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OnybnmkoBaHo Ha LLBenuapunsa: HOBOCTUN Ha pycckom fA3blike (https://nashagazeta.ch)

LLiBeMuapCcKum LWLOKOJIag TaeT, Kak
anbnuMuckue neaHuku? | Le chocolat
suisse va fondre comme les glaciers des
Alpes?

ABTop: Jlenna babaesa, Kunbxbepr , 19.04.2017.
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PemecneHHbIN WoOKoNag - ycnana cepaua... (chocolatier-tristan.ch)
Mo mHeHwuto Financial Times, cnpoc Ha NPOAYKLNIO KPYMHbIX LLBENLApPCKUX
nMpon3BoauNTENIEN WOKOIafAa B Heganekom byayuieM MoOXKeT CHU3UTLCA: MOKynaTesn BCe
6onblie OTAAT NPeANOYTEHNE «PEMECIEHHbIM» CNaA0CTAM. DTO NpeacTaBaseT yrpo3y
ona nmnaxxa Leenyapun.

Selon Financial Times, les consommateurs privilégient de plus en plus le chocolat artisanal


https://nashagazeta.ch
https://dev.nashagazeta.ch/cities/kilhberg

et les grands groupes industriels doivent s’y adapter. Le risque de perte de I'image de
Suisse n’est pas a sous-estimer.
Le chocolat suisse va fondre comme les glaciers des Alpes?

CuTyaumsa yxyaLaeTcs B CBSI3U C NOBbILWEHMEM LIeH Ha Kakao-600bl 1 Kakao-Macso B
nocnefHne rogbl N 3aCTOEM Ha pbiHKe WOKoMaAa, 0OTMeYaeT 6puTaHCKoe n3gaHme.

MpuBbIYKK NOTpebuTenen TakKe NU3MEeHUINCh: Ha MNMacxy MHorme NpeanoyYnTalT BMECTo
LIOKONAAHOro 3an4mKa uam ubinjeHka nogapuTb MOLWeBOro nian naacTtMaccoBoro
3BepbKa (BEPOATHO, NCX0Os U3 coobparkeHUn, 4TO TaKOW NMOAAPOK, XOTb N HECNAOKUA,
MPOCNY>XXUT O0JblUe U B UTore npuHeceT 6onblue pagocTn). Te e, KTO, He CTpallach
«CNagKom CMepTu», OCTAKTCA BEPHbI TPAANULMM U NOKYMaoT A8 POAHbIX U 6An3KuxX
LWOKONAAHbIX 3BEPbKOB M MTUYEK, HEPEAKO NPeaAnovYnTaoT Ka4yeCcTBO KONMYeCTBY, U
MO3TOMY OXOTHEe 3aX04AT 3a C/IaAKUMU n3genmsamm B Heboblune MarasuHbl, rae
LIOKOJlagHble WeneBpbl FOTOBATCSA MO CTAPUHHLIM peuenTaM.

B Takom cutyauun Financial Times BnguT yrpo3y ans nmMmuaxa Lsenuapumn, Tak Kak
LWoKONag - YaCTb MHOMOBEKOBbIX HaLMOHasIbHbIX TPaAULNA, HapaBHe C KOPOBaMU U
A0pOrvMun Yyacamu.

CornacHo aHann3y KOHCaNTUHIOBOW KOMMNaHuUM Euromonitor, npoga>ku wokosaga B Mupe,
BEPOSATHO, BbIPACTyT NMWb Ha 2% B 3TOM rogy, 4To CBA3aHO C 3aMenJieHNeM
aMEepPUKaAHCKOro n 6pnUTaHCKOro pbiHKOB, @ TakXXe KMTanCKoro, MHONMNCKOIo n
6pa3nnbCcKoro.

Mo>XHO nogapuTb Ha I'Iacxy HacToswero gpyra (Tooticy.re)

HecmoTps Ha 3T0, koMNaHMa Lindt coxpaHaeT onTuMn3m. B npowwiom roay ee npubbiib



Bblpocsia Ha 10,2%, cocTtasus 419,8 mnnanoHa (ppaHKoB, a rofoBble npoaaxu - 3,9
Munanapna ppaHkos. Ha Nacxy pupma HensmeHHO (€ 1953 roga) npodaeT WoKoNagHbIX
3aMueB B 30J10TUCTON aslloMUHUEBOW 06epTKe, TaKNX 3BEPbKOB MOXKHO KYyMNUTb B
LecTnaecaTn cTpaHax. ExxerogHo ¢ koHBenepa Lindt cxooat 6onee 140 MUNANMOHOB
3anues.

