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Kak OHJJauH-Mara3uvHbl 3aCTaBJASAIOT HaC
nokynaTtb 6onbwe | Comment les
magasins en ligne nous font acheter
plus

ABTop: 3appuHa Cannmosa, XXeHeBa , 27.09.2022.
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depepauns notpebutenen Pomanaun (FRC) n obwecteeHHasa opraHusaumsa Public Eye
N3y4nnm MeToabl, NIpUMeHseMble NHTepHeT-MaaTpopMamMun 4511 BO3LENCTBMSA Ha
nosb3oBaTesien u NOByXAEeHUA UX K NOKYMNKaM.

La Fédération romande des consommateurs et Public Eye ont mené une enquéte sur les
méthodes utilisées par les plateformes internet pour influencer et inciter les utilisateurs a


https://nashagazeta.ch
https://dev.nashagazeta.ch/cities/zheneva

acheter.
Comment les magasins en ligne nous font acheter plus

3alnTn B MarasmH «TOJIbKO NOCMOTPETb» U BbINTN OTTyAa C BOPOXOM CAe/laHHbIX C/IOBHO B
TyMaHe NOKYMoK - 3TO 3HaKOMO, HaBepHoe, Ka)xaon n kaxxgomy. Cendac nogobHoe Bce
Yalle cayYaeTcs C UHTePHEeT-NoJIb30BaTeNIAMN, KOTOpbIe, 3arNsaHYB Ha CTPaAHULY OHNAWH-
Mara3smHa gax<e 6e3 HaMepeHUsa 4TO-TO KyNnTb, BHE3anHo obHapy>xmeBatoT cebsa Ha
nocsegHeM aTane opopMaeHNs 3aKasa. A Kak MOXKHO BbI10 yaep>XaTbCa OT MOKYMKKU, eCnun
NMpPsMO cenYac, 3KCKJO3MBHO A5 BaC U TONIbLKO B TeYeHme AByx banmxanwmnx 4acos
NEeNCTBYIOT 3aMaH4MBble CKUAKN?

Mpobnemsbl, CBSAI3aHHbIE C Ype3MepHbIM noTpebrieHneM Bellen Knacca Macc-MapKerT,
cerofHs LWMPOKO N3BECTHbI: 3a4acCTyl0 HecrnpaBeniIMBoO HNU3Kas ornsiata Tpyna LBewn,
ypesMepHas 3KCcnayaTauns npupoaHbIX pecypcos U ropbl 0Txonos. Ho 6bicTpas moga no-
Npe>XHeMy ABJISEeTCA YaCTbio Hallen XXU3HU - BO MHOIOM 3TO npoucxoguT, 6naronaps
Be3fecyLlen peksiame, KoTopas noowpsaeT MMnyJbCUBHbIE NOKYNKN. B ycnoBusax
ungpoBm3aLUnmM MapKeTosiorn Bce 6osblue BHUMaHNSA YAENSAl0T OHaNH-NOKYNKaM,
NOCKOJIbKY NPUMEPHO KaXKAbI TpeTuin npeameT ofexabl cerofHsa npnobpeTtaeTcsa yepes
NHTepHeT.

Kakum xxe obpa3om TexHosnornm nobyxgatT Hac nokynaTb? CoBMeCcTHOe uccaenoBaHue,
nposeneHHoe FRC u Public Eye, noka3ano, 4To weenuapckmne notpedbutenn Bo Bpems
OHJIANH-LLUONMHIA HEpPEeaKO NoABEepPratoTCa BO3AENCTBUIO TaK HAa3bIBAEMbIX «TEMHbIX CXEM».
Pedyb ngeT o crneunanbHbIX (M HEpeLKO MaHUNYAATUBHbLIX) 21IEMEeHTax nHTepdenca,
HanpaBJIEHHbIX Ha TO, 4T06bl MOBYANTL Nosb30BaTeNEN coBepwaTh 60/bLUE NOKYMNOK U
pacKpblBaTb IMYHbIE AaHHbIE. B apceHan ynoBOK pUTENNepoB BXOAAT BCMNJbiBalOWME OKHA
C 04eHb KPAaTKOCPO4YHbIMN KOOAaMWN CKMOOK, AOMNONHUTENIbHbIE NPeENMYLLECTBaA NPU NOKYNKe
Ha onpeneneHHy cymmy, nobasseHne 6e3 cnpoca TOBApOB UM YCNYr B KOP3UHY,
y4YyeTHble 3anncKu, KOTopble TPYAHO UM HEBO3MOXXHO YAAIMTb B PEXUME OHJIAaNH, @ TakXe
HeCaHKLUMOHMPOBaHHOE pa3MelleHne gansios cookie, C NOMOLWLBbIO KOTOPbLIX peKJlaMa
TOBapOB U3 ornpefesieHHOro MHTepHeT-Mara3nHa npecsenyeTt Nojib3oBaTesien Ha APYrux
Beb-CcTpaHuMuUax.



