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«[JAUCUMNJIMHUPOBaHHbIE UHHOBALUU>» B
Mupe niokKca | Une «innovation
disciplinée» dans un monde de luxe

ATop: TaTbsAHa Nmpko, Lopux , 02.06.2016.

LLiBenuapusa B o4epenHON pa3 noaTBepansia CBOK PoJib B UHAYCTPUM pockowu (©
Keystone)

LLisenuapus, n oCoOBEHHO ee YaCoBLUMKW, CHOBa AOCTONHO NpeAcTaB/eHa B COTHE CaMbIX
KPYMHbIX NPON3BOAUTENIEN TOBAPOB KJlaCcCa «JIIOKC». B NnpoLwsiomMm rogy COBOKYyMnHas
BbIpy4YKa 3TOW OTpac/n JocTturna 222 mapg A0s11apos.

I

La Suisse, et surtout ses horlogers, est une fois de plus trés bien représentée dans les 100
plus grandes sociétés de produits de luxe. L’'année derniere, le chiffre d’affaires de
I'industrie a atteint 222 milliards de dollars.
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Une «innovation disciplinée» dans un monde de luxe

DKOHOMUYECKNE CNIOXXHOCTU 1 Apyrme NnoTpsaceHna o6xoaaT CTOPOHOM UHAYCTPUIO JIIOKCa,
CBUAETEeNbCTBYOT AaHHble onyb/IMKOBAaHHOIO Ha 3TOoW Hefesne oT4yeTa KomnaHum Deloitte,
€)XerogHo oueHnBatoWen 4oXoObl KpYNMHENLNX KOMMaHUM Mupa, paboTatowmx B 3TON
chepe, aHaM3npytoLLen HoBble TEHOEHLMN N COCTaBASAOLWEN MPOrHO3 Ha byayuee. Mo ee
OL€HKaM, COBOKYIMHas Bblpy4YKa NpoOn3BOANTENEN NPEeAMETOB POCKOLIM B MPOLLJIOM Froay
Bblpocsia Ha 3,6% v pocturna 222 mnpa goasnapos. HAanoMHMM, 4TO B IAHHOM CJly4ae, XOTS
peyb naeT o pPuHaHCOoBbLIX pe3dysibTaTax 2014 roga, B pacyeT NpUHUMaNnUCb LU@pbl Mo
coctosaHuio Ha 30 noHa 2015 ropa.

CeKTop «JIIOKC» BCTYNWUJ BO BTOPYIO ha3y OeCATUNETUS NepeMeH, CHNTAT IKCNepThbl
Deloitte. NepBas xapakTepusoBasiaCb POCTOM CMpPOCa CO CTOPOHbI KUTANCKUX
noTpebutenen n NPopbIBOM B COBPEMEHHbIX TEXHOJIOMNAX, KOTOPbIE OKa3aMCb CMNOCOOHbI
Ha Cepbe3HY KOHKYPEHLMIO C TPAAULNOHHBIMU NpegMeTaMn POCKOLWN (LLUBENLAPCKUM
YacoBLLUWKaM, BCTYNMBLLUNM B CXBaTKy C Apple, 06 3ToM XopoLlo n3BecTHO!)

OTHbIHE CeKTOop NepexoAnT BO BTOPYO (ha3y, KoTopas A0JIXKHA NMPONTU MO 3HAKOM
«ANCUNMAVHBI». BHewWwHne ycnoBumsa ByayT MEeHATLCSA Cpa3y B HECKOJIbKUX BaXXHbIX
obnacTax: 3BOsIOLUNA NOKYNaTeNbCKOro nogeaeHna notpeburtenen, CamsaHne KaHasnoB
pacnpocTpaHeHUs, CIOXKHOCTb Bu3Hec-Mmoaenen, ysenmyeHme MexxayHapoaHom
MOBUNBLHOCTK, POCT A0aK NoTpebutenen «nokoneHns Y» (MpuBep>XxeHLeB LNGPOBbIX
TEeXHOJI0rnm) U npoaosKatLLleecs BO3AeNCTBMNE N3MEHEHUA B MUPOBOW S3KOHOMUKKeE. Bce
3TN PaKTOPbl CO34AI0T AOMOJIHUTESIbHbIE BO3MOXXHOCTU NS MUPa JIlOKCa, OTMeYaeT
Deloitte. o6aBNM, 4YTO HY>XHO TOJIbKO NMPaBUJIbHO UX OLLEHUTb U CyMeTb BOCMO/1b30BaTbCA.

YTOo KacaeTca HENOCPEeACTBEHHO KPYMHENLLNX NPONU3BOAUTENIEeN OTpac/n, NMAepCcTBO No
o6beMy BbIpyYKM HE MepBbIN roa yaepxusaeTt paHuy3ckas rpynna LVMH. MNMokynatenn
CYMOK U1 akceccyapoB Louis Vuitton, wamnaHckoro Moét & Chandon, Dom Pérignon n Veuve
Clicquot, koHbsika Hennessy, 4yacoB TAG Heuer, Zenith n Hublot, napgiomepun, kKocMeTUKN
N ogexabl N3BECTHbIX BpeHaoB obecneynnm en B NPoOLLIOM roay BbipyyKy B pa3mepe 23,3
MAPL 0O11apOB.