Mo MHeHuIo rnaBbl KOMMaHuu, AuTtepa Banckondga, 8 2017 roay cutyauma Bpag v
n3MeHuTCA. B bonee gonrocpodHon nepcnekTumee Lindt oxxnpaeTt pocT He HUXe 6-8%.
OOHMM 13 6naronpuATHLIX 06CTOATENLCTB A1 PUPMbI, LWITab-KBapTUPa KOTOPOW
HaxoauTca B Kunbxbepre (KaHTOH Liloprx), MOXXeT CTaTb BO3POXXAEHME NHTepeca
nokynaTesien K YHepHOMY LLIOKOJ1aay, KOTOPbIN CHNTAETCSA NoJsie3HbIM MPOAaYKTOM A4
cephe4vyHO-CoCyANCTON CUCTEMBI.

HNo6asumMm, 4TO Lindt mo-nNpexxHeMy genaeT CTaBKy Ha MPOAYKTblI MpeMmnyM-knacca. «Mbl He
paboTaeM Ha MacCOBOM pbIHKE, - OTMETU NpeaAcefaTeslb COBETa AUPEKTOPOB KOMMNAHUN
OpHCT TaHHep. - Hawa npoaykuns - ons Tex, KTO Xo4eT HacNagnTbCA BKYCOM,
paccnabutbcs, 3abbiTb 0 MUpPE, NPOASINTb MOMEHT YA0BOALCTBUA. [a, ntobutenn moryTt
KynuTb Benbrmnckne KoHgeTbl-Tprodens, Ho B benbrnm HeT Mapku, Kotopas bbl Tak xe
accoummpoBanacb Co CTpaHomn, kak Lindt accounnpyeTcsa co LLBenuapuen». B
BennkobputaHum n F'epmaHmnm, roe HaceneHme n Tak noTpebnsaeT MHOro WokKoaaa,
npoaa>xu Lindt Beipocsin B npowsiom rogy Ha 10% n 14% cOOTBETCTBEHHO.

YT1o KacaeTcsa Nestlé, KpynHenwero B Mupe npon3BoaAnNTeENa NPOAYKTOB NMTAHUA, TO Ha
pPbIHKE LLIOKO/laa NPEMMNYM-KJlIacCa OHA OTCTAeT OT KOHKYPEHTOB. AHANINTUK
KOHCanTuHroson komnaHum Kepler Cheuvreux O>xoH Kokc oTtmeTunn, 4To Nestlé He xBaTaeT
npemMmyM-MapkKu WwokoJslaga gaa yckopeHus pocta npogax. «OHM cocpefoTO4YUINCh Ha
npofa>ax «MacCoBOro LoKoJlafga» Ha pa3BUBaOWMXCA pblHKax». B HacTosAwee BpeMs
KOMMaHMA 3aHATa pa3BUTUEM MeCTHbIX BpeHaoB. o cnoBaM MeHedXXepa cTpaTermnm
KoHauTepckoro nponseoncTea Nestlé CaHapbl MapTUHEC, «NOKyNaTesn NPosBSOT BCE
B6onble nHTepeca K MECTHbIM MapKaM M XOTAT 3HaTb, 4TO OHU eaAaT». OQHOBPEMEHHO
unpma TecTupyeT crnocobol BbiBOAa cBoen Mapku KitKat Ha pbIHOK LWIOKO/1a4a BbICLLEro
KayecTBa, npuaasaa 6baToH4YMKaM 3K30TUYECKNE apoMaThl U T.A4.

He nckniwo4eHo, 4To onsa oTBoeBaHnsa nunaupyowmx nomumn Nestlé npngerca nonTm Ha
pewnTenbHble Wwaru - npnobpectu bonee menkme KOMNaHUN NN NOKNUHYTb PbIHKK, Ha
KOTOPbIX KOMMNaHUA HeLOoCTaTO4YHO yTBepannace (Hanpumep, CLUA).