https://www.frc.ch/dark-patterns-quand-les-interfaces-web-nous-manipulent/

Quels sites de mode en ligne
utilisent le plus de « dark patterns »

Site web Nombre de «dark patterns »

shein N 1:
iexpress | 12
Amazon [N 5
La Redoute | 8
About You [ &

Asos N 5
Galaxus [ 6
Hev I 5
wish I &
Zalando _ b
Allylikes [N 5
Bonprix [N 5

Monor N 5
Globus N 4

7Zara _ 4 Source: enquéte « Dark Patterns », Fédération romande
des consommateurs (FRC) et Public Eye (2022)

B nonckax «TeMHbIX CXeM» aBTOPbl NCCIeA0BaHUA U3YYNIN CalTbl MATHaAALATU KOMMaHUN
rMo NpoAake oaexabl N akceccyapos - oT Zalando oo Zara n ot Manor go Globus.
BbISCHMNOCH, 4TO B TOM UM MHOW CTENeHN BCe NpoaHasn3npoBaHHble Maras3uHbl
NCMOb3YIOT TEXHUKU «nooLpeHna». CnNnCok Bo3rnasusia KUuTanckasa nnatgopma Shein, Ha
canTe KoTopon 6bi10 BbIAB/IEHO BOCEMHaALLATb KaTeropuin pasinyHbIX y1I0BOK. [lanee
cnenytoT Aliexpress, Amazon n La Redoute, ncnosb3syoLine COoTBETCTBEHHO NO
ABeHaauaTb, AeBATb N BOCEMb «TEMHbIX TEXHUK». OHNAaNH-aHaNorn puinyecknx
PO3HNYHbIX CeTeln, Takux Kak Zara, Globus nnam Manor, noxoxe, MeHbLUe UCMOJIb3YI0T
MaHUMYNATUBHbIE MPAKTUKN, XOTHA B 3TOW rpynne HaJan4ymem LecTn pa3siInyHbIX KaTeropumn
COMHUTENbHbIX TEXHUK BblaensetTcs H&M.

OcobeHHO pacnpocTpaHeHbl MPUeMbl, HarpasJieHHbIe Ha TO, YTobbl NOOYAUTL
nonb3oBaTensa KynuTb 6osblue ToBapoB. Hanpumep, oTobpakeHne BeLlen, CoNeTatoLWnXcs
C TEMU, KOTOPbIE Y)Ke HAaXOASTCA B KOp3uHe, Habnoaanock Ha calTax TPUHAALATH
MarasuHoB. Kynunm 6ptokn? Bo3bMuTe TakXe noaxoaslime peMeHb, HOCKM 1 0byBb. Kpome
TOro, fecsATb NAaTdopm A06aBNAT NIATHYIO AOCTABKY NPU HU3KON CTOMMOCTU MOKYMKW.



B uensax noBbiWEHUA NOANBHOCTM r|0KynaTeJ1e|7| OBeHaauaTb MarasmHoOB Tpe6y+0T nin
MOOLLPAKT KJINMEHTOB CO34aTb YHETHYIO 3alnnCb A4 3aBepLUeHNA 3aKa3a, a AeBATb CanToB
cogepXatT CTUMyJibl oNnda NnOONMNCKN Ha peKJlaMHble PaCCblJTKWU.

