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Takasa 3af4a4a b6bna nocTaBieHa PefepasibHbLIM COBETOM Ha ero 3acefaHun 20 aBrycrta B
YCJIOBUAX CJIOXKUBLUENCA HEOPANHAPHON CUTYaLINN.


https://nashagazeta.ch
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Tel est le but fixé par le Conseil fédéral lors de sa séance du 20 aolt 2025, dans le cadre de
la situation actuelle compliqué.

«Renforcer I'attrait de la place économique suisse»

LLIiBenuapusa npeanaraeT OT/IMYHbIE SKOHOMNYECKKNE YCI0BMSA BO MHOTMX 06n1acTax, oAHaKo
nocnegHne MexxayHapoaHole cobbiTNS 0OKa3biBalOT BUAHNE Ha ee
KOHKYpeHTocnocobHocTb. Ha cBoeM 3acemaHum 20 aBrycTta 2025 roga ®enepasibHbii
COBET TLWaTesIbHO 06CYANN C/IOXKUBLUYIOCA CUTYaLMIO N pewwnsi Npoaos/iXKaTb peasnsaumio
CBOEWN 3KOHOMUNYECKOW Nporpammsl, yoensasa ocoboe BHUMaHNE CHUXXEHWUIO PErynsaToOpHOMN
Harpysku Ha npegnpuaTus.

B ycnoBusax KpanHe HeCcTabunbHON MeXAyHapOAHON SKOHOMNUYECKON 06CTaHOBKM,
Bbl3BaHHOW cTpeMaeHnem CoeanHeEHHbIX LLITaToOB NepecMoTpeTb TOProBble OTHOLLIEHUSA U
ANCTaHUMPOBATbLCA OT pedopMbl MUHUMAIbHOIO Hanoroobno)xxeHnsa OpraHmn3saunn
9KOHOMMYECKOro coTpyaHudectsa n passmtusa (O3CP), EBponenckuim coto3 (EC) yoenseT
BCe 60osiblle BHUMaHNSA YKPENJIEHNIO KOHKYPEHTOCNOCOBHOCTU N CHUXXEHUNIO
AOMUHNCTPATUBHON HAarpy3kKn Ha NpeanpuaTus.

«3TU ABe TeHAEHUMN UMEIOT KaK HeraTuBHbIe, Tak U NO3UTUBHbIE NOCEACTBUA AN
3KOHOMUKM LLBenuapuun. bnarogapsa cBoen OTKPbITOCTU, CTabusibHbIM paMKam,
OTHOCUTENIbHO HEBOPOKPaTUYECKUM MpaBuiaM, HageXXHON MHPPACTPYKType U OTJINYHOM
cncteme obpasoBaHUA U Hay4YHbIX nccnenosaHnn LLsenuapumsa no-npexHemy npeanaraeT
0o4YeHb 6naronpuATHbIE YCNOBUA AN MHBECTULUA N MHHOBaUWU. B ycnoBusax pactyLien
rnobanbHOM HeonpeaeneHHOCTN NpaBoBas, 3KOHOMMYECKasa U NoNTUYecKas
cTabunbHOCTb LLBenuapun aBAsSeTCA BaXKHbIM NPenMyLLeCTBOM», - TOBOPUTCS B
opnLUManNbLHOM KOMMIOHUKE.

YynTbIBasi cpegHeCcpoYHy0 HeonpeaeneHHOCTb M Bbli30Bbl, C KOTOPbIMU CTaSIKMBaeTCs
3KOHOMMYecKas niowanka LWeenuapun, ynyyweHne paMoYHbIX YCI0BUIA ANs BCEX
npeanpusTUin octaeTca Hambonee 3hPeKTUBHBLIM CMOCOOOM COXpaHEeHUs ee
KOHKYpeHToCcnocobHoCcTU. KpoMe Toro, HE06X04MMO YyNyYLMTb AOCTYM K OPYrUM
MeXYHapOoOHbIM pbiHKaM cObITa B LeNIiX reorpadunyeckon auBepcmdukaumm um
obecrneynTb NPaBOBYIO ONMpPenEeNeHHOCTb U NPeACcKa3yeMoCTb AN NpeanpusTuni. Yxe
LOCTUTHYThl Ba)KHbI€ pe3y/ibTaTbl, TAaKMe KakK 3akJlloyeHne cornalleHns o ceoboaHom
ToproBJsie c IHAnen, KoTopoe BCTYNUT B CUily B 6inxKaillee BpeMs, U HeflaBHee
3aBepLUEHNE MEPErOBOPOB O 3aKJII0OYEHUM CornalleHns o ceoboaHoON Toproee C
MEPKOCYP.

