM paboynMmnm mectamMun AN rapMOHUYHOIO
COBMeELLEHNA NINYHON XXU3HW U Kapbepbl. TeM, KTO nweT TPYAHbIX 3a4a4y 415 NMposAB/ieHns
CBOMX cnocobHocTen, naeasbHbIM MOMPULLEM NPeaCcTaBAAITCA KOHCANTUHIOBbIE YC/YI U, B
YacTHocTun, paboTa ana McKinsey & Company. B uenom npeactasuTesIbHULbI NPEKPaCcHOro
rmoJjla ropa3go 4Yalle Ha3biBaloT CBOMM MPUOPUTETOM NPOodeCCUOHaIbHYI0 CTabuabHOCTbL n
rapaHTUpoBaHHOe paboyee MeCTo, B TO BpeMS KaK MY)XYMHbI OTAAOT NpeanovyTeHne
KapbepHOMY pOCTYy, MeYyTaloT NMposaBUTb cebs Ha No3mumnax nnaepa. 3TN OXKULaHus, No
MHEHUI0 cneymanncTos, paboTogaTensamMm HeobXoaMMO y4nUTbIBaTh, 4TOObLI NpuBeYyb K cebe
HOBOE MOKOJIeHMe CreunaancTos.

OceHbto 2010 roga Universum Communications Tak>xe nposenun onpoc cpean 3200 yxe
paboTatowmx BbIMYCKHNKOB BbICLLUNX LLUKOJ U YHUBEPCUTETOB 06 NX NO0OXKEHUN 1
KapbepHbIX nsaHax. OKa3anochk, YTO OXKUBJIEHME SKOHOMUKIN MOJIOXKMUTESIbHO CKa3blBaeTCA
N Ha pblHKe Tpyaa. B Te4yeHue nocnegHmnx 12 mecsueB okos10 17% MoONoAbIX CNeymnanmcTos
noMeHsann mecto paboTbl. Bnpo4yeMm, 71% O0BOSIbHbI CBOUM aKTyaJsIbHbIM MOJIOXKEHUEM U
paboTonaTtenem. bonee NosOBUHLI, Kak 1 B Fpynne CTy4eHTOB, NOCTaBWU/IM paBHOBecne
MeXay YaCTHOW »XXWU3HbI N Kapbepon Ha nepBoe MecTo.

3aMeTuM, YTO MHOIMe MeXXAyHapoAHble KOMMNaHUW, 3aHABLUNE NnAepCcKmne rnosnunm B
PeNTUHIre NonyasapHOCTU Cpean LWBENLAPCKUX CTYAEHTOB, MMelT unmansl B Poccun.
BO3MOXXHO, KOMY-TO M3 HalMX YnTaTenen nHpopmaumna o6 nx 4OCTOMHCTBAX NOKaKeTCs
NoJIe3HOM, a ApYyrue 3axoTAT Bbipa3nuTb COBCTBEHHOE MHEHMUE.
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CTtaTbu no Teme

Rolex - rnaBHbIv paboTonaTens B XXeHeBe

90% wiBenuapLeB MEYTAET NOMEHATbL paboTy

LLIBENLIAPCKYIO MOJ1I0AEXb HE UHTEPECYIOT AEeHbIN U Kapbepa
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