9kcnepTbl FRC 1 Public Eye 6b1M WWOKNPOBaHbI C/IOXKHOCTbLIO YAAaIeHUsi aKKayHTOB ”
NNYHbIX faHHbIX. Echm pernctpaumsa obbl4HO NPOXOAMT Nerko, B ABa-TpU KJKKa, TO
yOaneHne y4eTHOM 3anmncu 0Ka3anoCb C/I0XKHbIM NN HEBO3MOXXHbIM Ha MOBUALHON BEPCUN
CaNToOB AECATU Mara3snHoB. [1eBATb CTPaHUL, 3aTPYAHAIOT 3anpeT Ha UCMNoJIb30BaHMe
peknaMHbIX arnoB cookie nam nx KOpPeKTUPOBKY. MNATb N3 HUX a)Ke NCNOJb3YIOT
nasenkun B PenepaibHOM 3aKOHE 0 3aliMTe OaHHbIX U pa3MeLwaloT Takne gannibl bes
npeaBapuUTeNIbHOrO COrlacus Ha cCMapTgOHaxX MM KOMMNbIOTEpPax, C KOTOPbIX Obla
BbIMNOJIHEH BXO[ Ha CawT.

HekoTopblie KOMNaHUM oTpearnposann Ha uccnegosaHme FRC u Public Eye, onybnmnkoBaB
OMNMpoBePXXeHNA. «YTBepXAaTb, YTO Mbl NCMNOJIb3YeM "TEMHble CXeMbl", MPOCTO HEBEPHO U
abcypaHo», - nuweT Digitec Galaxus, Ha3biBas NogobHble MeToabl AnamMeTpasibHO
MPOTUBOMOJIOXKHBLIMU LLEHHOCTSM KOMMNaHuUK. Manor, CoO CBOEN CTOPOHbI, YTBEPXXAAET, 4TO
He NCMOoJIb3yeT TakKne MHCTPYMEHTLI U «OTKa3blBAa€TCA MaHUMYANPOBaTb CBOMMM
KIneHTaMm».

BHeapeHne nofobHbIX MeTOO0B B MHTEP(ENC HacTOo ABNAETCHA 3aKOHHbIM, a TakXXe
OCHOBAHO Ha OTCYTCTBUM NPaBOBbIX CTaHO4aPTOB 1 NpobesioB B 3almUTe rnpas
notTpebutenen B OHNanMH-Toprosse. o 3ToN NpUYMHE NOoNb30BaTENAM OCTAaeTCA YyNnoBaTb
TONIbKO Ha COBCTBEHHYIO pacCyaAnTeNbHOCTb, 4TOObI HE MOMacTbCA Ha YA04KY
MapKeTON0ros. B KOHLEe KOHL0B, 0CBEAOMJIEHHOCTb O «TEMHbIX CXeMax» U UX BIANAHUN
noJXKHa cnocobcTBoBaTh Hosiee ocosHaHHOMY noTpebaeHuto, nomoras n3bexaTtb
onpeneneHHbIX JIOBYLUEK.

HanoMHuMm, 410 C aHBapsa 2022 roga B LLBenuapun oencTeyeT 3anpeT Ha reobI0KNPOBKY.
Bnarogaps HoOBOBBEOEHUIO TEOPETUYECKN MOXKHO Bb110 Bbl NOKYNaTb, HaNnpuMep,
KohenHble KarncyJsbl Yepe3 HeMEL KN CalnT NPON3BOANTENSA, FOe OHUN CTOAT AelleBne.
OnoHako caenaTb 3aKa3 Ha MHOCTPAHHOM CanTe N NoNy4YnUTb TOBap C 4OCTaBKOM B
LLiBernuapun no-npexxHemy CrioxHo. Kak coobuwaeT RTS, npobnema 4acTo BO3HMKAET Npwu
perncTpaunm no4ytosoro agpeca. FRC cobupaeT nHgpopmaumio o npobnemMHbix cnyyasx,
4TO6Obl NMETb BO3MOXXHOCTb MoAaTh Xanoby n 4To-TO N3MEeHUTb Ha cyaebHoM ypoBHe

HaJ10ru
CTtaTbu no Teme

Kak B LlIBenuapunmn CTaam MOAHbIMU CYMKW U3 MyCOpa U akceccyapbl N3 Npobku
DTmyeckasa pockollb - dopMysia Cepbe3HbIX NoTpebutenen?
CoLMnanbHO-0TBETCTBEHHbIN LLIOANHE

LonuHr B LlIBEnUapun CTaHOBUTCA OOCTYMHEE

LliBenuapLbl NpeanoynTatoT COBEPLLIATb MOKYMKN B UHTEPHETE
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