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Nestlé - camas uLeHHana LWBeuLapcKan
Mapka | Nestlé - camasa ueHHan
wBenuapckana mapka Nestlé - la marque
suisse qui a le plus de valeur

ABTop: TaTbsaHa MpKo, JloHOoH-XKeHeBa , 08.02.2016.
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CornacHo nocnegHemy penTuHry Brand Finance, camon foporon Mapkon mMmupa rno-
npexxHemy octaeTcsa Apple. Muuweson ruraHT Nestlé no cpaBHeHUto ¢ 2015 roaom
MOAHANCA Ha 6 CTPOYEK N 3aHMMaeT 37 MeCTOo, BO3rlaBMB CMMCOK LLUBENLAPCKNX
npeacTtasuTenenm pentuHra n onepegms 6aHkm UBS u Credit Suisse.
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Selon le dernier classement de Brand Finance, Apple conserve toujours son titre de marque
la plus chere au monde. Le géant alimentaire Nestlé a gagné 6 places par rapport au 2015
et occupe la 37e position, arrivant en téte pour la Suisse devant UBS et Credit Suisse.
Nestlé - caman ueHHas weenuapckas mapka Nestlé - la marque suisse qui a le plus de
valeur

CornacHo gaHHbIM 6pUTAaHCKOM KOHCAaNTMHIoBoW KomMmnaHum Brand Finance, exxerogHo
cocTasnsawowen pentuHr 500 cambix goporux 6peHnos mmpa, abCcoNtOTHLIM YEMMUOHOM B
3Ton obnacTn He NepsbIn rog noapsan octaetca Apple. CToMMoCTb 3TOM MapKu, no
oueHkaM 3KkcnepToB Brand Finance, 3a nocneaHun rog ysenmyunaacb co 128,3 mapg oo
145,9 mnpg [onnapos, B HacTHOCTKU, Bnarofgapsa ycnexy HoOBbIX MPOAYKTOB - iPhone 6 n
iPhone 6s.

B necatke cambix goporux 6peHaoB Mupa npeacTtaBsieHbl Cpa3y HEeCKOJIbKO
BbICOKOTEXHOJIOMMYHbIX KOMMaHNIN, Kak NpaBuio, pacnosioxxeHHbix B CLLUA. BTopoe mecTo B
3TOM roay yaanocb 3aBoeBaTb Google (94,2 mnpa oonnapos), onepeanswemMy Samsung
(83,2 mnpa nonnapos), KOTOPbIA ONYCTUCHA Ha HUXKHIOK CTyrMeHb NoAnymMa, HeCMOTpS Ha
HebosbLIOE yBesInyeHne cTtoumocTu bpeHaa.

Amazon.com (69,6 mapa nonsapoB) nokasas NyyLnin Nporpecc B ecaTke, NoAHABLINCH
cpa3y ¢ 8 Ha 4 mecTo 6narogaps pa3BMTUIO yCayrn Prime (BOCTaBKM B Te4eHMNe AHS), B TO
Bpemsa kak Microsoft (67,3 mnpa nonnapoB), CTOMMOCTb KOTOPOro NPakTUYeCKN He
M3MeHuIach 3a NOCeAHUN rof, NepeMecTusiCa Ha 5 CTPOYKY.

B To BpeMs KaK LeHa Tpex MapoK 13 nepson gecatkm - Apple, Google n Amazon.com -
3aMeTHO Bblpociia B abCONOTHOM Bblpa>KeHUN, CaMble KPYMHbIE MOTEPU NOHECN
McDonald's (42,9 mnpa), General Electric (37,2 mnppn) un Volkswagen (18,9 mnpa nonnapos),
OKa3aBLIascCsa B LLeHTpe CKaHhasa, CBA3aHHOIro C MaHUNyNAaLUMAMU B BbIXJIOMHOW CUCTEME.
CeTb 6bICTPOro NMTaHMA U aBTOMOBOUIBbHBLIN KOHLEPH (06a aMepnkaHCKue) B 3TOM rogy
BbILLN 32 NpeAesibl MepBON AECATKN, PaCroOXUBLLUNCL, COOTBETCTBEHHO, Ha 12 n 13
MecTax, B TO BpeMs Kak Volkswagen onyctuncsa ¢ 18 cpa3y Ha 57 mecTo.

