=]
OnybnmkoBaHo Ha LLBenuapmsa: HOBOCTU Ha PyCcCKOM fA3blke (https://nashagazeta.ch)

HeusBecTHas UCTOpMuSA LLUBEULLAPCKOro
ycnexa | Histoire méconnue de la
réussite de la Suisse

ABToOp: Jlenna babaesa, Liopux , 02.04.2013.

AmepukaHeu xenmc bpenguHr gonrune roabl xun n pabotan B Lsenyapun,
npucMaTpmBascCb K 0COOEHHOCTSIM €e NPOMbILLJIEHHOr0 N (PUHAHCOBOI0 CEKTOpPA
(handelszeitung.ch)

AMepuKaHCKUn huHaHcucT Oxxenmc bpengnHr onybnmkoBan KHUrY, B KOTOPOWN n3naraeTt
OCHOBHble (haKTOpbl yCcnexa LWBEeNLapCKon NHAYCTPUaNbHON Moaenu.

I

Le financier américain James Breiding vient de publier un ouvrage ou il retrace les clés de la
réussite du modele industriel suisse.

Histoire méconnue de la réussite de la Suisse

Ycnexu weenuapckon nHAyCcTpmn He Bceraa 6pocatoTcsa B rnasa. Takme kuThl, kak Nestlé
nnun Swatch, 6e3ycnoBHO, 3aBOoeBaNN NpuU3HaHMe BO BCceM Mupe. OgHaKo B 60/bLUNHCTBE
cly4aeB OOCTUIXKEHUA resibBeTOB He BpocatoTcsa B rnasa, nuweT xxypHan Hebdo. KTo
3HaeT, 4To chnupma Franke (ocHoBaHa B 1911 roay) U3 KaHTOHa Apray noctasnseTt
KyXOHHOe obopynoBaHue gns MakgooHanbAcoB NoO BCeEMY MUpY? Nnn 4To ceMmenHoe
napdgomepHoe npeanpusaTmne Firmenich, ocHoBaHHoe B 1895 rogy, pa3paboTano
komno3uuuto ana ayxos Chanel Ne5? Nnn 4To NosoBMHaA MUPOBLIX COENOK B cdepe
TOProBJiM CaxapoM coBepwaeTcs B LLsenyapnn?

3TV 1 Apyrue BonpocChl OCBELaeT B CBOEN KHUIMe aMepUKaHCKNA PUHAHCUCT IXKenMmc
BpenauHr. OH npoaHanusnuposan 14 CeKTOPOB WBENLLAPCKON NHAYCTPUN - OT TEKCTUJIbHON
1N hapMaKosIorM4ecKom NPoOMbILLIIEHHOCTN A0 6aHKOBCKOrro Aena, - KoTopble
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cnocobcTBoBanu bnarococtosaHuio LLsenuapun.

Doxenmc bpenguHr cHnTaeT, 4TO WBenuapLbl, HaCNegHUKN Tpaguunin KaibBUHM3Ma, NO
CBOEW NpMpoae CKPOMHbI, CBOV AOCTUXXEHNSA He MPUBbIKAN BbICTaBAATb Hanokas. Kpome
TOro, KJINeHTaMn MHOTUX LWBEeNLapCKNX pnpM BbICTYNAIOT TakKme e npegnpuaTns, a
MOTOMY UM He HY>XHO peKJlaMMUpoBaTb CBOI NPOAYKLUUID. HanpuMep, y>Ke ynoMaHyTas
KommnaHusa Firmenich nocTtaBnsieT apomaTuyeckmne komnosmumm ana Nestlé, Procter &
Gamble n Estée Lauder. MHOrne nMHoCTpaHLbl, MOCETUB Napy pa3 LWBENLapCKMe NbKHble
CTaHUWKW, NonaratwT, 4TO yBMAeNn HacTosAwyto LLisenuapuio n coctasmnm cebe BepHoe
MHeHue 0 cTpaHe. Ho wBenuapckasa peaibHOCTb OT/INYAETCHA OT UANJINYECKON KapTUHbI
ANbMUNCKNX IYrOB, Ha KOTOPbIX MUPHO NACyTCs YACTble KOPOBKWU. DTO HEe TOJIbKO Kpan
TYPUCTUHECKON UHAYCTPUKN, HO U CTPaHa BbICOKUX TEXHOJIOTNN.