Rank Company Country FY14 luxury FY14 luxury
of origin goods sales goods sales

(US$m) growth

1(1) LVMH Moét Hennessy Louis Vuitton SA  France 23,297 0.0%
2(2) Compagnie Financiéere Richemont SA Switzerland 13,217 3.9%
3(3) The Estée Lauder Companies Inc. United States 10,780 -1.7%
4 (5) Luxottica Group SpA Italy 10,172 4.6%
5 (6) The Swatch Group Ltd. Switzerland 9,223 3.1%
8 (7) Kering SA France 8,984 4.5%
7(4) Chow Tai Fook Jewellery Group Limited Hong Kong 8,285 -17.0%
8 (8) L'Oréal Luxe France 8,239° 57%°
9(9) Ralph Lauren Corporation United States 7,620 2.3%
10 (10) PVH Corp. United States 6,441 3.9%

Ton-10 kpynHenwmnx koMmnaHmm, paboTtarowmx B uHAycTpun pockowwn (© deloitte)
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HecmoTps Ha HebonbLne N3MEHEHNA B PUHAHCOBbLIX pe3ysibTaTax, NoANUYM «pernTUHra
POCKOLUWN» MO CPAaBHEHUIO C NPOLLILIM FOI0M He U3MeHWUJICA. BTopoe MecTo B HEM No-
npe>xHeMy 3aHMMaeT Wweenyapckaa puHaHcoBas rpynna Richemont, B KoTopyto BXogaT
yacoswmkn Vacheron Constantin, Jaeger-LeCoultre, IWC, Piaget, Cartier, Montblanc,
paHuy3ckmin goMm moabl Chloé n na)ke 6puUTaHCKUA NPON3BOANTESIb OXOTHUYBEIO OPYXKUS
Purdey, NpoayKLMA KOTOPOro HEM3MEHHO MOJIb3yeTCs CIPOCOM Yy €BPONEenCKMX MOHapLUmnxX
0co06. B npownom rogy komnaHusa Richemont 3apaboTtana Ha 3Tom 13,2 mapg 40/11apoB.

B necsaTKy caMbiX KPYMHbIX Npou3BoAUTENIen NpeaAMeTOB POCKOLLW rMornasa Takxe
wBenuapckasa Yacosas rpynna Swatch, sepHyswas cebe yTpayeHHoe B MpoLwaioMm rogy 5
MecCTO (ee Bblpy4Ka Bblpocia A0 9,2 mapa nosanapos). K coxxaneHuto, ee
cooTevyecTBeHHUUEe 1 konnere Rolex He yoanocb BONTU B rpynny n3bpaHHbIX, HECMOTPS
Ha oLeHMBaeMYIO BbIpy4Ky B pa3mepe 5,58 mapa 4onnapoBs, NO3BOJMBLLUYIO € NOOHATLCS
Ha O4HY CTPO4KY MO CpaBHEHUIO C NpeablAyLWMM OTYETHLIM NepnoaoM. TeM He MeHee Ha
OO0J110 3TUX Tpex KoMnaHun npmxoantcsa 85,7% COBOKYMHOW BbIPYYKM NpeacTaBuTenen
KoHhenepauuu, NpUCyTCTBYIOWNX B PENTUHTE.

11(12) | Rolex SA Switzerland 5,581° 2.0%°
41 (40) Patek Philippe SA Switzerland 1,269° 5.5%°
50 (45) Le Petit-Fils de L.-U. Chopard & Cie SA  Switzerland 875° 0.0%°
52 (51) Audemars Piguet & Cie Switzerland 766° 9.4%"
65 (68) Bally International AG Switzerland 439° 10.0%°
70 (-) Breitling SA Switzerland 405° 57%
75= (-) Franck Muller Group Switzerland 339° 0.0%°
75=(79) | Frédeéerique Constant SA Switzerland 339° 14.8%°
90 (91) = Raymond Weil SA Switzerland 241° 10.0%"

LiBenyapckue koMmnaHmm B cnncke 100 komnaHuim, He nonaswwne B Ton-10 (© deloitte)

Bcero B cnucok 100 KpynHenwmnx KoMnaHnm n3 Mmmpa fokKca nonanv 11 weenyapckux, 9
N3 KOTOPbIX - YaCOBLMKMN. «MoLLb LUBENL@pPCKUX BpeHA0B MOXKHO OLLEHNTb MO UX
MPUCYTCTBUIO B IOBEJIMPHbLIX Mara3snHax n opyrux Mectax Npogaku JIloKCOBbIX YacoB BO
BCEM MUMpPeE, KaK U MO pOCTY NX COOBCTBEHHOW TOProBon ceTu», - OTMeYaeT rjasa
noapasneneHns Fashion & Luxury Deloitte B LUBenuapun KapuH Leregn.