depnepasibHbI 3aKOH 00 obnervyeHnn perynsaTopHbix 3aTpaT anga npeanpuatuin (LACRE),
BCTYNUBLUWIA B CAJY B MPOLLJIOM roAy, N03BOJINII CO34aTb HEOOX0AMMbIe MHCTPYMEHTHI,
KOTOopble Tenepb He0bXxo0AMMO NCNOJSIb30BaTb Ha NMpakTuKe. B HacToswee Bpems
paccMaTpuBalOTCSA Mepbl, KOTopble MOryT 6bITb BbICTPO peann3oBaHbl B 06n1acTu
KOMMeHCaumn 3a cokpalleHue paboyero spemeHn. B Havyane ceHTA6psa PenepasbHbIn
COBET MNpuUMeT peLlleHne No NnapJamMeHTCKON MHMUKaTUBe, HarnpaB/IeHHOW Ha NpoasieHne
MaKCMMaJiIbHOro CpOKa BbiMJiaTbl KOMMEHCaLMKM 3a coKpalleHue paboyero spemenn ¢ 18 oo
24 mecsiueB B TevyeHMe ABYXJIeTHero nepuona. Tak>xe paccMaTpuUBatoTCA A0MNOJIHUTESIbHbIE
Mepbl B 06/1aCT NPOABMXEHNSA IKCMOPTa. 3amMmeTuM, B ntone 2025 rona BHeWHAS TOProeas
LLiBernuapun nepewna B MUHYC. Kak 3KCMopT, TakK N UMNOPT COKpPaTUANUCb Ha 2,7% n 4,2%
B C€30HHO CKOPPEKTUPOBAHHOM Bblpa)KeHnn. BHOBb XMMUKO-(hapMaL.eBTUYeCKas oTpacib
OKasaJsjia 3Ha4yuTesIbHOe BAUSIHME Ha OUHAMUKY B 000UX HanpaB/ieHNAX TOProBau U
TOoprosbln 6anaHC 3aKpbiCA C NPOPUUNTOM B 4,3 MApL PpaHKOB.



MOHATHO, YTO 3TOT «MUHYC» CBAA3aH MNpexxie BCero C BBeAeHHbIMU Npe3ngeHToM TpamMnom
nowsnHaMmun. B HacTosiwee BpeMs 3TN JONOJHUTEIbHbIE TAMOXXEHHbIE MOLUINHbI
3aTparuneatoT okono 10 % 3kcnopTa ToBapoB 13 LLBenuapun. NMocneactemsa MoryT ObiTb
Cepbe3HbIMN OJ19 HEKOTOPbIX NPEeAnPUATUA B 3aBUCMMOCTU OT CTEMNEHU UX YA3BUMOCTMU.
TeM He MeHee, cOrsiacHO TeKyLW MM NporHosam, Lisenuapus, no MHeHnto ®enepasibHOro
coBeTa, He O0J1)KHa BCTYNUTb B peLecCcuio, CONpoBOXAAOLLYIOCSA Pe3KUM CoKpalleHnem
BBI1, kak 3To 6b1210 BO BpeMs puHaHcoBOro kpusnca 2008-2009 ronos nav naHgemMmm
COVID-19.

OfHaKo He BCe npeanpuaTusa nosiaraloTcs Ha NPaBUTesIbCTBO, HEKOTOPbIE PacCYUTbIBAIOT
nckno4nTensHo Ha cebs. Bcnen 3a Novartis, Roche n HeckonbknmMn apyrumMm
3KOHOMUNYECKUMU NngepaMmm 3HaMeHUTbIA MPON3BOANTENb KYXOHHbIX N KApMaHHbIX
wBenuapcknx Hoxen Victorinox nnaHupyeT nepeHecTn YacTb npomnssonctea B CLUA,
YTOObl CHU3UTb BAINAHNE TAaMOXXEHHbIX MOLUJIMH Ha CBOK AeATeNbHOCTb - 06 3TOM 3asaBuUn
reHepasibHblI AUPEKTOP ceMeNHON KoMnaHum Kapn 3nbceHep B UHTEPBbLIO
3KOHOMMYeckKoMy xypHany Wirtschaftswoche. OH gobaBun, 4To BbiCOKMe 3anachkl Victorinox
B CLUA rapaHTUpYIOT, 4TO BBeAEeHHbIe MOLWJINHbLI HE NOBAUAIOT Ha rpynny A0 Ha4vana
cnepytouwero roga. Ho ecnm mexay bepHom 1 BawmHrToHoMm He 6yaeT OOCTUTHYTO
cornaweHme n CTaBku oCTaHyTCsa Ha ypoBHe 39%, BNnocneacTBmnm cHeTa OyayT Bbiwe: Mo
npon3BefeHHbIM rnoacyeTaM, AONOJIHUTESIbHbIE PacxXoAbl HA TAaMOXXEeHHbIE NOLUINHbI
cocTtaBAT ang Victorinox 13 MUAaAnMoOHOB (hpaHKOB B rof.