Hanbonbwimnx ycrnexos wBenyapckue pupmbl gobmnnmncek B obnactu npubopocTpoeHus, -
oTMeTunn [xenmc bpengnHr B UHTEPBLIO
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O6noxxka KHUrn «Swiss Made: HenssecTHas NCTOpUS LUBENLAPCKOro ycrnexa»
(amazon.com)

Hebdo. Pa3Bntne yacoson MHOyCTpMKM COBMasio C Ha4yasIoM NMPOMbILLIJIEHHON PEBOJTIOLNN:
BrepBble B UCTopum paboyme cTanm nonyy4yaTb NOYACOBYHO OMNATy, MO3TOMY Ka)KAOMY
HeobxoanMo 6bI10 UMETb TOYHbLIN XPOHOMETP. ITO ObINO HACTOSALEE Yy[0 NHXKXEHEPHON
MbIC/IN - MOMeCTUTb oKos10 400 geTanen B HaCOBOW KOPMNyC pa3MepoM C MOHETY.
MacTepCTBO 4YaCOBLLVKOB MO3BOJINO B AaJibHENLLEM N3FrOTaBAMBaTb MUHUATIOPHbIE
AeTann B Apyrux obnactax MHOYCTpUn - Hanpumep, CNyxoBble annapaTbl «BbIPOCN» U3
4acoBOW NPOOYKLNN N CErogHs Npon3BoaAaTCa KoMmnaHuamm Synthes n Phonak.

YTo cnocobcTBOBANO yCrnexy LWBENLAPCKMX KOMMaHU B NepBylo ovepenb? MNMpexae Bcero,
LwBenyapckas cmcteMa obpasoBaHusa, B HaCTHOCTU, NpodeccnoHanbHOro oby4eHums.
Bnarogaps 3ToMy 13 HefaBHMX paboynx, MaNONMYLLNX N He3aLLNLLEHHbIX,
chopMUpPOBaSICA MOLLHbBIN cpeaHni knacc. C Tex nop cay>xawme LWBenuapckux Gupm
NoJIb30BaJINCb BCEOOLLNM yCNEXOM M MOJlyHaan XopoLlee BOo3Harpa>kaeHne 3a CBOW TPYA.
LLIBernuapumn He KOCHYJ1I0Cb pe3Koe paccioeHne obuiectsa Ha beiHbIX 1 BoraTbiX, KOTOpoe
Habnoganock noscoay B EBpone B anoxy CTaHOBAEHUS MPOMbILLJIEHHOCTMU.

Kpome Toro, B 3To Bpems B LLIBenuapuio npuexasanm MHOrMe sMnrpaHTbl, KOTOpbIE 3aTEM



nnbo camm ocHoBanu, MO0 BLICTYMNUIN CO-OCHOBaTENSIMU KOMMaHUM, NPOCaaBUBLLNX
BrocseacTsum ctpaHy. Cpeaun HuUx - HeMew, 'eHpun HecTne v aHrnmyaHnH Yapne3 bpayH
(ocHoBaBwwM B 1891 rogy komnaHuio ABB, koTopas cerogHsa nugupyeT B o6nactu
dHEpPreTnYeCcKnX TeXHOIOrnin). ®paHLy3CKMe ryreHOTbl CO CBOEN CTOPOHDI
cnocobcTBOBaNM Pa3BUTUIO hapMaLEBTUYECKON N HAaCOBOWN NPOMbILLIIEHHOCTN,
baHKOBCKOro gena.

Ewe oaHa 0cobeHHOCTb WBeNnLapCKoM MHAYCTPUM B TOM, 4TO OHA Ha NPOTSXXEHUN CBOeKn
NCTOPUN NPAKTUYECKN He 3aBuCeNa OT NMOAAEPKKM CO CTOPOHbI rocygapcTBa. B aTom
oT/INYMe WBenLapckoro bmusHeca oT cocegHen ®paHumu, roe NnpesnpuaTmnsa Haxoguancb
noa 6anTenbHbLIM HaA30POM rocyaapcTBa. BnonHe nornyHo, 4To rocynapcTBO B NepByto
oyepenb BblAaenseT PUHaHCMPOBAHME TaKM CEKTOpPaM, Kak aBToMmobunecTtpoeHmne nam
aTOMHas s3HepreTuka. ToNIbKO WBenLapckas Moaesb Pa3BUTUSA MHAYCTPMM NO3BOINA
AOCTNYb ycnexa TakMM MapkKaM, Kak 4acbl Swatch nnm kancynbl Nespresso.