o MHeHUIo 3KCNepToB, BbipaboTaHHOE BeKaMM TEXHNYECKOoe NPeBOCXOACTBO, TaK Xe Kak
n 6e3ynpeyHbin An3anH, No-NPeXXHeMy OCTaloTCHA BHE KOHKYpeHUun. [pn 3ToM
WHOCTPaHHbLIM MapKaM He Tak NPoCTO NONacTb Ha LWBENLLAPCKUN PbIHOK, YTO NPUBNEKaeT K
HeboblWMM MECTHbIM NPOU3BOANTENSAM NOBbILLEHHOE BHMMaHMeE CO CTOPOHbI NHBECTOPOB
N3 Apyrux ctpaH. KpynHble npeacraBuTesin Mupa JIlokca CTPEMATCH 3anoJlyy4nTb B CBOE
nopTdosINO WBENLAPCKNX YAaCOBLLUUKOB - IPKUM NMPUMEPOM YCNELIHOro BOMJoWeHNs B
XXN3Hb TakoW cTpaTerunu asnsetcsa rpynna LVMH. B oT4eTHOM nepuoae, KOTOpPbIn
oxBaTbIiBaeT ncciegosaHue Deloitte, Hanbonee 3ameTHLIM CTasno NpuobpeTeHne
dpaHuy3ckon rpynnon Kering weenuyapckoro npounssoantensa Ulysse Nardin. B pe3synbTaTte
B CMUCKEe «JIIOKCOBbIX» KOMMaHWM OHa NogHANack Ha 6 CTpo4ky, 3apaboTas 9 mapg
[0NNapoB.

N BCce )xe B NpoLu/ioM roay MeXxayHapoaHas MHAYCTPUS JIloKCa pa3BuBaiack bonee
MeaJIeHHbIMU TeMMNaMK, Yem B npegbiayuine rogsl. O6bem nponaxx B Kutae (Bksto4vas



TOHKOHI), NMMANPYIOLLEM B CMINCKE OCHOBHbIX NOTpebuTenen «pockowm», COKpaTUACA Ha
6,8%, B TO BpeMs Kak rogoM paHee B 3TOM permoHe 6bi 3apuKCMpoBaH pPoCT Ha YPOBHe
33,4%. B 2016 roay, cymnTaloT a3kcnepTbl Deloitte, TeMnbl pocTa rpo3aT oKa3aTbCs
HaCTOJIbKO CKPOMHbIMU, YTO «HEKOTOPbIE NPOAABLIbI MOIYT UCMbITaTb Pa3oYyapoBaHmeE».
Cpean pbIHKOB, KOTOPbIE Orop4YaT HU3KUM CPOCOM NpeacTaBuUTeNen MHOYCTPUN NIIOKCa,
noMmumo Kntas, purypumpyet n Poccusa, rge, no cJioBaM aBTOPOB UCCNIeA0BaHNS,
noTpebntTensam «npuwNocCh 3aTAHYTb Nosica». VN XoTa 3To onpeneneHne, BO3MOXHO,
BbIFNAOUT HE C/INLIKOM YMECTHbIM NMpu aHanm3e CTOoJIb Y3KOro cermeHTa, NnporHo3 Deloitte
Ha banxanwee byayuiee octaeTcss HeBNAroNnpUATHbIM.

Hob6aBuM, 4TO HEKOTOpPbIE MPON3BOANTENN TOBAPOB KJlAaCCa «JIIOKC» HAaXOASTCS B YHAaCTHbIX
pykax n He ob6si3aHbl packpbiBaTb CBOK (pMHAHCOBYO MHMOopMauuto. Mo 3Tol NpuvnHe, B

4acTHOCTW, B noJie 3peHus Deloitte He nonan dppaHLy3ckmin Mogenbep Kpuctnan JlybyTeH,
Yyeln 3anpoc O 3allMTe aBTOPCKUX MPaB Ha KpPacCHbIe NoAoLLBbl Tydesb HeaBHO 0TKa3aacs

YLOBJIETBOPUTL LLIBENLAPCKUNA CYA.

MHAOYCTPUS POCKOLLN
LBENLL@PCKNE YAaCOBLLNKN

CTtaTbu no Teme

Swatch nocopeBHyeTcsa ¢ Apple B KaTeropum «yMHble Yacbl»
TAG Heuer BMmecTe ¢ Google v Intel co3gaayT «yMHble YacChbl»
LLIBenuapckmn cyn oTkasan JlybyTeHy B 3auimTe

YTOo ceroaHsa c4UTaTb POCKOLIbIO?

NyTewecTBeHHMKN N06AT LlIBEenLIapuio 3a rapMOHUYHOE CoYeTaHue Typm3Ma N JIOKCa

LLiBerlapckme ToBapbl KJacca «JIIOKC» XOPOLo NpoaatoTCs
BaHxodwTpacce «goroHseT» [NATYO aBEHO
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