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ABTop: 3appuHa Cannmosa, XXeHesa , 27.09.2022.
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depepaunsa notpebutenen PomaHaun (FRC) n obwecteeHHasa opraHusaumsa Public Eye
N3y4nnm metonbl, NpUMEHSAEMbIE MHTEPHET-NAaTPopMaMun A8 BO3LENCTBUSA Ha
nosb3oBaTenen n Noby>XAeHnsA X K MOKYMNKaM.


https://nashagazeta.ch
https://dev.nashagazeta.ch/cities/zheneva

La Fédération romande des consommateurs et Public Eye ont mené une enquéte sur les
méthodes utilisées par les plateformes internet pour influencer et inciter les utilisateurs a
acheter.

Comment les magasins en ligne nous font acheter plus

3al Ty B Mara3snH «TOJIbKO MOCMOTPETb» U BbINTN OTTyAa C BOPOXOM CAEJTaHHbIX C/IOBHO B
TyMaHe NOKYMoK - 3TO 3HAaKOMO, HaBepHoe, Ka)kxaon n kaxxgomy. Cendac nogobHoe Bce
yalle C/ly4aeTCsd C UHTEPHEeT-N0JIb30BaTeNsIMU, KOTOPbIE, 3ar/ISHYB Ha CTPaHULY OHNaNH-
Mara3nHa gax<e 6e3 HaMepeHUs YTO-TO KyNnTb, BHe3anHo obHapy>xmeatoT cebsa Ha
nocnegHeM 3Tane oopMAEHUS 3aKa3a. A Kak MOXKHO BbIs10 yaep>XaTbCsl OT MOKYMNKKU, ecan
NMpPsMO cenYac, SKCKJII03MBHO A1t BaC U TOJIbKO B TeYeHme ABYyX 6m»xanwmnx 4acoB
OENCTBYIOT 3aMaH4YMBbI€ CKUAKN?

Mpobnemsbl, CBA3aHHbIE C Ype3MepHbIM NoTpebaeHnem Bellen Knacca Macc-MapKerT,
CerogHs LWMPOKO U3BECTHbI: 3a4acTylo HecnpaBeniIMBoO HU3Kasa onJsiaTa Tpyda LBewn,
ypesMepHas 3KCryaTaunus npupoaHbIX pecypcos U ropbl 0Txoanos. Ho 6bicTpas mona no-
NpeXXHeMy ABMSEeTCSA YaCTblo Hallen XXU3HU - BO MHOIOM 3TO npoucxoauT, 6narogaps
Be3fecyLlen peksamMme, KoTopas noowpsaeT MMnybCUBHbIE NOKYNKN. B ycnosuax
undpoBM3aLnmM MapKeTosiorn Bce 6osblue BHUMAHNA YOeNSalT OHJanH-NOKYNKaM,
MOCKOJIbKY MPUMEPHO Ka)KAbl TPEeTUN NpeaMeT ofexXAbl cerofgHs npuobpeTtaeTcs yepes
NHTepHeT.

Kaknm xe obpasom TexHosornm noby>xgatoT Hac nokynaTb? CoBMEeCTHOe nccaenoBaHume,
npoBeneHHoe FRC u Public Eye, nokasano, 4To weenuapckue notpedbutenn Bo Bpems
OHJIANH-LUONWHIra HepeaKOo NoABepratoTca BO3AENCTBUIO TaK Ha3blBAEMbIX «TEMHbIX CXEM».
Pedb nageTt o cneumanbHbIX (M HEPEOAKO MaHUMYNATUBHbLIX) dN1IEMEeHTax NHTepgenca,
HanpaBJIeHHbIX Ha TO, 4TO6bl NOBYANTL Nosb30BaTeNen coBepwaTh 60/bLUE NOKYMNOK U
packpbiBaTb JINYHbIE AaHHblE. B apceHan yN0BOK pUTENNEPOB BXOASAT BCMJbIBAlOLLME OKHA
C 04eHb KPAaTKOCPO4YHbIMN KOOAMWN CKUOOK, AOMNOJIHUTE IbHbIE NpenMyLLecTBa Npu NoKynke
Ha onpepneneHHyto cymmy, nobasneHne 6e3 cnpoca TOBAapoOB UM YCYr B KOP3UHY,
y4YyeTHble 3anncKu, KoTopble TPYAHO UM HEBO3MOXXHO YAAJIMTb B PpEXUME OHJIalH, a TakxXe
HeCaHKUMOHMpPOBaHHOE pa3MelleHue annos cookie, C MOMOLLbIO KOTOPbLIX peksiamMa
TOBapOB U3 ornpefesieHHOro MHTepHeT-Mara3nHa npecsenyeT NoJjib3oBaTesien Ha APYrux
Beb-cTpaHuuUax.