Kak aMepuKaHCKMI aBTOP OTHOCUTCS K LLEKOTIMBON TEME «LUBENLapCKon BaHKOBCKOMN
TalHbI»? «YrnpaBieHne COCTOAHNEM NpeACcTaBAA0 NPeKpPaCcHY0 BO3MOXXHOCTb 415
LLiBernuapun, HO 3TO BbIN1 CKOpee Ny3blpb, KOTOPLIN JIOMHYN, - OTMeTUN Oxenmc bpengnHr.
- BaHKOBCKNI CeKTOp AoJKeH pa3paboTaTb B byayuiem apyryto Mmoaesnb BeaeHms bmusHeca
B 3TON chepe. Takas mogenb byaet, HECOMHEHHO, OPUEHTMPOBAHA Ha MOTEHUNAbHbIN
pOCT ceKkTopa 1 bonee HNU3KY Npubbinb, MOTOMY 4TO 6e3 Takoro Ko3bips, kak 6aHKoBCKas
TaWHa, weenuapckme 6aHkn byayT MeHee KOHKYPEeHTOCNoCcobHbl. C opyron CTOPOHbI,
HaumoHanbHOMY 6aHKyY yan0Cb COXPaHUTb SKOHOMNYECKY HE3aBUCUMOCTb CTPaHbI U
noaaep»xaTb CBOK BasiloTy. VIMEHHO MO 3TON NPUYNHE MHOTrUe JIIo 4N BJIOXKUIN CBOU
OEHbI B LUBENLapckme UHAHCOBbIE NMHCTUTYThI. 1 6yayT BKAaAbiBaTb U B OaJibHENLLIEM.

KakoBbl NepCneKTUBbl 414 LWBENLAPCKON NPOMbILLAEHHOCTN B ByayuieM? BO3MOXHbIN
CEeKTOp NMPUMEHEHMS LWIBENLapCKoro noTeHumana - passutmne bUoTexHoorum n
HaHOTEXHONOrnn. 3TUM cenyac 3aHUMaTCA peepasibHble NOJIMTEXHNYECKME LLIKOJIbl B
Liopunxe n Jlo3aHHe (EPFL n ETHZ). Ewie ogHa BO3MOXXHOCTb An4 LLBenuapuu -
MYJ/IbTUHALUMOHaIbHbIE KOMMaHUW, KOTOPbIe pacnosiaratoT CBOu WTab-kBapTMpbl B
LLiBenuapun. eaTenbHOCTb TaKMX KOMMNaHUW, Kak Tetra Pak, Philip Morris, Dow Chemical n
Google npeacTtasnseT 10% weenyapckoro BBI1. Cnyxawme Google, Hanpumep,
obnobosanu B nocnenHee spemsa Lopux. O4HaKO 3TOT CEKTOp NpencTasnaseT n
onpeneneHHbIn PUCK: eCin MyJibTUHALMOHAIbHbIE KOPropauun npuMyT peLleHune
NOKUHYTL LLIBEnLLapunio, 3To HaHeceT YPOH 3KOHOMUKE CTPaHbl.

Onda cnpasku: xenmc bpengnHr okoH4YMn FapBapACKNA YHUBEPCUTET, a TakxXe
NI03aHHCKY0 WKoy busHeca IMD. PaboTan B komnaHuu PricewaterhouseCoopers,
KoppecrnoHaeHToM B LLUBenuyapuun onsa xxypHana The Economist. B 1999 roay ocHoBan B
Liopnxe nHeectuumoHHyo KkomnaHuo Naissance Capital. B aHBape 2013 rona
onybnnkoBan KHUry Swiss Made: The untold story of Switzerland’s success (Ha aHr TMACKOM
A3blke). B ceHTAGpe KHUra BbINAET B nNepeBoae Ha hpaHLy3CKMNM A3bIK, @ 3aTEM - Ha
KUTANCKUNA.

NPOMbILIIEHHOCTb LLIBenuapun

Swiss made

CtaTtbn no Teme

CredaH Kyaenbcku: Mmenoann ans BE4HOCTU

Mwukcep - poaom um3 Llisenuapun

Benocunen-ampunbdbus

MNpuaymaHo LWiBenLapLamm
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