30/10TbIM 3aM4MKaM KoMnaHuK Lindt, ka>keTcs, Hu4ero He rpo3uT (tdg.ch)

(naBa areHTCTBa N0 MeXAYyHapoaHbIM CBA3AM LBenuapckoro MUOa Presence Switzerland
Hukona buao nogyYyepkHys, 4TO, XOTA «LWOKosag n He urpaeT 60bLUYIO POSib B SKOHOMUKE
KoHenepaunm, HO OH O4YeHb BaXKeH B CO34aHUN MMUOXKa CTpaHbl». LLIBenuapusa He
BblpallBaeT Ha CBOEN TeppuTopun Kakao-600bl, HO UMeHHO LWBenuapLbl NpuayManm
MOJI0YHbIN WoKoag B XIX Beke, NpOSABMB 3aMeYaTesibHY0 n3obpeTtaTenbHOCTb U
OAHOBpPEMEHHO peluns npobnemy c nepensbbiTKOM MOSIOKa asibMUACKNX KOPOB.

«KaK 1 npon3BoACTBO YaCoB, MPOM3BOACTBO LLOKO/Iafa O4YeHb BaXXHO A1 Hac,
weenuapues. a8 Hac BaXKHbI 10N, KOTOpPble XOTAT HAaC/aXX4aTbCA 3TUM NPOAYKTOM>, -
oTMeTnn PeHe PexwTanHep, OUPEKTOP oTAeNa PO3HNYHOro cbbiTa KoMnaHum Laderach,
nmerouwen 52 marasuHa B LLsenuapuun n repmaHumn.

B nepsom gecatunetum XXI Beka, Korga B Mmmpe cyuiectsoBas 60/bLLON CNPOC Ha
LOKOJIaA, 3KCMOopT WBenLapCcKnx npomssoautenen ctabmnbHoO poc, 04HaKo cerogHs
HanUo NpuU3Hakn 3amMenneHns. TeHaeHUMa BK0YaTb B CBOe MeHto 6osiee 300poBble
NPOAYKThI LUMPUTCSA HE NepBbIA rof, HO ee BJNSAHME Ha NPOoAaXku LWOoKolafga 4YyBCTBYeTCS
TOJIbKO cenyac.

YTO KacaeTCsa 4YepHOro WwokKosiaga, TO ero BKycC 3aBucuT (bonblue, 4eM BKYC MOJIOHHOIO
LoKoJslafa) OT KayecTBa Kakao-6060B 1 ypOBHSA TEXHONOr MM NPON3BOACTBA, YTO CTaBUT
nponsBognTenen npemMmmymMm-wokonaga (B Tom ymucne Lindt n Laderach) B BoirogHoe
MoJsIOXKEHMeE.

Opyras TpyaHocTb ans Lindt B TOM, 4TO NX 3HaMeHUTble KOH(EeTbI-NpaJsiuHe 4Oporo
nepeBo3nTb U TPYAHO XPaHUTb B XKapKoOM KanmMmaTe, Torga kak Mars (BenmkobputaHus),
Mondelez (CLLUA) n Ferrero (WTanna) 3aHanm npekpacHble no3nunm B MHanm n Kntae.



B Ltopuxe Bo3ne ¢abpuku Lindt pacnonoxeH MarasuH MasieHbKOro npeanpuaTums
Vollenweider, roe Ha lNMacxy npofaBanncb yKpalleHHble BPYYHYIO LLOKOJIaiHble 3aLbl NO
ueHe 60 hpaHKoOB 3a 3Bepbka BecoMm 300 rpammos. [leno 34ecb UaeT XopoLlo, X038UH
MarasuHa perop ®onneHBengep He CKpbIBAET ropAoCcTU: «Y Hac Bbl Nony4aeTe
HaCTOALWMN CEPBUC, @ HaLLN COTPYAHMKM pa3bumpatoTcs B LLOKOaAe».

YTo )Ke 40 KUTOB NPOM3BOACTBA, TO UX CTPATErmsa 3aK4aeTCcsa B MOCTOAHHbIX
MHHOBaUWAX N B TOM, 4TOObI NpeanaraTb KJAMEHTaAM NPOAYKTbl, O KOTOPbIX OHU eLle He
ycnenu 3agyMaTbCs. «<HaM HY>KHO NIMWb onepe)XaTb BCeX OCTalJlbHbIX», - NoA4YepPKHY 1 PeHe
PexwTanHep.

NpPOM3BOANTENN LLIBENLIAPCKOrO LLOKOJaaa

nacxajibHble Tpaauumn Llisenuapumn

CtaTbn no Teme

JKeHeBCKMM LWOKOJaTbe He XxBaTaeT n3obpeTaTenbHOCTN?

NpaBUTENbLCTBO NPEAJSIOKUA0 aJiIbTEPHATUBY «LLIOKOJIaAHOMY 3aKOHY»
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