K coXaneHuto, HOBble KOMMep4YecKue ycsosus Bo3byxxaaoT nsobpetaTenbHOCTb He
TOJIbKO NpefnpuHnMaTesnen, Ho U NpecTynHUKoB. HegaBHoO Ha Facebook 6bina
obHapy>xeHa HoBas adepa, CBA3aHHasA C TAMOXXEHHbIMUW NOLUJIMHAMW, BBE4EHHbIMU
OoHanbaom Tpamnom, coobuiaeT SRF, a oKka3aBLUAsACS BTAHYTOW B HEE€ CNOPTUBHAsA CeTb
Decathlon npeaynpexgaeT CBOUX KJIMEHTOB 0 HEO6X0AMMOCTM NPOSABNATbL 64NTENbLHOCTb.
CyTb apepbl TakoBa. Akobbl Decathlon pacnponaeT ptok3aku North Face no gBa paHka.
MNMpuynHa: cknagbl B EBpone nepenosiHeHbl N3-3a TaMOXXeHHbIX nownunH JoHanbna Tpamna.
Mo kpanHen Mepe, Tak yTBep)XAaeTcsA B COOOLEeHMAX, pa3MeLLeHHbIX B COLMabHbIX CETAX.
Ha camom pesie 3To NMonbITKa PULLMHIA C LesIbio KPaXkn JINYHbIX OaHHbIX U OEeHer.

Kak paboTaeT 3Ta adepa? B Facebook Monogas »KeHLWmMHa AeANTCA CCbIJIKON Ha SKOObI
3KCKJII03MBHOE NMpenJsio)KeHmne, 0 KOTOPOM 06bI4HO 3HAT TOJIbKO COTPYAHMKM MarasuvHa.
Ho npexxae, 4eM BOCMOb30BaTbCA BbIFrOAHLIM NpensioxkeHnemM, HeobxoaAnMo 3anosIHUTb
aHKeTy, KOTOopas Ha CaMOM fene sBAseTCa onepaumen no cbopy KoHOMUAEHLMaNbHbIX
[aHHbIX, YTO MOXKET NPUBECTUN Aa>Ke K CMMNCAHNIO AeHer C KapThbl.

dTa adpepa Ha CaMOM fesie He HOoBa. [pakTnYeckn ngeHTU4YHoe nogaesibHoe NpennoXXeHme
C AelleBbIMU PrOK3aKaMn yXXe LnpKynmposasao BecHon 2025 roga. MoweHHNKN
ncnonb3oBanun Te e nsobpakeHnsa. Takmum obpasomMm, noByLka bbisia NPoCcTo
«nepeynakoBaHa» NoA4 akTyaJibHbI NOBOA, B AAHHOM CJly4ae CCbIJIKY Ha TaMOXXEeHHble
MOLWJINHBI agMUHUCTpaunn Tpamna.

3Has o MoweHHn4YecTBe, Decathlon Switzerland y>xe Heckonbko MecaueB nybankyeT
npepynpexageHusa. B uHTepBbIo NporpamMmme Espresso Ha SRF hpaHLy3CcKkasa KoMnaHus
3a8BUJIa, 4TO TaK>Xe HaHA1a NPOBEPSAILNX 014 BbIABEHNA N yAANIeHUA TaKuX
06bABNEHNIN U CBA3aNacb C COOTBETCTBYOWMMN NnaTdopMaMu, 4Tobbl «TpeboBaTb
CUCTEMATUYECKOro 3aKPbITUS YH4ETHbIX 3anncen», C KOTOPbIX NCXOOAT MOLLUEHHUYECKMEe
coobuieHus.

Decathlon npocnT cBonX KANEHTOB ObITb 6ANTENBbHBIMU B COLMANIbHBIX CETAX N BCerga



3aKa3blBaTb TOBapbl Yepes3 opuymanbHbIN NHTEPHET-Mara3nH. KoMmnaHusa Tak>ke npocuT
coobuwaTb nnatopmam o Nobor NMoA03pUTENBHON AEATENLHOCTU MK npodunsax. «B
Cc/ly4ae COMHEHUN Halwa cny»xba noaaep>XKn KJAMEHTOB MOMOXKET BaM NOATBEPANTb UK
OMNpPOBEPrHYyTb AOCTOBEPHOCTb peKJlaMHbIX NpennoxeHun», — 3akao4vaeT Decathlon.

Hoporuve yntatenn! CTankmeanancb N Bbl C 4eM-TO NOA0OHLIM C NocsieaHee BpeMsa?
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KOHOMUKa LlBenuapun
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CTtaTbu no Teme

LliBenuapckas dumnpma Victorinox npoBena KOHKYPC OS5 XaKepoB
Victorinox - ong aMepukKaHCKMX conaaT

Victorinox roToBUT CBOIO MOAENb «YMHbIX» YaCOB

NownnHbl Tpamna: yaap ang Llsenuapum

YTo LiBenuapusa MoxeT NnpeanoxuTb loHanabay Tpamny?
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