B nonckax «TeMHbIX CXeM» aBTOpPbl UCCNEO0BaHNA N3Y4YNU CalTbl NATHAALATU KOMMNAaHUNA
no npojake oaexabl N akceccyapos - oT Zalando no Zara n ot Manor go Globus.
BbISCHMNOCH, 4TO B TOM UM MHOW CTENEeHN BCe NpoaHasn3npoBaHHble Mara3uHbl
NCMOJIb3YIOT TEXHUKN «nooLwpeHns». CNnCcok Bo3rnasusia KuTanckasa nnatgopma Shein, Ha
canTe KoTopown 6b110 BbISIBIEHO BOCEMHaALATb KaTEropuin pasinyHbiX y10BOK. [lanee
cnepnytoT Aliexpress, Amazon n La Redoute, ncnonb3ytoLine COOTBETCTBEHHO MO
ABeHaauaTh, AE€BATb N BOCEMb «TEMHbIX TEXHUK». OHMANH-aHAaN0rn husn4eckmnx
PO3HNYHBbIX CeTeln, Taknx Kak Zara, Globus nnm Manor, noxoxxe, MeHbLUle UCMOJb3YI0T
MaHUMYNATUBHbIE MPAKTUKN, XOTHA B 3TOW rpynne HaJan4ymem LecTn pa3siIndHbIX KaTeropumn
COMHUTENbHbIX TEXHUK BblaensetTcs H&M.

OcobeHHO pacnpocTpaHeHbl MPUeMbl, HanpaBaeHHble Ha TO, 4Tobbl NObyaAnTb
nosib3oBaTens KynuTb 6osiblue ToBapoB. Hanpumep, oTobpa’keHne Bellen, coveTatowmxcs
C TEMU, KOTOPbIE y>Ke HaXOAATCA B KOP3MHe, Habnganock Ha calTax TpUHaaUaTn


https://www.frc.ch/dark-patterns-quand-les-interfaces-web-nous-manipulent/

Mara3smHoB. Kynunu 6ptokn? Bo3bMuTe Takxxe Nnoaxoasuime peMeHb, HOCKU 1 0byBb. Kpome
TOro, AecsTb NaaThopm A06aBASAIOT NAATHY OOCTAaBKY NMPU HU3KOW CTOMMOCTU MOKYMKU.
B Lensix noBbILLEHWS NTIOSSIBHOCTW NMOKYyMaTesien ABeHaALaTb MarasnHoB TpebyoT nan
MOOLLPSAIOT KJIMEHTOB CO34aTh YYETHYIO 3anuChb OJ15 3aBepLUeHNs 3aKa3a, a AeBsATb CaluToB
coaep>XaT CTUMYJIbl A8 NOAMUCKN Ha PEKIAMHbIE PACChINIKN.