LLIBeiuapuns B nepBon coTHe penTuHra Brand Finance npepctasneHa komnaHuen Nestlé
(23,4 mnpp ponnapos), KOTopasd NogHsNacb Ha 37 MeCTo, NPU 3TOM OTAEJIbHbIM -
LLOBOJIbHO yCMewHbIM - 6peHaoM B cnncke 3Ha4ynTca Nescafé, okasaBLMNCS Ha 226
CTpouKe. LLiBenuapCcKoMy NULWEBOMY M'MraHTy yAanoCb onepeanTb CBOUX KOHKYPEHTOB,
BKJ10Yasa (hpaHLY3CKOro npon3sBognTens MosoYHbiX NpoaykTosB Danone (156 mecTo) un
aMepuKaHCKNM KoHuepH Kraft (235 mecTo).

CTOMMOCTb MapoK, He BOLWEeALNX B MEPBYIO COTHIO, aBTOPbI UCCIeA0BaHMA HE YKa3biBaloT,
rno3ToMy 06 ycnexe oCTajibHbIX WBENLAPCKNX KOMMAHUN MOXXHO CYANUTb JINLLb N0 UX
MecTaM B PENTUHIre N HaMeTUBLLUENCA OUHAMMKE MO CPaBHEHMIO B NpeabliAyLWmnM OTHETHbLIM
nepunogoM. Cyas no BCcemy, WBENLAPCKUA (DUHAHCOBLIN CEKTOP MepexmnpBaeT He sy4umne
BpeMeHa: KpynHenwmne 6aHkn UBS n Credit Suisse 3aHs1n, cootBeTcTBeHHO, 140 1 182
CTPOYKKM, NOTEPSB HE MeHee 35 No3nLUA KaXKablW.
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Tak>Xe B CNNCKe NpourpasLLnX NO CTOMMOCTN BpeHa OKa3annch: CbipbeBON Tpenaep
Glencore Xstrata, onyctuBwuncsa ¢ 218 Ha 282 mecTo, cTpaxoBas KoMrnaHna Swiss Re,
rnepemMecTtuBLanca ¢ 278 Ha 317 mecTo, N YacoBasd Mapka Omega, cmeHusBLana 375
nosnuuio Ha 407-10.

Hennoxo naoyT nena y ctpaxoswmka Zurich, kotopbin nogHanca co 169 Ha 157 mecTo,
Te/IeKOMMYHUKaLNOHHON KOMMaHUM Swisscom, 3aHaBLeNn 198 mecTo BMeCcTo
npownoroaHero 236-ro, 4acosom Mapkm Rolex, pacnosioXXmnBLLUENCSA Ha 232 CTpPoYKe
BMeCTO 258-1, 1 MalMHOCTpoOUTENbHOro KoHuepHa ABB, coBepLUMBLLEro CTPEMUTESbHbIN
B3s1eT ¢ 338 Ha 253 mecTo.

B To )Xe BpeMs ynana ueHa MapoK, KOTopble NpuHagiexaT KpynHenLwmnm
dhapmaueBTUHecKUM KoMnaHmam KoHdenepauum, - Roche n Novartis 3aHsan1n B pentuHre
Brand Finance, cooTBeTcTBeHHO, 389 n 462 mecTa, caas cpa3y oT 30 go 50 no3nyun.
Oo6aBunMm, 4TO LWIBENLAPCKNIA NPOU3BOAUTENb LLEeMeHTa Holcim, rogom paHee
pacnosioXuBLLUMACA Ha 378 CTpoyKe, Ha 3TOT pa3 BbibbIN N3 cnucka 500 cambix [opornx
MapoK.

Poccuiickmne bpeHabl NnpeacTaB/iieHbl B penTUHre KoMmnaHnamm «Coepbank» (205),
«Jlykoun» (230), «Fasnpom» (299) n MTS (437 mecT0). o oueHkaM Brand Finance, ux
CTOMMOCTb ynaJia 3a NpoLwWJibiA rof, NCKJKOYEeHMe COCTaBsgeT NWb HePTAHAsA KOMMNaHUA
«Jlykonn». bpeHabl «MarHnT» n «MeracoH», 3aHMMaBLUME B NMpoLiorogHem penTtuHre 313
n 486 MecTa, Ha 3TOT pa3 He BoLwWJIM B CrMCOK 500 caMbiX JOPOrMx Mapok Mupa.

LIBENLIAPCKMNE MAPKK

CTtaTbu no Teme

LLIiBeuapusa - Ha YeTBEPTOM MeCTe Mo KanuTaanu3aumm KOMNaHumn
BastoTa v Cbipbe NOBANAAN Ha PE3YAbTaThl KPYMHENLLINX KOMOAHUI
Nestlé cTaBUT pekopd PbIHOYHOW KanuTaansaumm
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