9kcnepTbl FRC n Public Eye 66111 LLOKMPOBaHbI CNIOXKHOCTbLIO YAANEHNA aKKayHTOB
JINYHbBIX JaHHbIX. Ecnum pernctpaumns obbl4HO NPOXOAUT NIerko, B ABa-TpWU KKKa, TO
yhaneHue y4eTHOM 3anncmu oKasanoCb C/I0XKHbIM NN HEBO3MOXXHbIM Ha MOBUbLHOM BEpCUN
CaNnTOB AeCATU Mara3nHoB. [1eBATb CTPaHUL, 3aTPYLHAIOT 3anpeT Ha UCMNoJib30BaHMe
peknaMHbIX annos cookie nam nx KOppPeKTUPOBKY. MNATb N3 HUX OaKe UCMNOoJIb3YIOT
nasenkn B PegepajibHOM 3aKOHE O 3alUMTe AaHHbIX U pa3MeLwatoT Takue dannbl 6e3
npenBapuTenbHOro cornacna Ha cMapTOHaxX UK KoMMbloTepax, C KOTOPbIX Bbi
BbIMOJIHEH BXO[ Ha CaunT.

HekoTopblie KOMNaHUM oTpearnpoBann Ha uccneposaHue FRC u Public Eye, onybnnkoBas
ONpoBepXXeHUA. «YTBepXAaTb, 4TO Mbl UCMOJIb3yeM "TeMHble CXeMbl", MPOCTO HEBEPHO U
abcypgHo», - nuweT Digitec Galaxus, Ha3biBas NogobHbIe MeTOAbl AnaMeTpasibHO
NMPOTUBOMOJIOXKHbBIMU LLEHHOCTAM KOMMNaHUW. Manor, Co CBOen CTOPOHbLI, YTBepXAaeT, 4To
He NCMOoJIb3yeT TakKne MHCTPYMEHTbI N «O0TKa3blBAaeTCA MaHUMYIMPOBaTb CBOMMM
KJIMeHTaMun».

BHeapeHne noaobHbIX METOA0B B UHTEPMENC YAaCTO ABNSETCSH 3aKOHHbLIM, @ TakXXe
OCHOBAHO Ha OTCYTCTBUW NPABOBbIX CTaHAAPTOB 1 NpobesioB B 3allUTe Npas
notpebuTenen B oHNanH-Toprosse. 1o 3To NPUYNHE NOJIb30BATENIIM OCTAeTCs yNoBaTh
TOJIbKO Ha COBCTBEHHYIO PacCyANTENIbHOCTb, YTOObI HE MONACTbCA Ha YA04KY
MapKeTOoJI0roB. B KOHLIE KOHLLOB, OCBEAOMJIEHHOCTb O «TEMHbIX CXEMaX» N UX BJAUAHUN
noJkHa cnocobcTBoBaTh 60nee ocozHaHHOMY noTpebneHnto, nomoras nibexxaTtb
onpenesieHHbIX NOBYLLEK.

HanomHumMm, 410 C AHBaps 2022 rona B LLBenuapun oencTByeT 3anpeT Ha reob10KNPOBKY.
Bnarogaps HOBOBBEOEHUIO TEOPETUYECKN MOXHO Bb1s10 Bbl MOKYNaTb, HanNnpumep,
KohenHble KancyJsbl Yepe3 HeMeLUKNN CanT NPon3BOANTENSA, rOe OHUN CTOAT AelleBne.
OfOHako caenaTb 3aKa3 Ha MHOCTPAHHOM CalTe M NOJIYYUTb TOBap C OCTAaBKOW B
LLiBernuapun no-npexHemy csioxXHo. Kak coobuaeT RTS, npobnema 4acTo BO3HMKaET nNpu
perncTtpaunm noytoBoro agpeca. FRC cobupaeT nHdopmaymto o npobsieMHbIX Cryydasx,
4TOObl UMETb BO3MO>XHOCTb MOAaTb Xanoby 1 4TO-TO N3MEHUTL Ha cyaebHOM ypoBHe

Haoru
CTtaTbu no Teme

Kak B LlIBenuapumn CTaam MOAHbIMU CYMKWN N3 MyCOpa N akCceccyapbl U3 Npobku
ITn4Yeckasa pockoLllb - dopMysa Cepbe3Hbix NoTpebutenen?
CounanbHO-OTBETCTBEHHbIN LLIOAUNHL

LLonuHr B LlIBenLlapun CTaAHOBUTCA AOCTYNHEE

LLiBerapLbl Npeano4YnTaoT COBEpLUIaTh MOKYMNKW B UHTEPHETE
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